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Teaching Interest 
Marketing management, Advertising, Brand management, Public policy  

Experience
Currently I am working in School of Management and Business Studies, Mahatma Gandhi Universit,, Kottayam, Kerala. I have 4 years’ experience in teaching at the School of Business and Management, CHRIST (Deemed to be University), Bangalore.
Qualification highlights
· UGC – NET and JRF holder in Management during June- 2012 
· Six publications in Scopus, ABDC(C) and Web of Science (ESCI) 
· Reviewer for Vision; Journal of Business Perspective, Journal of Creative Communication (Sage Publication) and Asia Pacific Journal of Marketing and Logistics (Emerald publication)
· Google scholar- Total Citation - 76 ,H index - 5, i10 - 2, (May 28, 2022)
· Scopus citation- Total citation- 25, H index - 4, (May 28, 2022)
· Web of Science - Total citation - 15, H index - 2 (May 28, 2022)
Academic qualifications
· Academic Title: PhD in Management Studies,School of Management and Business Studies, M.G University, Kottayam under the guidance of Dr. Johney Johnson with effect from March 2013 till 15thJanuary2018.
Title of the thesis:-The Impact of Celebrity Endorsement on Purchase Intention: A Study on Select Jewellers of Kerala
· Academic Title: Master of Business Administration (Finance and Marketing), Department of Commerce and Management Studies, University of Calicut, Kerala, India on August 2012 with C.G.P.A of 6.4 .
· Academic Title: Bachelor of Commerce (Computer Application), Naipunnya institute of Management and Information Technology,Pongam, Kerala, India on March 2010   with 68 percentages.
· Master project: A Study on Non-Performing Asset Management in Public Sector Bank with Special Reference to Punjab National Bank, Ernakulam branch
· Minor project :-A Study on Buying Behaviour of Consumers towards Golden Valley
Excellence in Research
	Publication in international journal (Indexed in Web of Science,  or SCOPUS and UGC CARE list)
	11

	Publication in international journal (not listed in above indexes)
	2

	Publications(ISBN)
	5

	Paper Presented in conference( International and National level)
	14

	Workshop attended 
	7

	Reviewed article for Scopus and WoS Journal 
	3

	Guest session and session chaired in international conference  	
	3



Publications in Journals listed on UGC list of Journals and indexed in SCOPUS and ICI

1. Tijo Thomas, Dikshitha S Jain(Accepted-2022) Brand love for sports apparels among Indians; A triangular theory of love perspective, Vision – The Journal of Business Perspective, Vol. 21 Issue 4,367-374eISSN: 22495304, ISSN:09722629UGC:- 32673, SJR- 0.117, SNIP- 0.601, Scopus Cite Score- 0.330, JCI (Indian Citation Index) Value -0.062, JRIF-0.092
2. Tijo Thomas, Naveli Singh and Ambady K (2019) Effect of ethnocentrism and attitude towards foreign brands in purchase decision. Vision – The Journal of Business Perspective,Vol.23,Issue.4, eISSN: 22495304, ISSN:09722629, UGC:- 20802, SJR- 0.117, SNIP- 0.601, Scopus Cite Score- 0.330, JCI (Indian Citation Index) Value - 0.062 JRIF- 0.092
3. Tijo Thomas and Johney Johnson (2019)The effect of celebrity trustworthiness on endorsement effectiveness; A comparison of congruence and hybrid model. Vision – The Journal of Business Perspective,Vol.23 Issue.3, PP. 275–286, eISSN: 22495304, ISSN:09722629, UGC:- 20802, SJR- 0.117, SNIP- 0.601, Scopus Cite Score- 0.330, JCI (Indian Citation Index) Value - 0.062 JRIF- 0.092. 
4. Johney Johnson and Tijo Thomas (2018). What is Beautiful is Good : An Evaluation of Effectiveness of Attractiveness in Celebrity Endorsements. Indian Journal of Marketing, Vol. 48. Issue. 8, 24–36.ISSN:0973-8703, UGC:- 20802, SJR- 0.208, SNIP- 0.722, Scopus Cite Score-0.67,JCI (Indian Citation Index) Value - 0.125 JRIF- 0.596
5. Tijo Thomas and Johney Johnson  (2017)“The Impact of Celebrity Expertise on Advertising Effectiveness: The mediating role of Celebrity Brand Fit” Vision – The Journal of Business Perspective, Vol. 21 Issue 4,367-374eISSN: 22495304, ISSN:09722629UGC:- 32673, SJR- 0.117, SNIP- 0.601, Scopus Cite Score- 0.330, JCI (Indian Citation Index) Value -0.062, JRIF-0.092
6. Tanya Ann Thomas  and Tijo Thomas (2021) Inconspicuous Consumption of Luxury Products: A Literature Review. Xi'an Shiyou Daxue Xuebao (Ziran Kexue Ban)/Journal of Xi'an Shiyou University, Natural Sciences Edition, Vol 54, Issue 10, 522-531, ISSN: 0493-2137. SJR- 0.220, SNIP- 0.396, Scopus Cite Score- 0.8.
7. Likitha VS, Jacob Joseph and Tijo Thomas,(2021) Customer Engagement – A Literature , Review,  Xi'an Shiyou Daxue Xuebao (Ziran Kexue Ban)/Journal of Xi'an Shiyou University, Natural Sciences Edition, Vol 54, Issue 10, 522-531, ISSN: 0493-2137. SJR- 0.220, SNIP- 0.396, Scopus Cite Score- 0.8.
8. Tijo Thomas and JohneyJohnson  (2016)“Effect of celebrity credibility on consumer intention for behavioural change: a study on celebrity endorsed social advertising” IIM  journal of marketing science, Vol. 7, Issue 2,145-155 ISSN (Print): 0976-030X,UGC:-30136,JCI (Indian Citation Index) Value –0, JRIF- 0.031
9. Tijo Thomas and Johney Johnson (2017). The Role of Celebrity Attractiveness and Celebrity Trustworthiness on Effectiveness of Social Advertising. Vilakshan: The XIMB Journal of Management, Vol. 14, Issue. 2,1-14, ISSN: 0973-1954. UGC: 48470, JCI value -0, JRIF- 0.03
10. Tijo Thomas and JohneyJohnson  (2016) “Effect of Celebrity physical attractiveness on behavioural change intention: A study on celebrity endorsed social advertisement”  Rajagiri Management Journal ,Vol.10 Issue1 ,64-78 ISSN: 0972-9968. UGC: 45934
11. Tijo Thomas , Rachel Mathew, Ambady K G,(not published yet) Usefulness of Augmented Reality on Product selection: An experimental study, SCMS Journal of Indian Management, Accepted for publication ISSN 0973 – 3167. SJR- 0.120, SNIP- 0.042, Scopus Cite Score- 0.1
Publication in International Journal (UGC list of Journals prior to CARE list)
1. Tijo Thomas and Johney Johnson  (2016) “ The Impact of Celebrity Trustworthiness on Advertising Effectiveness” Management Researcher, Vol. 22 Issue 3,285-292,ISSN: 2230 8431. UGC: 63925
2. Tijo Thomas and Johney Johnson  (2014) “Celebrity Endorsement in Social Advertising: An Overview” Management Innovator, Vol.7 Issue 1, 120-123,ISSN:  0974-6749, UGC: 64086
Publications

1. “Impact of Celebrity Trustworthiness on Purchase Intention: Mediating role of Celebrity Brand Fit” (2017) proceedings of 7th IIMA conference on Marketing in Emerging Economies, ISBN: 978-81-920800-6-2

2. “What is beautiful is good': Impact of CelebrityAttractiveness on Advertising Effectiveness” (2017) Reaching Consumers of Emerging Markets, Proceedings of the 2017 Annual Conference of the Emerging Markets Conference Board,ISBN: 978-81-928560-2-5

3. “Celebrity Endorsed Public Service Advertisement: A Literature Review”Conference Proceedings of National Conference on Business Models, 2016, ISBN 978-93-5258-523-6.

4. “Effect of Celebrity Endorser on Endorsement Recall” Proceedings of Conference on Brand Management (CBM-2016), ISBN 978-1-78635-411-2.

5. “Impact of Cause Related Marketing in Lottery Business: a Study on Karunya Lottery in Kottayam District ” Proceedings of  2014 Annual Conference of Emerging Markets Conference Board, ISBN NO:978-81-928560-0-1


Paper presentation details at International conferences

1. 2017 IIM Indore NASMEI Summer Marketing conference, Organised by IIM Indore and North American Society for Marketing Education in India on July 27-29, 2017

Title of paper presented:-Beauty is only skin deep; Impact of Celebrity Attractiveness on Purchase Intention 

2. 7thIIMA Conference on Marketing In Emerging Economies,Organised byIIM Ahmedabad on January 11-13, 2017

Title of paper presented:-Impact of Celebrity Trustworthiness on Purchase Intention: Mediating role of Celebrity Brand Fit

3. 2017 Annual Conference of Emerging Markets Conference Board organised by IIMLucknow on January 5-7, 2017

Title of paper presented:-What is beautiful is good: Impact of CelebrityAttractiveness on Advertising Effectiveness

4. International Conference on Marketing, Technology, and Society organised by IIM Kozhikode on 29 September-1October 2016

Title of paper presented:-Impact of celebrity Endorser Attractiveness and Trustworthiness on Social Advertising Effectiveness

5. Conference on Brand Management 2016 organised by IIT Delhi on 16-17 April 2016

Title of paper presented:-Effect of Celebrity Endorser on Endorsement Recall

6. 4th Biennial Indian Academy of Management Conferenceorganised byIIMLucknow and Indian Academy of Management on 11-13December 2015

Title of paper presented:-Celebrity Endorsement: A Literature Review

7. 3rd Pan-IIM World Management Conferenceorganised byIIM Indore on 16-18 December 2015

Title of paper presented:-An Evaluation Of Source Credibility Model In Celebrity Endorsement Context

8. MARCON 2014 International Marketing Conferenceorganised byIIM Calcutta on December 18-20

Title of paper presented:-Impact of Celebrity Credibility on Consumer Intention for Behavioral Change: A Study on Celebrity Endorsed Social Advertising
9. MARCON 2014 International Marketing Conference organised by IIMLucknow on 9-11 January 2014

Title of paper presented:-Impact of Cause Related Marketing in Lottery Business: a Study on Karunya Lottery in Kottayam District

Paper presentation details at National conferences

1. National Seminar on the Recent Trends in Commerce and Management Studiesorganised by IMDR on 23rdAPRIL 2016

Title of paper presented:-The Impact of Celebrity Trustworthiness on Advertising Effectiveness

2. One Day National Conference on Insights in Marketing (NCIM) “Marketing: Rethink, Reinvent & Reskill”organised by Rajagiri Centre for Business Studies on 6 February 2016

Title of paper presented:-Effect of Celebrity physical attractiveness on behavioural change intention: A study on celebrity endorsed social advertisement

3. National Seminar on “Changing landscape of Marketing-Emerging paradigms and managerial implications”   organised by  Marian International Institute Of Management on 12  February  2016

Title of paper presented:-The Influence Of Celebrity Trustworthiness On Advertising Effectiveness: A Study On Celebrity Endorsed Social Advertisement

4. Two-day National Conference “Business Models for Startups and Small Firms”organised by School of Management and Business Studies, M. G University on 25-26 February 2016

Title of paper presented:-Celebrity Endorsed Public Service Advertisement: A Literature Review

5. National seminar on "Social Marketing: The role of academics, government, public sector and NGO" organised by School of Business Management and Legal Studies, 14th and 15th March 2014  

Title of paper presented:-Celebrity Endorsement on Social Advertising: An Overview

Workshops Attended 
1. Research  Methodology  and Statistical  analysis: New trends organised by Rajagiri Centre For Business studies on 16 – 18 July 2013

2. ICSSR Sponsored Ten Day Research Methodology and SPSS Programme for Research Scholars in Social Science organised by Department of Commerce , Manonmaniam Sundaranar University, 17-26 October 2013

3. A Two Day Workshop On The Basics Of Research Methodology For Social Sciencesorganised by Bishop Jerome Institute on17- 18 April 2015

4. One-week Workshop on Research Methodologyorganised by School of Management and Business Studies on 27March- 1 April 2015

5. Workshop on Multivariate Data Analysis: Basics and Advances organised by School of Management Studies,CUSAT on 8 May – 12 May 2017

6. Workshop on Meeting with NASMAI organised by North American Society for Marketing Education in India and IIM Indore on July 27-29, 2017

Review Undertaken in Scopus indexed journals 
1. 2019- Journal of Creative Communication 
2. 2019-Asia Pacific Journal of Marketing and Logistics 
3. 2022- Vision – The Journal of Business Perspective,


Sessions chaired
1. Marketing session chair for  International Conference “Revitalization: Challenges & Prospects In The Indian Business Environment Surviving The Covid 19 Pandemic Era”  2021 

2. Guest lecture on Introduction to research at National webinar on research methodology organised by PG Department NSS collage Ottapalam, Kerala 2021. 

3. Guest lecture on impact of covid -19 on consumer behaviour at a webinar on Co-existing with COVID-19 Challenges. Organised by Cooperative Arts and Science College Madayi, Kannur , Kerala 2021 on November 23 2020. 

Personal traits
· Able to inspire, comfort, and motivate
· Able to communicate effectively
· Problem solving and creativity
· Organising ability and leadership
· Good decision making skill
· Able to adapt successfully tothe changes by updating my knowledge
Technical and Analytical skill
· Platforms: windows
· Software packages: R software, Microsoft Office, Statistical package for social science and AMOS. 
Personal profile
DOB                :18th September 1989

[bookmark: _GoBack]Marital status:   Married 

Father’s Name	: Thomas 
Mother’s Name: Tessy Thomas	
Communication Proficiency    :     Malayalam & English (expert), Hindi & Tamil (beginner)
Nationality                       :      Indian
Contact No		 :      9995713007
Present Address  	:       CHAKKALAKAL HOUSE 
			NEAR RAILWAY STATION 
			CHALAKUDY P.O
THRISSUR, KERALA -680307
References
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Professor,
School of Management and Business Studies
M.G. University
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