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Introduction

The MBA (Full-time) Degree programme of the SchobManagement and Business Studies,
Mahatma Gandhi University is designedneet the demand for trained and professional peapl
the top level management of business organizatimnaitract talented young people to business
management; and to nurture entrepreneurial capabili

Course Duration

The duration of the MBA (Full-time) programme ofetlschool of Management and Business
Studies will be two years consisting of four seraest Each semester shall consist of 16
instructional weeks of five days each of five hopes day.

Eligibility for Admission

A pass in any Bachelor's Degree Examination of Mad@aGandhi University or an equivalent
degree of any other universities duly recognizedviahatma Gandhi University with not less
than 50% marks in the aggregate for all parts @nh@ration OR a Masters Degree in any
subject. Only a pass in the qualifying exam is meglifor SC/ST candidates. Those who are
awaiting final semester results of qualifying exaan also apply provided that they should
produce certificates and mark list of qualifyingaex before the commencement of their first
semester MBA examination.

Candidates should have valid CMAT/CAT/ KMAT score.

Relaxation of marks and Reservation of seats asedon University/ Government Rules.
Admission Procedure

Admission to MBA (Full-time) Degree programme oétBchool is based on the score obtained
in CMAT/CAT/KMAT, Group Discussion, and Personatdrview in the ratio 80:10:10. Based
on the performance on the Entrance Test, GroupuBsson and Interview, the Rank list for
MBA admission will be preparedVhile preparing the rank list, if there is sameexanarks for
more than one candidate, he/she will be rankedhenbasis of actual marks obtained in the
gualifying exam. Even after this, if there is g tleey will be ranked on the basis of date of birth

that is the elder person is to be ranked higher.



Scheme of the Programme

The duration of the MBA (Full-time) programme ofetlschool of Management and Business
Studies will be two years consisting of four seraest Each semester shall comprise of a
minimum of 16 instructional weeks. Every semest#irbe adjusted to have at least 90 working
days. Continuous Internal Assessment based evatualiring the course period and End

Semester Examination at the end of each semestiébshconducted.

Semester | and Semester [IThe first and second semesters will have eightsasueach. All
these courses are core courses which carries 18 raach. In addition to this, at the end of
each semester a comprehensive viva-voce will bdwdad for 100 marks.

Semester Ill: The third semester will have eight (8) courses, andOrganization centered
study. Out of the eight (8) courses two are cowikthe other six (6) are electives. In addition to
this, at the end of the semester a comprehensixeewace will be conducted for 100 marks.
Every student has to undergo one month duratiora@zgtion Centered Study in a national or
international reputed (preferably listed compaimeSSE/BSE) organization. The objective is to
provide an exposure to the students to the reablisiness situations. The organizations selected
for this purpose can have more than one functialegdartment like production, marketing,
finance, human resources, information systems atw] the students should prepare a
comprehensive study report about the organizafibis study report shall be carried out under
the supervision of a faculty in the School, andilt be treated as full course carrying 100 marks.
The internal assessment marks for the Organiz&entered Study will be awarded by means of
seminar presentation cum viva-voce conducted bypadoappointed for this purpose by the
faculty council of the School.

Semester IV:For the Fourth semester, there are five (5) fulirses of which one course is core,
and the other four (4) are electives. In additihg students are required to do their problem
centered study in a national or international reguipreferably listed companies in NSE/BSE)
organization for a period not less than eight (8)Wweeks. The Project worghall be carried out
under the supervision of a faculty in the Schodle Teport of problem centered project work is
to be submitted on or before the commencementeoetid semester examination/ date fixed by
the faculty council. A total of 100 marks are gexhtfor the project report. Further, a

comprehensive viva-voce will be conducted for 1G0ka along with the project report.



Details of the Scheme:

Course Code Course Title IA | ESA | Total | Credit Type
First Semester
SMBSMIC Principles and Practice of Management 50 50 DO 3 oreC
201701
SMBSMIC Business Economics 50 50 100 3 Core
201702
SMBSMIC Business Communication and Soft Skills 50 50 100 3 Core
201703
SMBSMIC | Accounting for Managers 50 50 100 3 Core
201704
SMBSMIC Quantitative Methods 50 50 100 3 Core
201705
SMBSMIC Environment Management 50 50 100 3 Core
201706
SMBSMIC Business Law 50 50 100 3 Core
201707
SMBSMIC | Corporate Governance and Ethics 50 50 100 3 Core
201708
SMBSMIC Comprehensive viva-voce-I - 100 100 3 Core
201709
Total 400 500 900 27
Second Semester
SMBSMIIC2 | Human Resources Management 30 30 100 3 Core
01701
SMBSMIICZ | Financial Management 50 50 100 3 Core
01702
SMBSMIIC2 | Marketing Management 50 50 100 3 Core
01703
SMBSMIIC2 | Operations Management 50 50 100 3 Core
01704
SMBSMIICZ | Management Information System 50 50 100 3 Core
01705
SMBSMIIC2 | Organisational Behaviour 50 50 100 3 Core
01706
SMBSMIIC2 | Management Science 50 50 100 3 Core
01707
SMBSMIICZ | Entrepreneurship ~ Development  ands0 50 100 3 Core
01708 Project Management
SMBSMIIC2 | Comprehensive viva-voce-II - 100 100 3 Core
01709
Total 400 500 900 27

(IA- Internal Assessment in Marks, ESA- End Semester Assessment in Marks, Total in Marks)




Course Code Course Title IA | ESA | Total | Credit Type
Third Semester
SMBSMIIIC | Research Methodology 50 50 100 3 Core
201701
SMBSMIIIC | Enterprise Resource Planning and 50 30 100 3 Core
201702 Business Analytics
Elective -1 50 50 100 2 Elective
Elective -II 50 50 100 2 Elective
Elective-III 50 50 100 2 Elective
Elective-1V 50 50 100 2 Elective
Elective -V 50 50 100 2 Elective
Elective -VI 50 50 100 2 Elective
SMBSMIIIC | Organisation Centered Study 50 50 100 4 Core
201703
SMBSMIIIC | Comprehensive viva-voce-III - 100 100 3 Core
201704
Total 450 550 1000 25
Fourth Semester
SMBSMIVC | Strategic Management 50 50 100 3 Core
201701
Elective -1 50 50 100 2 Elective
Elective -II 50 50 100 2 Elective
Elective-III 50 50 100 2 Elective
Elective-1V 50 50 100 2 Elective
SMBSMIVC | Problem Centered Project Work 50 50 100 7 Core
201702
SMBSMIVC | Comprehensive viva-voce-IV - 100 100 3 Core
201703
Total 300 400 700 21
Grand Total (I+lI+IlI+]V Semesters) 1550 | 1950 | 3500 100

(IA- Internal Assessment in Marks, ESA- End Semester Assessment in Marks, Total in Marks)



List of Elective Courses

Electives Courses offered under Finance

Course Code

Courses

SMBSM III/IV MANAGEMENT OF BANKS AND FINANCIAL INSTITUTIONS
E201701

SMBSM III/IV FINANCIAL ANALYSIS AND BUSINESS VALUATION
E201702

SMBSM III/IV FINANCIAL DERIVATIVES AND RISK MANAGEMENT
E201703

SMBSM 1II/IV INTERNATIONAL FINANCIAL MANAGEMENT
E201704

SMBSM III/IV PERSONAL FINANCIAL PLANNING

E201705

SMBSM III/IV SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
E201706

SMBSM III/IV MODERN BANKING AND FINANCIAL SERVICES
E201707

SMBSM 1II/IV BEHAVIOURAL FINANCE

E201708

SMBSM 1II/IV CORPORATE TAXATION

E201709

SMBSM 1II/IV MANAGEMENT CONTROL SYSTEM

E201710

SMBSM IlI/IV STRATEGIC FINANCIAL MANAGEMENT

E201711

SMBSM IlI/IV FINANCIAL ENGINEERING AND MODELING
E201712

Electives Courses offered under Marketing

Course Code

Courses

SMBSM IIl/IV Consumer Behaviour
E201713

SMBSM III/IV Marketing Research
E201714

SMBSM IlI/IV Sales Management
E201715

SMBSM Ill/IV Product and Brand Management
E201716

SMBSM Ill/IV Marketing Analytics
E201717

SMBSM IIlI/IV Retail Management
E201718

SMBSM lll/IV Services Marketing
E201719




SMBSM III/IV
E201720

Strategic Marketing

SMBSM 1II/IV
E201721

Advertising and Sales Promotion Management

SMBSM 1II/IV
E201722

Rural Marketing

SMBSM 1II/IV
E201723

Digital Marketing

SMBSM III/IV
E201724

Global Marketing

Electives Courses offered under HRM

Course Code

Courses

SMBSM III/IV Human Resource Planning

E201725

SMBSM III/IV Industrial Relations

E201726

SMBSM IlI/IV Managing of Interpersonal and Group Process
E201727

SMBSM IlI/IV Performance Management

E201728

SMBSM IlI/IV Participative Management

E201729

SMBSM IlI/IV Managerial Counseling

E201730

SMBSM IlI/IV Training and Development

E201731

SMBSM IlI/IV Orgnisational Change and Transformation
E201732

SMBSM IlI/IV Talent Management

E201733

SMBSM IlI/IV Mentoring, Coaching and Management Consulting
E201734

SMBSM IlI/IV Organizational Effectiveness and Development
E201735

SMBSM IlI/IV Leadership for Managerial Performance
E201736

Electives Courses offered under Operations Manageme

Course Code Courses
SMBSM IlI/IV Total Quality Management
E201737
SMBSM III/IV Supply Chain Management
E201738
SMBSM IlI/IV Maintenance Management




E201739

SMBSM IlI/IV Technology Management
E201740

SMBSM IlI/IV Advanced Operations Research
E201741

SMBSM IlI/IV Service Operations Management
E201742

SMBSM IlI/IV Innovation Management and R&D
E201743

SMBSM IlI/IV Work Study and Ergonomics
E201744

SMBSM IlI/IV World Class Manufacturing
E201745

SMBSM IlI/IV Business Forecasting

E201746

SMBSM IlI/IV Production Planning and Control
E201747

SMBSM IlI/IV Materials and Purchase Management
E201748

Electives Courses offered under System Management

Course Code Courses
SMBSM IlI/IV IT Consulting
E201749
SMBSM IlI/IV Planning and Implementation of IT Strategies
E201750
SMBSM IlI/IV Internet Programming For E-Business
E201751
SMBSM IlI/IV Software Project Management
E201752
SMBSM IlI/IV Software Quality Assurances
E201753
SMBSM IlI/IV Cloud Computing Applications In Business
E201754
SMBSM III/IV E-CRM
E201755
SMBSM IlI/IV E—Governance
E201756
SMBSM IlI/IV Social Media Analytics
E201757
SMBSM IlI/IV Database Management System
E201758
SMBSM IlI/IV Mobile Commerce
E201759
SMBSM IlI/IV Knowledge Management
E201760




Evaluation

External & Internal Evaluation: Evaluation of the MBA programmes for the first atrd
semester examinations will be done by the faculgmimers themselves on the basis of
continuous internal assessment and end semestainatens. Evaluation for all the courses of
the second and the fourth semester examinationk ba&il conducted both externally and
internally. The performance of a student in eactrs® is evaluated in terms of percentage of
marks with a provision for conversion to grade p®inStudents who secure a minimum
attendance of 75% and above in a semester, andoag® the internal examinations of all the
courses of the semester, alone, will be allowedpypear for the end semester examination and
continue in the programme to the next higher seznest

Internal Assessment: The student’s attendance and classroom performasceell as the
feedback received from tests, tutorials, assignsmend term papers shall form the basis for
internal assessment. The internal assessmentevél dbntinuous assessment (CA) that accounts
for 50% of the evaluation in both theory and picadti

8.4.1. Continuous Assessment (CA)This assessment shall be based on a predetermined
transparent system involving periodic written testssignments and seminars in respect of
theory courses and based on tests, lab skill, dsbava and attendance in respect of practical

courses. The percentage of marks assigned to gacimmponents for internal evaluation is as

follows:
Sl. No | Components % of internal marks
1 Two test papers 60%
2 Assignments/Book review/G.D 20%
3 Seminars/Presentation of case study 20%

Tests: For each course there shall be at least two ofets turing a semester. Best/average of
the marks obtained in the two tests will be cour@gdhe internal test component of CAS.
Assignments: Each student shall be required to do two assigrsfisstk reviews for each
course. Assignments includes homework, problemirsg\group discussions, quiz, term project,
spot test, software exercises etc. The teachel dafahe the expected quality of the above in

terms of structure, content, presentation and ikes bnd inform the same to the students.



Punctuality in submission of assignments/recordsoide given a weightage in the internal
evaluation.

Seminar: Every student shall deliver one seminar as annateszomponent of every course and
must be evaluated by the respective course teacherms of structure, content, presentation

and interaction.
End-Semester Examination

The end semester examination will account for #maining 50% of the evaluation which will

be done by the School in accordance with the C83gpons in Section 8.1.

Pattern of Question papers for the End- Semester Witen Examination
The question papers set for the end-semester wttamination will have three sections and

carry 50 marks as detailed below:

Section A — Five short answer questions, one from each neo@ildents will have to answer all

the five. Each question will carry three marks @'db marks).

Section B — Seven short essay questions, minimum one frain gedule. Students will have to

answer any five. Each question will carry 5 markstél 25 marks).

Section C — One compulsory application oriented questiosecstudy/numerical problem of 10

marks (TotallO marks).

Grading System

The performance of a student in each course isiated in terms of percentage of marks with a
provision for conversion to grade points. The gngdsystem followed is that of relative grading
on a ten-point scale. The following table indicaties performance range and the relative value

of the grades (grade points) on the scale.
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Range of % of Marks Grade Letter Grade Point
95 - <100 O 10
85 - <95 A plus 9
75 - <85 A only 8
65 - <75 B plus 7
55 - <65 B only 6
45 - <55 C 5
40 - <45 4 4
<40 F 0
Absent Ab 0
T.etter grade Performance Grade point
(&} Outstanding 10
A pluas Excellent =]
A ondy Wery cood 2
B plus Good 7
B only Above Average o
C Averagse 5
P Pass =4
F Fail O
Ab Absent (8]

Minimum grade for passing in a course or programme:The minimum for a pass in a course

is ‘P’ grade. The minimum credit point requirem@@GPA) for the programme is five.

Revaluation: The answer scripts of examinations under CSS shalle provisions for
revaluation. The application for scrutiny and renxion of answer scripts shall be submitted to
the Director of the concerned School within 15 diigsn the date of publication of the results.
However, there is no provision for revaluation orusiny of answer scripts in the end semester
examinations of ¥ and 4' Semesters as these have already been valued twice

Reappearance and improvement Examinations

Candidates in the™and 2 semesters, who have secured the SGPA letter gfag&or ‘P’ in

the end-semester examination can improve theiregtay reappearing for all the semester
courses together along with the next immediatelbptovided the candidate has applied for the

same and paid the required fee; in such casesddedm will be awarded a new grade only if
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there is an improvement in grade in the new exatioinaotherwise, the candidate is eligible to

retain the grade obtained in the previous exanundiefore improvement.

Candidates in the®lor 2" semesters who have secured a letter grade dF'R¥r ‘Ab’ in any of

the courses can reappear for exams course-wisg alith the next immediate batch provided
the candidate has applied for the same and paitethered fee. Candidates in tH& Semester,
who have secured the SGPA letter grade of ‘C’ drifPthe end-semester examination can
improve their grade by reappearing for all the saBrecourses together, along with the next
immediate batch provided the candidate has appiiethe same and paid the required fee; in
such cases a candidate will be awarded a new gragiéf there is an improvement in grade in
the new examination; otherwise, the candidate igibé¢ to retain the grade obtained in the
previous examination before improvement.

Candidates in the 3rd semester who has obtainedt gtade of ‘P’, ‘F’ or ‘Ab’ in any of the
courses can reappear for exams course-wise in@esapntary examination along with the 4th
semester examinations provided the candidate hagdgor the same and paid the required fee
(fee for supplementary examination of any coursallsbe full semester examination fee
irrespective of number of courses involved). Atempleting a semester programme (all courses
with ‘P’ or above grade) students will not have taeility of course-wise improvement and they
will now have to reappear for all the courses dauting the entire semester™ and 2¢ semester
SGPA cannot be improved after the completion of4tre semester. Only'Band 4' semester
SGPA can be improved after the completion of a nogne. The marks/grades awarded for
internal assessment and that for the project/datsen cannot be improved. Improvement of the
3 or 4" semester must be done within a period of one ykat,is, by reappearing for the third
semester examinations at the following semesterthadourth semester examinations along
with the immediate lower batch. If the improvemestmeant to obtain minimum CGPA
requirement, a candidate has the option to dechiehnsemester (Bor 4" is to be improved:;
however, the grade given to the candidate shalltha¢ obtained for the entire semester

improvement examination.
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Candidates who could secure the grade of only fFAb’ in a course in the 3rd /4th semester
examinations will be given two additional chances dourse-wise reappearance even after the
completion of the programme; but it has to be dwihin a period of two years after the
completion. In such cases a candidate has to dpplhe same as a supplementary exam and
pay the required fee (Fee for supplementary examimaf any course shall be full semester
examination fee irrespective of number of coursemlved). In the case of students who
discontinued studies during a semester or on cdmoplef a semester of the programme for
genuine reasons, with the prior permission of tinectbr of the School, he/she can be permitted
to complete the programme by taking the requiredber of courses within a maximum period
of eight continuous semesters including the peabdis/her programme, provided an amount
equivalent to the semester fees for all the inteng semesters have been regularly paid and
provided he/she has not been removed from the bglisssuing a Transfer Certificate. In all
cases of discontinuation and readmissions, careidatist submit applications countersigned by
the HOD to the CSS section and obtain the requtamitory order for the same. Candidates who
are readmitted to repeat a course must follow ltlea existing syllabus for the said programme
and will have no assurance to do the repeat conrghe same syllabus which he/she had
attempted initially for the course. They need terad classes along with new batch of students

and should obtain the required percentage of aterelas usual.
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DETAILED SYLLABUS

= CORE COURSES

= ELECTIVE COURSES
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First Semester: Core Courses

PRINCIPLES AND PRACTICE OF MANAGEMENT

Course Objectives The objective of this course is to is to impanbwledge on the need and
importance of the profession of management and tipstudents gain understanding of the
functions and responsibilities of the manager, glevhem tools and techniques to be used in the
performance of the managerial job, and enable ttzeamalyze and understand the environment
of the organization.

Module 1:  Management - Meaning, Definition and Nature; Evolution of Magement —
Management Thoughts - Early - Modern - Post mod€wantributions of F.W. Taylor - Henry
Fayol — Hawthorne Studies- Behavioral School of Bgament Approach. Levels of
management, Skills required for a manager, maralgeoles. Management Lessons from
Bhagavad Geetha: - Vision, Effectiveness, Efficieand Teamwork.

Module Il: ~ Functions of Management POSDCORB,; Characteristics of Management;
Planning: - meaning- nature — importance -levels of planning. Objedivesetting objectives —
policies — planning premises, types of plans - @sscof planning - Decision Making; MBO;
Principles in Planning.

Module I1ll: Organising: - nature-purpose-principles-organisational structamed types.
Departmentation - centralization vs. decentralarat span of control- delegation- - - principles
in Organising Staffing: - Meaning, Nature -HR Planning — Recruitment — Selection —
Placement, Induction and Orientation- Training &&Velopment - Performance Management -
Collective Bargaining-Promotion; principles in Siad).

Module 1V: Directing: - Motivation — motivation theories — motivational bedques — job
satisfaction — job enrichment; Leadership — typed theories of leadership; Communication —
process of communication — barriers in communicatioeffective communication-Grapevine;
Principles in Directing.
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Module V:  Control:- System and process of Controlling - Requirementgfi@ctive control

- The Budget as Control Technique - Information Hredogy in Controlling — Control
Techniques- Control and planning- Types of ContiReporting - Co-ordination; Principles in
Control and Co ordination.

Suggested Readings:

1. Decenzo David, Robbin Stephen A, "Personnel and &tuReasons Management", Prentice

Hall.

K.Aswathapa, “ Essential of Business Administratjdfimalaya Publishing House

Fraidoon Mazda, “Engineering Management”, Addi¥éesley,-2000.

Harold Koontz & Heinz Weihrich, “Essentials of Mayeament”, Tata McGraw-Hill,1998

Hellriegel, Slocum & Jackson,"Management - A Cornepely Based Approach”, Thomson

South Western, 10th edition, 2007.

JAF Stomer, Freeman R. E and Daniel R Gilbert, “8tggment”, Pearson Education, Sixth

Edition, 2004.

7. Stephen P. Robbins and Mary Coulter, “Managemepi&ntice Hall of India, 8th edition.

8. Tripathy PC and Reddy PN, “Principles of Managerhéerdata McGraw-Hill, 1999.

9. Y.K. Bhusan, “Fundamentals of Business OrganisafioManagement”; Sultan Chand &
Co., New Delhi.

abrown

o

BUSINESS ECONOMICS

Course Objectives To provide a foundation for other business stieavith the concepts and
tools of economic analysis as relevant for managetecision making and to provide an
understanding of the aggregate economic systeninwithich a firm operates.

Unit-l : General Foundations of Managerial Economis: Meaning, Nature and scope of

managerial economics - fundamental concepts — naisdomacro environments, basic technique
of managerial decision-making - application of emoit theories in decision making. Nature of
the firm - Forms of organizations — Structure aedt8rs of Indian economy.

Unit-1l: Demand analysis and estimation: Utility analysis and the demand curve - Equililbniu
of the consumer, indifference curve, meaning artdrdenants of demand - types of demand -
individual, market and firm demand, indifferereeeve analysis, price effect, income effect and
substitution effect - Elasticity measures- law antnd - elasticity of demand - demand
forecasting - methods of forecasting demand - ¢isdef good forecasting.

Unit-lll: Production and Cost Analysis: Production function - Laws of production —
Economies and diseconomies of scale -laws of retuMarious concepts of cost - cost output

16



relationship - Break Even Analysis- Applicationroérginal costing in business decisions - Cost
control and cost reduction.

Unit-IV: Pricing Concepts: determination — price determination under différenarket
structures-perfect competition, monopoly, monopialisompetition, oligopoly — pricing policies
and practices — price cartels, profit concepts &lysis .

Unit-V : National Income Analysis: National Income Concepts, National Income Accougtin
Determination, Macro Economic Problems, Unemployinénflation, stagflation, Business
Cycles, Factors influencing International TradealadBce of Payments — Budgeting, Fiscal and
monetary tools- Globalization and emerging Indill@l recession and Indian Economy.

Suggested Readings

1. Yogesh, MaheswarManagement Economi¢c®HI learning, NewDelhi, 2012.

2. D.M. Mithanil , Money and Banking — International Trade and Pwlffinance,Himalaya
Publishing House,Mumbai,1992.

3. Uma Kapila ,Indian Economy since Independence Accademic Foundation,

Gaziyabadh,2011.

Peterson, Craig H., Lewis, Chris and Sudhir Ja¥anagerial Economics Pearson

Education, 2006.

Mark Hirshey Economics for Manager2007, Thomson Learning.

Samuelson, PauEconomics18th edition, 2005, Tata-McGraw Hill.

Gupta, G.Managerial Economic2004, Tata-McGraw Hill.

Rangarajan and DholkidacroeconomicsTata-McGraw Hill.

»
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BUSINESS COMMUNICATION AND SOFT SKILLS

Course Objectives: The objective of this course is to make the stuslamiderstand the
principles and develop the skills necessary foeatife oral and written communication in
today’s workplace and develop/adopt strategiesutbtBe objectives. The course also seeks to
hone the oral, written and interpersonal skillstieé students and make them proficient in
applying the concepts of communication to a busimesironment.

Module—I: Principles of Business Communication-Types of BassnCommunication-Methods
and media of Communication- Process of Business riamcation - Barriers to poor
Organizational Communication- Strategies for impngv Business Communication
effectiveness.
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Module —II: Types of Organizational Communication- Communiaatiftor interpersonal
influences - Effective Leadership Communicatiorresd Culture Communication

Module —IlI: Verbal and non verbal Communication in businessbhiPuSpeaking Skills-
Business presentations — Role of audio visual a@dd computers in oral presentations-
Interviewing- Art of negotiation- Listening skilldlannerisms -Body language

Module —IV: Written communication- Structures and methods oittemwr communication -
Letter for different kinds of situations — Enqu&i€ustomers’ complaints-Collection letters —
Sales promotion letters.- Memoranda- Directives argfructions- Notices -Reports-Memo -
Agenda - Proposals -Minutes -Professional papefgreement documents -Press releases -
Preparation of resumes

Module —V: Conducting meetings-Procedure — Preparing agendajtes and resolutions-
Conducting seminars and conferences- Group dismu$diafting speech-Report writing -
Structure of reports - Long & short reports -Forn8allnformal reports —Technical Reports-
Norms for including Exhibits & Appendices.

Suggested Readings

1. Boyee Courtland L and Thrill John \Business Communication Todagrentice Hall

International.

Guffey Mary Ellen Business Communicatip8outh-Western Collage publishing.

Apai and RhodaPrinciples and Practice of Business CommunicatiS8heth Publishers,

Mumbai.

Argenti Paul A, Irwin, Corporate CommunicatigrMcGraw Hill.

Atkinson,Business Writing & ProcedureReynolds American Book Co

Mary Ellen Guffey,Business Communication: Process and ProdGet South- Western

Thomson Publishing, Mason, OH, 2005

7. Namita GopalBusiness CommunicatipiNew Age International Publishers, New Delhi,
2009

8. Penrose and RasberBusiness Communication for Managers: An advancguageh Se,
South-Western College Pub, 2007

9. Asha Kaul,Business CommunicatipRrentice Hall of India, New Delhi, 2007

10.Harvard Business Essentials: Business Communicatigiarvard Business School
Publishing, 2003.

wn
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ACCOUNTING FOR MANAGERS

Course Objectives The Objective of the course is to develop angimisof postulates, principles
and techniques of accounting and utilization ofoacting information for planning, and
decision-making.

Module I: Accounting — Branches of accounting — Financial Accountingmpdrtance and

Functions —Book Keeping — Systems of Book KeepDguble Entry Book Keeping - Journal —
Ledger— Cash Book — Bank Reconciliation Statemdmial Balance- Generally Accepted
Accounting Principles (GAAP) - Accounting conceptnd conventions- International
Accounting Standards — IFRS

Module 1I: Final Accounts: Capital and Revenue — Depreciation — Methods ofrgihg
depreciation — Final Accounts-Trading and Profitdahoss Account- Balance sheet-
Understanding Corporate Financial Statements apodiRe

Module IlI: Financial Statement Analysis — tools — comparative financial statements,
common-size financial statements, trend analysajoRAnalysis — Du pont analysis- Funds
Flow Analysis — Schedule of Changes in Working @dpt Funds Flow Statement- Cash Flow
Analysis — Cash Flow Statement.

Module 1V: Elements of Cost-Cost Sheet Preparation — Absorption Vs Marginatidg —Cost
—Volume — Profit Analysis — Cost Behaviour — Breake Analysis — Contribution Approach —
Profit Planning-Cost Concepts for Decision makindecision Making Process — Decision
Situations-Sales Volume Decisions — Pricing andcBp®©rder Pricing — Make / Buy Decisions
— Product Decisions- Addition, Deletion and Alteatof Mix — Plant Shutdown Decision.

Module IV: Cost Control — Types of Budgets —Flexible Budget — Master Budge
Management Control and Budgeting — Performance By and Zero Based Budgeting-Cost
Control-Standard Costs - Cost Variances Analy8lsvenue and Profit Variance Analysis.
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Suggested Readings

Jain, S.P. and Narang K.LAdvanced Accountanci{alyani Publishers, Lacknow
Anthony, R.L.Acounting PrinciplesRichard D. Irwin, Ine Home road, lllinois.
Pandey I.M.Financial Managementikas Publishing House, New Delhi.

Horngren, C.T.|Introduction of Management Accountjrigrentice Hall of India.

Khan and Jainylanagement Accountingata Mc Graw Hill, Delhi.

Blocher, Chen, Cokins and Li@ost Management- A Strategic Empha$igiH, ND
Maheswari, S.NFinancial ManagemenSultan Chand & Sons, New Delhi.

Gupta, R.L & Gupta, V.KPrinciples and Practice of Accountancgultan Chand &
Sons,New Delhi,

ONoOG A WNE

QUANTITATIVE METHODS

Course Objectives This course deals with the use of Mathematical Statistical concepts in
the resolution of managerial decision making protdeAlso the students should familiarize to
solve statistical problems for summarizing, analgzand interpreting of data using computer
packages like MS-Excel & SPSS.

Unit-l: Functions- Set Theory: Basic set operations, Addition Thegrdpplications of set
theory in business; Matrices -Basic operationsyifglSystem of Linear Equations with Matrix
Methods; Differentiation of Simple Algebraic Furmts(Linear, Quadratic, Polynomial) and
their Applications in Business-Maxima & Minima- Swilg Linear Equations on two variables
with constraints; Applications of Ratio & PercergagSimple Interest & Compound Interest in
Finance.

Unit-1l: Statistics and its Applications in Business - Frequency Tables — Data Presentation
using Charts& Graphs - Measures of Central Tendgsndlean, Median, Mode, Combined and
Weighted Averages, Percentile — Measures of DigperdRange, Quartile Deviation, Mean
Deviation, Standard Deviation, Coefficients of \&ion.

Unit-lll: Correlation and Regression Analysis — Karl Pearson's coefficient of correlation,
Spearman's rank correlation coefficient, Coeffitief Determination ; Prediction using
Regression Equations and related problems, Coecepfpplications of Multiple Regressions.

Unit-1V: Probability Distribution & Time Series Ana lysis- Concept of Probability theory and
Simple Business Problems using Standard DistribatioBinomial Distribution, Poisson
Distribution, Normal Distribution. Time Series Amgais — Components of time series,
Smoothing techniques - Moving average, Exponestiaothing, Trend analysis. Application of
Time series in Business forecasting.
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Unit-V: Spread sheet Applications Features of MS Excel — managing data — all besael
operations - conditional if function — sorting Kdrs - functions in Excel: Financial functions —
NPV, IRR, PMT, IPMT - Statistical functions: MEANBEDIAN, AVERAGE, AVEDEV,
CORREL, STDEV and RANK. Database functions - DMAXDMIN,DSUM,
DAVERAGE,DCOUNT- Date & Time Functions-Lookup & ReEnce Functions-Text
Functions-Engineering Functions; Goal seek — pigble and scenario management for decision
making — Charts & Graphics in Excel- Printing arayp formatting of excel sheets, Managing
multiple sheets, Using Macros.

Necessary methods of solving business problemsyusiftware packages like MS-Excel and
SPSS have to be discussed in the class.

Suggested Readings

1. K.B.Akhilesh & S. BalasubramanyamMathematics and Statistics for Management
Vikas Pubishing House Pvt Ltd

2. Richard L.Levin and David S.Rubigtatistics for ManagemenPrentice Hall of India,

New Delhi.

Qazi Zameeruddin, KhannBusiness Mathematic¥jkas Publications, 2004.

Edward C.Willet, MS Office Wiley Publishing Co, New Delhi

S.P. GuptaStatistical MethodsSultan Chand & Sons, New Delhi

Levine, Stephen, Krehbiel and Berenso8tatistics for Managersindian Edition PHI

o 0 kM w

learning private Itd.
7. Martin Anthony and NormanbiggsVathematics for Economics and financeow price
Edition — Cambridge University press.
8. AndersonQuantitative Methods for Busines®outh Western Educational Publishing
9. N.D.Vora,Quantitative Techniques in Managemeéerata McGraw Hill, New Delhi.
10.S.P. GuptaStatistical MethodsSultan Chand & Sons, New Delhi.
11.Martin Anthony and NormanbiggsMathematics for Economics and finant®w price
Edition — Cambridge University press.

12.BM. Aggarwal ,Business mathematics and statistitee books Pvt Ltd
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ENVIRONMENTAL MANAGEMENT

Course Objective: The course acquaints the students with the envieotathissues surrounding
business and helps them to develop a perspectivdfértively managing these issues.

Unit-I: Environment : Components of environment: Lithosphere, hydrosphé&tmosphere,
Biosphere, Ecology, Ecosystem: components- Biotid abiotic components, Biodiversity:
Definition, principles, Biodiversity in India.

Unit-1l: Natural resources and energy management Depletion of natural resources, Fossil
fuels, Energy sources: Conventional sources, Rdrlewsources, Energy Management:
Definition, Energy management techniques, EnergglitAtPopulation growth, global warming,
climate change.

Unit-11l: Impact of industrial and business activities on the environment: Environmental
degradation, Industrial pollution — Types and intpadManaging industrial pollution, Waste
management, Developing recycling technologies.

Unit-1V: Sustainable Development: Definition, elements, indicators, principles, Gelides for
sustainable development, Concern for environmewb-fEiendly manufacturing, packaging,
Green marketing, Green funding, Institutional suppfor establishing and maintaining
environment friendly business.

Unit-V: Environment impact assessment: Environment impact studies and assessment,
Environment management system, ISO 14000, Enviratahelegislations, Governmental
institution for environmental Management, Interomél initiatives for environment
management.

Suggested Readings

N K Uberoi, Environmental Managemerixcel Books, 2004.

Pandey G.NEnvironmental Managemer¥ikas publishing house, 2009.

Alasdair Blair, David Hitchcockznvironment and Busined3outledge, 2004.

Bruce. W. Piasecki, Kevin. A. Fletcher, Frank. J.endelson, Environmental

Management and Business strategighn Wiley & Sons, 1999.

Michael V. RussoEnvironmental Management: Readings and CaSage Publications,
2008.

Kiran. B. Chhokar, Mamta Pandya, Meena Raghunatbadgerstanding Environment
Sage Publications, 2008.

Aloka Debi,Environmental Science & Engineerindniversities Press, 2008.

Bala KrishnamurthyEnvironmental Management: Text and Cas$ddl, 2008

Arindita BasakEnvironmental Studie$earson Education, 2009

O Kaushik, Anubha,Principles of Environmental Studigdew Age International, 2010
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BUSINESS LAW

Course Objectives: To familiarize the students with important featiref law relating to
business like Administrative Law, Contract Law, Gmany Law etc. It will also give them an
exposure to laws like Civil and Criminal Procedwaed their relationship to business.

Module-I: Introduction of legal System Sources of Law, Classification of law, Naturastice,
History of Indian judicial system; Fundamental Rggh Fundamental Duties, Directive
Principles.

Module--1l : Contract Act 1872; Nature and Classification of contracts ,Esseri@ients of a
valid contract, Offer and Acceptance, Considerati©apacity of Parties, Provisions relating to
free consent, void agreements, Provisions Reldarfgerformance and Discharge of Contracts ,
Quai contracts, Breach of Contract and its remedirelemnity and Guarantee.

Module--111 : Negotiate instruments Act 1881 Cheques, Bills of exchange, Promissory Notes-
Characteristics, Dishonor and Discharge of negkiabhstruments, Sale of goods Act 1930;
Conditions, Provisions relating to Conditions andarvéinties Indian Partnership Act, 1932;
Important features - Formation of partnership firidnds of partners - Rights and duties of
partners - Dissolution of partnership

Module-IV :Company Law 1956 & 2013types of companies, interpretation of Memorandum,
Articles of Association, Prospectus, Share CapN&nagement and Meetings ,winding up of
Companies

Module-V: Consumer Protection Act 1986 Foreign Exchange Management Act 1999,
Competition Act 2002, Cyber laws, Intellectual Redy Rights, GST

Suggested Readings:

M.C Shukla Mercantile Law Sultan Chand & Sons.

Avathar SingCompany LawEastern book Company

B.S.MoshalMercantile Law,Ane Books,India

Gulshan S. S. & Kapoor G. K. (200@usiness Law Including Company Laiwvelfth
Edn., New Age International (P) Ltd.

Kuchchal M. C. (2009)Business Layfifth Edn., Vikas Publishing House, New Delhi.
Pylee M V (2007),An Introduction to the Constitution of Indi&ifth Edn., Vikas
Publishing House, New Delhi.
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CORPORATE GOVERNANCE AND ETHICS

Course Objectives: The objective of the course is to create a mind$evalue and Ethics
among the students and to familiarize them with ttieory and practice of managing ethics
inorganizations and also to help them implementlélaened principles in their work place and
personal life. The course also makes the studeritsatn the role of Corporate Governance and
its increasing impact in the management of orgaioizs.

Module I: Corporate governance an overview Public governance system- different views-
different systems-Public governance structure-Maguaind definition of corporate governance-
Historical perspective- CG in various countried?’d of CG

Module II: Theoretical base of corporate governanceModels- Anglo saxon model, German
model, Japanese model, control model, Indian moBeRciples of corporate governance-
OECD principles- Stake holders obligations- Ess¢sitof a good Corporate governance system.
Growth of Corporate governance in India- Agent rgiple relationship- share holders and CG-
investors problem and protection- Legal frame wafriCG-Stakeholders of CG

Module 1lI: Corporate governance in Indian scenario emergence of CG issues in India-
Implementation of Birla committee recommendatioNeed for standardization of CG rating
system- Pioneers in CG practices. Land mark casesmporate frauds in recent years, Enron
fraud, world com fraud, AIG insurance case, batagk case, Lehman Brother case, Sathyam
case, Tata finance case, Sahara case.

Module —IV: Ethics — Objectives of ethics — Business ethics — Charitics of business ethics
— Need for business ethics- Business ethics aniitproThe Unitarian — The separatist view -
the integration view — Arguments against businéglss®— Evolution of business ethics as a field
of study in East and West.

Module —V: Indian ethos for management-Quality of work life in Indian philosophy — The

concept of ethics in work life according to Bhaga@#a-Value oriented Holistic management -
Need of value based holism in management in In#ithics for transnational business in view of
globalization- Relationship between ethics & cogtergovernance

Suggested Readings

SK Bhatia,Business Ethics and Managerial ValuBgep and Deep.

CVS Murthy,Business Ethics And Corporate Governaridienalaya.

SK Mandal Ethics in Business and Corporate Governarnicaa Mc Graw Hill
Manisha Paliwal, Business Ethics, Newage Internatipress. New Delhi.
Patyrick J. A. & Quinn J. AManagement Ethic®Response Publishing, New Delhi.
SherlekarEthics in ManagemenHimalaya Publishing, New Delhi.

ounkwnhE

24



Second Semester: Core Courses

HUMAN RESOURCES MANAGEMENT

Course Objectives:To become a successful manager of people, studeets to understand
behaviour of human resources in various organisalisituations. In a complex world of
industry and business, organizational efficienchargely dependent on the contribution made by
the human resources of the organization. The abgeof this course is to sensitize students to
various facets of managing people and to createralerstanding of the various practices of
human resource management. This will be the presiégdor enabling students to take elective
courses offered in HRM area.

Unit-1 : Introduction to Human Resource Management:Human Resource Management -
Definition, nature, scope and features, FunctiohsiRM- HRM and Personnel Management,
Role of HR Manager, Human Resource Planning: Cdn€dgectives and Process; Demand and
Supply Forecasting; Job Analysis- Job Descriptimiy Specification, Job evaluation.

Unit-1l: Employment, Training and Development: Employment - Recruitment: Recruitment
process, Sources of recruitment, Selection Prodgpes of Tests and Interviews. Assessment
Centers, Placement and Induction, Training and Deweent- Objectives and Needs-Training
Process-Methods of Training —Tools and Aids- Euv@maof Training Programs, Executive
development programmes.

Unit-lll: Performance and Career Management: Performance Management- Definition,
Purpose and Principles, Performance Appraisal: undNeed, Objectives, Uses and Process of
Performance Appraisal, Different methods of PA,&@aManagement: Career Planning, Career
Path, Career Anchors, Career Development, Suceepkianing

Unit-IV: Compensation Management and HR Maintenance: Compensation Management-
purpose and importance, Wage & salary administiatiocentive plans & fringe Benefits,
Executive Compensation, Performance Linked CompiemsaPerformance incentives and Gain
sharing, Participative Management, Employee welfagrogrammes, Employee mobility-
Promotion, Transfer and Separation.
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Unit-V: Industrial Relations : Industrial Relations- Philosophy and Concept, Trabgons:
Concept, Objectives, Functions, Collective Bargagni Process, Trends and Practices of
Employee discipline, Employee Grievance handlingl aedressal, Employee counseling,
Industrial Disputes-Causes, Unfair Labour Practicd3ispute Settlement Machinery-
Conciliation, Voluntary Arbitration and Adjudicatio

Suggested Readings

1. Gary Dessler, Biju VarkkeyFundamentals Of Human Resource Managemi@aarson
Education, 2010.

2. K. Ashwathappa, HumaResource Management - Text & Cas€ata McGraw Hill,
2013.

3. V.S.P.RaoHuman Resource Management - Text & Cakasel Books, 2010

4. Lawrence. S. KleimanHuman Resource Management — A Managerial tool for
competitive advantag®iztantra, 2003.

5. Robert. L. Mathis, John.H. Jacksaduman Resource Managemeiitiomson South-

Western, 2006.

Angelo. S. DeNisi, Ricki.W. GriffinHuman Resource Managemeiiztantra, 2009

Mizra S. SaiyadainHuman Resources Managemehata McGraw Hill, 2009

. R. Wayne MondyHuman Resource ManagemeRearson, 2013

© N

FINANCIAL MANAGEMENT

Course Objectives This course has the objective of creating an rstdeding of the basic
issues involved in raising of funds for investmemtgaluation of investment projects and proper
management of funds.

Module I: Nature and Scope of Financial ManagementMeaning and Definition of Business
Finance and Financial Management; Finance Functiinss of Finance Functions; Scope of
finance Function: Objectives of Financial ManagetnEmancial Decisions; Role and Functions
of Finance Manager.

Module 1I: Financing and Capital Structure Decisions: Sources of Finance: Security
financing, Internal financing, Loan financing. CadtDifferent Sources of Capital: Concept of
cost of capital, Significance of cost of capitagn@putation of Component costs of capital: Cost
of Debt; Cost of Preference Share Capital, CostEqbiity, Cost of Retained Earnings,
Computation of Composite Cost of Capital. Capitab&ure Decision — Meaning and Patterns
of Capital Structure; Theories of Capital StructiMet Income Approach; Net Operating Income
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Approach; Traditional Approach and M-M Approach;nCept of Optimum Capital Structure;
Factors affecting Capital Structure. Operating &nthncial Leverages: Meaning of leverage,
Types of Leverages; Operating, Financial and Congpbsverages.

Module llI: Investment decisions Time Value of Money — Concept, Future Value of rgke
amount; Present Value of a single amount; Futurié/af an Annuity; Present Value of an
Annuity. Capital Budgeting Decisions: Concept ofpital budgeting, Need, types and
importance of capital investment decisions; Capltatigeting appraisal methods: Pay back
period method, Net Present Value Method, InterretleRf Return method, and Present Value
Index Method.

Module 1V: Management of Working Capital: Management of Working Capital — Concept,
types, importance and factors affecting workingitedySources of working capital

Module V: Dividend Decision: Dividend Policy: Dividend and its forms, Objectiveof
Dividend Policy, Relevance and Irrelevance TheooieBividend Decision: Walter's Approach;
Gordon’s Approach and MM Approach.

Suggested Readings

1. James C. Van Horne, John M. Wachowicz RBundamentals of Financial Management,
Prentice Hall of India, New Delhi.

2. Richard A. Brealey, Stewart C. Myers, Franklin AllePitabas MohantyPrinciples of
Corporate FinanceTata Mc-Graw Hill Publishing Company Ltd. New Delhi

3. Pandey I. M.Financial Managemen¥ikas Publishing House Pvt. Ltd., New Delhi.

4. Prasanna Chandr&inancial Management — Theory and Pracficéata McGraw Hill
Publishing Company Ltd. New Delhi.

5. Khan M. Y., Jain P. KFinancial Management — Text and Problemata McGraw Hill
Publishing Company Ltd. New Delhi.

6. Lawrence D. Schall, Charles W. Halewntrbduction to Financial ManagemeniMcGraw
Hill, Inc., New York.
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MARKETING MANAGEMENT

Course Objectives: Objective of this course is to facilitate undersiiag of the conceptual
framework, tools and techniques relevant to mankgetmanagement. It may help the student to
develop the skill for solving the strategic markgtproblems faced by marketing managers.

Module I: Introduction to Marketing : Meaning and Scope of Marketing; Marketing
Philosophies and corporate orientation towards stgpkace; Marketing Management Process-
An Overview; Concept of Marketing Mix; UnderstangliMarketing Environment; Marketing
information system and Fundamentals of Marketingeech.

Module Il: Consumer markets and business markets Buyer Behavior; Demand Forecasting;
Market Segmentation, Targeting and Positioning. Kdar oriented strategic planning,
formulation of marketing strategy and key driverfs noarketing strategy. Preparation of a
marketing plan.

Module 1lI: Product and Pricing Decisions: Product Concept; Types of Products; Product
Levels; Major Product Decisions; Product Life Cychew Product Development Process;
Branding and packaging decisions; Pricing Decisidwsterminants of Price; Pricing Process,
Policies and Strategies.

Module 1V: Promotion and Distribution decisions: Integrated Communication process;
Promotional tools: Advertising, personal sellingjbpcity and sales promotion; Distribution
channel decisions: Types and functions of interamées, Selection and management of
intermediaries; Logistics decisions: Introductioa tnventory management, warehousing,
transportation and insurance.

Module V: Marketing Organization and Control; Building customer satisfaction, value and
retention. Consumerism. Emerging trends and issuesarketing: Social marketing; direct and
online marketing; digital marketing, Green Marketitntroduction to Marketing analytics

Suggested Readings:

1. Philip Kotler, Kevin Lane Keller, Abraham Koshy, MileswarJha; Marketing Management
— A South Asian Perspectived?earson Education India Limited, New Delhi,

2. KS ChandrasekarMarketing management-Text and Cds@&ata McGrawHill

3. Etzel, M., Walker, B., Stanton, W. and Pandit, @) Marketing ManagementTata
McGrawHill, New Delhi

4. Ramaswamy, V.S and Namakumari, S. (200@yketing Management: Global Perspective
Indian Context4th Edition, Macmillan Publishers India Ltd., N&elhi

5. Saxena, Rajan (200 arketing Managemenfourth Edition, Tata McGraw Hill Education
Pvt. Ltd.New Delhi.

6. Louis E. Boone and David L. Kurtz (200Principles of Marketing12 th Edition, Cengage
Learning.

28



7. Pride, William, M., and O.C. Ferrell (2010). Markeg Planning, Implementation and
Control, Cengage Learning, New Delhi.
8. Greg W. Marshall, Mark Johnstollarketing ManagemenMcGraw-Hill Education

OPERATIONS MANAGEMENT

Course Objectives:To understand the process of inventory managenmhtnaaintenance in
organizations; and Operations planning tools tafyaied in various types of organizations.

Module I: Production as an organisation function- Importance of Production Function -
Scope of Production and Operations Management, sTygeProduction Systems, Strategic
Operations Management, Operations Strategies, Bksmef Operations Strategy, 5 Bf
Operations.

Module II: Plant location & Layout : Nature - Location Theories, Steps in Location¢aitmn
Models, Plant Layout, Factors influencing lay oBtjnciples of lay out, Lay out Tools and
Techniques, Materials Handling, Material HandlimgnBiples, Types, Selection and Design of
Handling System.

Module 1ll: Materials Management: Vendor rating, Inventory Models, EOQ, Reorder poin
EOQ with Discounts, MRP-I, MRP-II, Selective Invent Control (SIC), Just In Time (JIT),
Basics of Kanban, VMI and ERP, Work Study, Work El@@ment.

Module 1V: Production /Operations Planning & Control: Role of production planning &
control in Operations Management, Factors detenginproduction planning, Aggregate
Planning, Master Production Schedule, Schedulingading, Routing, Product Planning for
Various Production Systems, Line Balancing and sequng, EBQ, Capacity Planning, Basics
of Maintenance management, Maintenance Decisiavesyiew of FMS and Robotics.

Module V: Quality Management Statistical Quality Control (SQC), Total Quality
Management (TQM), Kaizen, Six sigma, 1SO Systemgpp® chain management basic
Concepts.

Suggested Readings

Starr. Martin K., Production Management - Systent &ynthesis

Senthil, M., New Production Operations Management

Pannerselvam, Production and Operations Management

Elwood, S. Buffa & Rakesh K. Sarin Modern Produat@perations Management
Norman Gaither, Production and Operations Managémen

Kanishka Bedi, Production and Operations Management

ogakwnE
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7. Joseph G. Monks, Operations Management

8. W. Grant Ireson & Engene L. Grant, Handbook of btdal Engineering and
Management.

9. Everette Adam Jr., Ronald Ebert, Production andr@msns Management

10. Schniederjans, Production and Operations Management

11.S.C. Sharma, Prodcution and Operations Management.

MANAGEMENT INFORMATION SYSTEMS

Course Objectives: The objective of this course is to acquaint thedshts with the role,
functions and development of information systemdifi¢rent levels and functional areas of the
organization.

Unit-l: Foundation of information systems ; Evolution of MIS: Concepts; framework for
understanding and designing MIS in an organizati@oncept of information; definition,
features, types, process of generation and commtimng quality and value of information;
information overload; System concept; definitioypds and characteristics of system-control in
systems : feedback: positive and negative; negéteadback control system, input, process and
output control; law of requisite variety.

Unit- 1l: Types of Information systems. Classification based on Levels of Management,
Transaction Processing Systems, Office Automatigste®ns, Information Reporting Systems,

Decision Support Systems: DSS models and softwaeedecision making process - Structured
,semi structured and Unstructured problems, Whahdlysis, sensitivity analysis, Goal seeking
Analysis and Optimizing Analysis- Executive Supp8yistems, Expert Systems and Enterprise
Resource Planning Systems.

Unit —llI: Information Systems Development and Implementation System development

methodologies; SDLC approach; spiral model, prqtioty approach and user development
approach- Systems Analysis in Life Cycle Approachact Finding, Feasibility study, Cost-

Benefit Analysis, Structured Analysis-Data Flowgiam- systems Design; Concepts of Input,
output and database design- system implementat@tomcepts of Testing, Training and

Conversion - system documentation — informationiesysaudit.

Unit-IV: Business Information Systems in Functional Domain — Marketing Information
Systems — Manufacturing —Information Systems —HurRasource Information Systems —
Accounting Information Systems, Financial InformatiSystems. Strategic roles of 1S-Breaking
Business Barriers — Reengineering Business Pracéisgeoving Business Quality — Creating
Virtual Company — Challenges of Strategic IS
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Unit-V: Managing Information Systems -Enterprise Management — Enterprise Collaboration
System IS planning methodologies — Critical Sucdesstors, Security & Ethical Challenges-
Backup & Recovery Process - Computer Crime — Pyivssues.

Suggested Readings

1. O'Brien, James AManagement Information Systemisata McGraw Hill, New Delhi,
2004.

Marvin Gore Elements of Systems Analysis & Desi@algota Publications.

S.A. Kelkar, Management of Information syster®$ll Learning

Alexis Leon and Mathews Leqgrntroduction to Information Systenista Mcgraw Hill
Waman S. JawadekaManagement of Information SysteBata Mcgraw Hill

Robert Schultheis and Mary Summevanagement Information System —The Managers
view, Tata Mcgraw Hill

S. SadagopanManagement Information SysterR$]l Learning

Ralph Stair and George ReynoldBrinciples of Information System§,homson/Course
Technology, 2003

ogabkwn
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ORGANISATIONAL BEHAVIOUR

Course Objectives The objective of this course is to impart knowledye the need and
importance of individual, group and organisatiomedhaviour in organisations to achieve
individual, group and organizational goals

MODULE 1: Introduction of Organizational Behaviour and Individual Behaviours

Definitions of OB- Nature & Scope-Importance of @Bmodern organizations-Organizational
Behaviour Models; Individual Behaviours-: PersatyalBelief, Values, Attitudes, Perception
and Attribution; Theories of Personality, PerceptiAttitude and Learning.

MODULE 2: Motivation- Theories of Motivation; Application of Motivationt avork place;
QWL, Job Enlargement, Job Enrichment, Job Rotatimiy re-engineering; Motivation, Job
Satisfaction and Morale

MODULE 3: Leadership & Power- Leader vs. Manager, Leadership Styles, Concepts and
Theories- Trait, Behavioural and Situational, Tetonal and Transformational Leaderships;
Leadership Effectiveness; Tools for measuring Lestdp; Power; Power and Authority,
Sources of Power.

MODULE 4 : Group Behaviour- Group Formation and Development; Group DynamicsinTe
Building, Structure of Groups; Group Efficiency; dap Norms; Cohesiveness; Group
Effectiveness; Group Decision Techniques; Applmatiof Fundamental Interpersonal
Orientation Behaviour (FIRO-B)
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MODULE 5: Culture, Stress, Change, Climate, Conflict and E.€Creating and Sustaining
Organisational Culture; Change Management; WorkesStr Sources and Consequences,
Organisational Role Stress; Emotional Intellige@c&Q; Conflict; T.A & JOHARI Window;
Work Stress; Organizational Role Stress; OrgamisatiClimate.

Suggested Readings:

1. Fred LufthansOrganisational BehavioymMc Graw Hill International Edition.

2. Koontz & Weirich:Essentials of Managemerftata McGraw Hill Publishing Company,
New Delhi.

3. Prasad, L.M.Organisational BehavioyrSultan Chand and Co , New Delhi, 2002

4. Rao,VSP and Krishna, V. HariManagement: Text and Casdsxcel Books,1st edn.
2004.

5. Robbins,SOrganisational BehavioyrX edn., Prentice-Hall India, New Delhi.

6. Robbins,S.PFundamentals of Manageme®earson, 2003.

7. Robbins, Stephen R Organizational BehavioyrPrentice Hall of India, New Delhi,
1990.

8. Stoner, Freeman & GilbetlanagementPHI, 6th Edition.

MANAGEMENT SCIENCE

Course Objectives:The objectives of the course is to acquaint thdesit with the applications
of Operations Research to business and industryhatm them to grasp the significance of
resource optimization and analytical techniquesd@tision making with familiarization of
relevant software packages for optimization.

Unit-1: Introduction to Operations Research: evolution, scope, Applications, merits and
limitations — concept of optimization,— Decision kimgy through operation research — Nature &
Significance of operation research —Models and nimoglen OR — General methods for solving
OR models — methodology of OR.

Unit-1l: Linear programming Problem and its applica tions(LPP) — Solving LPP by graphical
methods — Simplex methods- maximization problem®irimization problems and problems
involving artificial variables(Big M Method) — Seitigity Analysis.

Unit-lll: Transportation problem — North West corner method (NWCM) — least costhoet
(LCM) — Vogels approximation method (VAM) — Modi thed — Degeneracy in transportation
problem, Maximization in TP. Assignment problem elUfion to assignment problem —
Hungarian method, Impossible Assignment.
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Unit —IV: Network Analysis — PERT & CPM, time estimation, critical path, Basancepts of
crashing, Resource leveling, Resources Smoothiagjil@rization of Project Management
Software Packages.

Unit-V: Inventory and waiting line models — Inventory control: Deterministic models, EOQ-
Queuing models — Simulation: Basic Concept of Sanoh, Monte-Carlo simulation -
Sequencing Problems - Game Theory: Saddle poined/Strategy, Dominance Rule.

Suggested Readings

1. Fredrick S. Hiller and Gerald J. Lie BermdDperations Research concepts and cases
TATA Mcgraw Hill company.

R. Panneer SelvanQperations ResearchPHI Learning

J K Sharma Qperations Researciacmillan India Limited, 2006

G.Srinivasan QOperations Research principles and Applicatid?d] Learning

S. Kalavathy Operation Research with C program¥ikas Publishing House

Rathindra P. Ser@Qperation ResearchPHI Learning

Billy E. Gilett , Introduction to operations ResearcMC-Graw Hill
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ENTREPRENEURSHIP DEVELOPMENT AND PROJECT MANAGEMENT

Course Objectives:To provide a basic understanding to the studentiseo$ignificance and role
of Entrepreneurship and small business in an ecgrand to impart practical tips to set up and
manage micro, small, medium enterprises. This eowi$ also enable the students to learn the
various aspects of project formulation and impletaton.

Unit-1: Entrepreneur : Definition and functions; characteristics of epireneur; Types of
entrepreneurs; role of entrepreneur in economiceldgwment, Entrepreneur and Professional
manager, Entrepreneurial Skills: creativity, problsolving, decision making, communication,
leadership quality, Entrepreneurial motivation+aprreneurship.

Unit-Il : Entrepreneurship Theories and Development Entrepreneurship theories, -
Entrepreneurship development, issues and prosp@aispen Entrepreneurship: Concept and
functions, Problems and prospects of women entnepirs, Recent developments- Types of
ventures- Family businesses issues, InnovationceB and techniques, Innovation and
invention; ldea development- significance and pssag Patents and IPR

Unit-1ll: Identification of Business Opportunities: Procedure fofloating of Micro, Small and

Medium Enterprises: features and advantages of MS)dkernment regulatory framework for
MSMEs; Entrepreneurial Development Programmes (EDReed and objectives of EDP,
Government Policy for small scale industries (SSIs$titutional Support systems for small
entrepreneurs, Role of DIC, SFCs, Commercial BaBkBBI, Entrepreneurship Development
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Institutes (EDIs)- Startups- skill development-lbation, Source of funds, venture capital, seed
funds and angel investors.

Unit-1V : Concept of a Project and Project Managemat: Characteristic features of a project-
types; project management organizations- Projéetdycle and its different phases, Project
feasibility study, Market feasibility, Technical agbility, Financial feasibility, cost benefit

analysis, social cost benefit analysis-Environmemgapraisal of projects- Evaluation and
appraisal of projects, techniques- selection- Bessrplan and project report preparation

Unit- V : Project Implementation and Control: project planning and scheduling , MIS for

project management -CPM and PERT- Project ContRéasons for ineffective project control,

Technique of project control- Use of Project Marragat Software- Prerequisites for successful
implementation of projects, Risk analysis and tytiltheory, Computer based project

management, Recent advances in project management.

Suggested Readings

1. Gupta C . B. & Srinivasargntrepreneurship Development in IndBBultan Chand. 2010

2. Robin Lowe and Sue MarriotEnterprise: Entrepreneurship and Innovation: Cortsep
Contexts and CommercializatioButterworth-Heinemann, 2006 .

3. John Bessant and Joe Tidthnovation and Entrepreneurshigohn Wiley and Sons, U.K,
2011

4. Vasant DesaiProject Management and Entrepreneurshifimalayan Publications, 2011

Vasant DesaiEntrepreneurship and Management of Small and MediEmterprises

Himalayan Publications, 2011

Gupta A.Indian Entrepreneurial CulturdJew Age International, 2011

Aruna KaulgudEntrepreneurship Managememikas Publishing House, 2003

Peter F. Druckeitnnovation and Entrepreneurshipeter Drucker Hillier Publications.

© ©® N o

Michael H. Morris, Donald F. Kuratko, and JefferZorporate Entrepreneurship &
Innovation Cenage Leraning, 2011

10. Sudipto DuttaFamily Business in Indje&Sage Publications, 2010

11.Prasana ChandrBroject ManagemenicGrew Hill, 2009

12. Rao P. C. KProject Management and Contr&ultan and Chand, 2008

13. Bhavesh M. PateRrojectManagementyikas Publishing House, 2000
14.K.NagarajanProject Managemeniew Age Pubilishing, 2005
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Third Semester: Core Courses

RESEARCH METHODOLOGY

Course Objectives: To equip the students with the basic understandihghe research
methodology and to provide insight into the appgia@a of major research tools and techniques
for the purpose of management decision making.

Unit-l: Nature and Scope of Research Methodology-Meaning and Applications of -
Importance of research in managerial decision ngakimhe Research Process and types of
Research- Defining the Research Problem - Problermiation and Statement of Research
Problem-Hypothesis of research.

Unit-ll: Research Design Types of Research Design - Exploratory, Descmpti
Diagnostic/Conclusive and Experimental Researchastails and applications- Operational and
Administrative structure for research - Samplind &mpling Designs.

Unit-lll: Methods & Techniques of data collection- Observational and other survey methods,
Development and designing of tools of data coltecti Attitude measurement scales - Levels of
measurement and questions of Validity and religbili

Unit-1V: Fieldwork in research and data processing- Analysis and Interpretation of Data-
Univariate analysis, Bivariate analysis - Correlatand Regression - Testing of Hypothesis —
Applications -Parametric and Non-parametric test$ test, One way ANOVA, two way
ANOVA and Chi square statistic — Essential ideasMvufltivariate analysis of data, Factor
Analysis, Discriminant Analysis — Cluster Analysidse of Statistical Software Package SPSS.

Unit-V: Reporting of research work — Types of Reports — Substance of Reports — Foofat
Report-Presentation of Reports.

Suggested Readings

1. Mathew David & Carole D. Suttorocial Research: The BasicSage Publications,
NewDelhi

2. O.R. KrishnaswamiMethodology of Research in Social Scienc¢déisnalaya Publishing
House, Mumbai.

3. Ajai S. Gaur and Sanjaya S. Gatatistical methods for practice and ResearShge
Publishers.

4. Deepak Chawla & Neena SondRigsearch Methodologyikas Publishers, 2011

5. Naval BajpaiBusiness Research Methp&®arson, 2013

6. CR Kothari,Research Methods and Technigudey Age International, New Delhi
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ENTERPRISE RESOURCE PLANNING AND BUSINESS ANALYTICS

Course Objectives:To understand the need for integration of busif@sstions and processes,
and, to gain a practical insight into the implenagioh of ERP package. To introduce the trends
in business analytics for effective information idean making.

Unit-l: Enterprise Resource Planning an Overview Evolution of ERP- MRP and MRP II;
Need for system integration; Benefits of ERP, Risictors of ERP Implementation, ERP and
related technologies — Data Warehousing, Data Min@LAP, SCM, CRM,GIS, ERP products
and markets.

Unit-Il: ERP Functional Modules: Functional Modules in ERP Package: Finance,
Manufacturing, Human Resources, ABAP, Materials Mgment, Plant Maintenance, Quality
Management, Sales and Distribution Management. BRRware: SAP ERP, PeopleSoft,
Oracle Financials, Baan, and QAD — Distinguishieatéires of each.

Unit- 1ll: ERP implementation : ERP Implementation Challenges; ERP Implementatida
Cycle, ERP Package Selection, ERP (Implementatidimansition Strategies, ERP
Implementation Process, ERP Project Team, Congultéervention; Contracts with Vendors,
Consultants and Employees, Project ManagemenMamitoring, Managing Changes in ERP
implementation. Customizing and configuration; Maiing ERP System.

Unit- IV: Business Analytics. Definition, Evolution, Architecture, Benefits, &ume; Business
Analytics as Solution for Business Challenges, &fe Predictive Analytics, Integrating
Analytics in Business Processes, Unstructured Batdytics, Balanced Scorecard, Dashboards,
KPI based on Dashboard and Scorecard, LOFT efietg Quality, Master Data Management,
Data Profiling, Business Analytics in functionalndain.

Unit- V: Data Modelling Concepts: Data Modelling Types and Techniques, Multidimensio
modelling: measures, dimensions, attributes andatubies, Schemas, Data Marts, Data
Integration: Extraction, Transformation and Loadod&sses, Data Warehouse: Definition,
Architecture, Development and Implementation issli@goduction to OLTP and OLAP, Data
Mining: Definition, Concepts, Applications and Metts.

Suggested Readings

Leon, Alexis,Enterprise Resources PlanninBata McGraw Hill, New Delhi.

RN Prasad and Seema Acharlyandaments of Business Analytigéiley India.

Ptak, Carol and Eli SchragenheifaRP, St Lucie Press, New York, 2000.

Vinod Kumar Garg and Venkitakrishnan N.Enterprise Resource Planning-Concepts

and Practice PHI, New Delhi 2003.

Jean Paul Isson and Jesse S. Harrdiip With Advanced Business Analytit¥iley

Publication, 2013

6. Cindi Howson,Successful Business Intelligence: Secrets to Malrg Killer App Tata
McGraw Hill Edition 2012

PwbhE
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Fourth Semester: Core Courses

STRATEGIC MANAGEMENT

Course Objectives: This course is aimed at providing the students \fidgmework across
Strategic Analysis, Strategy Formulation, and 8tygtimplementation and Control. This Course
will Nurture the ability of students to identifyrategic issues and develop appropriate courses of
action.

Module I: Overview of Strategic Management-Business Policy and Strategic Management —
Corporate, SBU and Divisional Strategies - Stratdganagement Model — Business Ethics and
Strategic Management.

Module 1l: Business Vision, Mission, ObjectivesStrategic Intent-Characteristics of Vision,
Mission, Business Models, Objectives, Core Compsteypes of Strategies- Generic and
grand Strategies- Integration Strategies-IntenStrategies-Diversification Strategies-Michael
Porter Generic Strategies.

Module III : Strategic formulation; Environmental analysis; External, Organisatioaald
Industry analysis, OCP & SAP, Scenario Analysis,GNWPESTEL, ETOP,QUEST, Strategic
Analysis and Strategic Alternatives, Balanced S¢agd.

Module IV: Strategy Implementation-The Nature of Strategy Implementation — Project,
Behavioural, Structural, Functional and Proced8#lategy and Structure-Strategy and Culture.

Module V: Strategy Evaluation and Control -Characteristics of Effective Evaluation Systems
—Criteria for Strategy Control —Mechanism for Stgit Control- Du Pont's control model
Concept of Value Chain, Strategic Surveillance, il Porter's approach for Globalisation,
Strategy Audit, Future of Strategic Management.

Suggested Readings:

1. Hamel G and Prahalad C Kompeting for the futureHarvard Business Press Review,
1994

Huge McMillan,Strategic ManagemenOxford University Press, 2000

P.S RaoBusiness Policy & Strategic Managemddimalaya publications, New Delhi
Azhar Kazmi,Strategic managementTata McGraw Hill

rwn
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5. Charles W.L. Hill and Gareth R. Jon&rategic management: An integrated apprqach
Cengage

6. Srivastava RMStrategic management: Concepts, Skills and Prastieeentice Hall of
India.

7. Jauch.L.,Rajive Gupta & William.F.GluecBusiness Policy and Strategic Management

Frank Bros & Co

Gregory G.Dess and Alex Millegtrategic ManagemenvicGraw Hill.

©

SYLLABUS OF ELECTIVES - FINANCE

MANAGEMENT OF BANKS AND FINANCIAL INSTITUTIONS

Course Objectives The candidates would be able to acquire knowledgearious functions
associated with banking, practice and proceduresing to deposit and credit, documentation,
monitoring, control; and an insight into bankingted laws.

Module I: Introduction: Classification of banks, Types oihkimg, Banking system in India,
Central bank, functions, method of credit contfi®BIl, Functions of NBFI-Recent trends in
Indian Banking Sector.

Module Il : Deposits-Banker and-Customer relations - Know your CustofK&iC], types of
accounts - services rendered by Banks - Bankanrs-liright of set off - Payment and collection
of Cheque, responsibilities of customer and bandedorsements, bouncing of cheques, Types
of customers; NOSTRO and VOSTRO accounts — SWIFHIPS, CHAPS, FEDWIRE, NRI
Bank accounts

Module III : Credit-Principles of lending - various credit Productstikées - working capital
and term loans - Credit Appraisal Techniques, tmdnagement, Different types of documents;
Documentation Procedures, Different modes of chargi types of collaterals and their
characteristics, Priority Sector Lending - sectorgcent developments - Financial Inclusion-
Correspondent Banking

Module 1V: Financial Management of BankBank Balance Sheet Structure - Components-
Asset Liability Management (ALM) in Commercial bankGap method; Value at Risk method. -
NPA Management- Calculation of provisions for NPAdarisk weights for Basel Norms-
Interest calculation, Evaluating bank performand#&efitability Analysis, Balanced Scorecard.

Module V: Banking related laws- Recovery of Debts due tmk8aand Financial Institutions
Act, 1993(DRT Act)- Objective of the Act, Constiat of Tribunal, Procedure to be followed,
Enforcement process. Securitisation and Recongiruof Financial Assets and Enforcement of
Securities Interest Act (SARFAESI)-ConstitutionalalMity; Definitions; Regulation &
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Reconstruction; Enforcement of Security Interesenttal Registry; Offences & Penalties;
Miscellaneous Provisions. Banking Ombudsmen Schefderpose; Extent; Definitions;
Establishment; Powers; Procedure for Redressal/&@ree

Suggested Readings

1. Peter S Rose and Sylvia C Hudgiank Management and Financial Servic&ata
McGraw-Hills, 7th Ed, 2010.
Indian Institute of Banking and Financ&ank Financial managementlaxmann
Publication, ND, 2004.
Muraleedharan.Dylodern banking: Theory and PractideH| Learning, 2010.
Jha SMBank MarketingHimalya PH ,2011
Vasant DesaBank ManagemenHimalya P H , 2010.
Raghu PalatRketail Banking Cortlandt Rand Consultancy Private Ltd, Mumb@ail @
Bhattacharya KM and Agarwaasics of Banking and Finanddimalya PH, 2011.
Shekhar KC, and Lekshmy shekhBanking Theory and Practic¥ikas PH, ND, 2010.
Hempel, George H and Yawitz JessHiancial Management of Financial Institutigns
New Jersey, PHI.
10.Vij, Madhu, Management of Financial Institutions in IngidD, Anmol Publication.

N
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Financial Analysis and Business Valuation

Course Objectives: To understand how to use financial statements |&tead data to derive
estimates; and its inferences useful in businealysis and valuation.

Module I: Financial Statement Analysidiink between financial statements and decision
makers, Mechanics of FSA- Financial ratio Analysaio classification and structure; Empirical
basis of financial ratios; Inter-firm and intrariranalysis; Univariate and multivariate approach;
Weakness of ratio Analysis.

Module II:  Fund and Cash Flow AnalysisDecomposition Analysis: Assets, liabilities and
income statements; Fund Flow Analysis. Cash Flowalysis- Analyzing Investing Activities,
Analyzing Financial Activities, Analyzing Operatirfgtivities. Free Cash Flow: Measuring the
Cash Produced by the Business - Using the Free Ragshto Value the Firm and Its Equity

Module Il :  Application of FSA:FSA as an information processing system; Assessufent
corporate solvency and performance; prediction ofparate earnings and growth; credit
valuation. Corporate Distress Analysis- Corporaigtri®ss Prediction Models: Edward Altmans
Model, NCAER Models Financial analysis and plannirignancial models, Forecasting
Financial Statements, Cross sectional analysisir@n€ial statement information, Control,
governance and financial architecture.
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Module 1V: Meaning of Value- Valuation and Business Valuati®@rinciples of Valuation-
Types of Values- Role of Business Valuation in @ogbe Finance and Business Acquisitions-.
Valuation Models- Non-Discounted Cash Flow Meth@{F) — Accounting based, Earnings
based, Cash flow based.-Discounted Cash Flow Me@ibdr methods of valuation- Value
Drivers.

Module V: Approaches to Value Based Management — Marakomo®gp, Alcar Approach, Mc
Kinsey Approach, EVA Approach, BCG HOLT Approach.etvics for Measurement of
Performance — EPS, ROI, EBIT, EBITDA, RONA, ROCER, TBR, MVA, CVA, CFROI

Suggested Readings

1. Bhattacharyya and John Dearddégcounting for Management-Text and Caséikas
PH, 2009.

2. Global Data Services of India Ltdccounting and Analysis-The Indian Experience
Taxmann Publications Pvt Ltd, ND, 2007.

3. Subramanyam, KR and John J. Wikinancial Statement Analysi§ata McGraw Hill

Publishing Ltd, ND.

Debarshi and Bhattacharyy@nancial Statement AnalysiBearson Education, 2011.

George FosteFinancial Statement AnalysisPearson Education.

Simon Benninga, Financial Modeling, MIT Press (20(&B).

Alaister L day, Mastering Financial Modeling In Excel: a Practitierls Guide to

Applied Corporate Financd-inancial times/ Prentice hall, 2007.

No oA

FINANCIAL DERIVATIVES AND RISK MANAGEMENT

Course Objectives To impart an understanding of the characteristich®financial derivatives
such as options, futures and swaps; to developlifaity with the different pricing models of
financial derivatives and to hone skills in apptica of derivatives for risk management.

Module I: Introduction to Financial Derivatives -An overvies derivative contracts: Forward,
Futures, swaps and options; Importance of derigatia risk management; Derivative markets in
India: exchange-traded and over the counter; Tgadiachanism of derivatives in India

Module II: Forwards and FutureQuantitative foundations for derivative analysisedanics
of futures and forward contract; hedging strategisisg futures and forward; Pricing forward
and futures contract

Module Il : Interest and Index Futures and Optich#erest rate futures and pricing; Stock

index futures and pricing; Swaps: mechanics use \atgation; Options: The basics, Credit
derivatives; Exotic options
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Module IV: Option Pricing ModelsBinomial options pricing model; The Black and Sewol
Model; Options hedging strategies; estimating vidias

Module V: Business RiskSource and types of business risk, implicationbusiness risk, risk
perceptions of individuals and institutions, Geoealternatives for managing financial risk ,
diversification, Reinsurance, Contingent contracts.

Suggested Readings

1. Madhumathi. R and Ranganathan Merivatives and Risk ManagemerRearson

Education, Chennai 2012.

2. Gupta SLFinancial Derivatives (Theory, Concepts and Proldgmata MC Graw Hills,
ND, 2005.
Kumar, S.S.SFinancial DerivativesPrentice Hall of India, ND, 2010.
Rene , M., Stulz, Risk Management and derivativéemson —South Western, 2003.
John C Hull,Options, Futures and other derivativ&ixth edit, Pearson Education, 2010.

John C Hull,Student Solutions Manual for Options, Futures antie® Derivatives
Middle East, Asia, Africa, Eastern Europe Editi@re, Pearson Education, 2008.
7. Vijaya Bhaskar, P and Mahapatra,Berivatives SimplifiedSage publication, 2002.

S

INTERNATIONAL FINANCIAL MANAGEMENT

Course Objectives To provide students with a conceptual frameworka# financial decisions
are undertaken in a multinational company. To feam#e students with unique economic factors
that challenges a financial manager in the intéwnat context.

Module 1 :International Financial EnvironmenfThe Finance Function in Global Context,
Distinguishing Features of International Financgginational Monetary System, International
Financial Flows, Balance of Payments Frameworlerirdtional Financial System - Markets and
Institutions.

Module 1l :Foreign Exchange Marketsintroduction, Structure of Foreign Exchange Market,
Mechanics of Currency Trading, Types of Transastiand Settlement Dates, Exchange Rate
Quotations and Arbitrage, Exchange Rate Deternunasind Forecasting, Purchasing power
parity theory; Interest rate parity theory; Intratlan to Currency Futures, Currency Options,
Forwards and Swaps.

Module IIl : Forex Risk Management- Management of Foreign Bmgk Risk — Translation
Exposure, Transaction Exposure and Economic Exposdedging — Managing operating
exposure

Module IV: Financial Management of Multinational Corporasororeign Direct Investment

Cost of Capital and Capital Structure of Multinata Firms, The international Financing
Decision, Funding Avenues in Global Capital Markekultinational Capital Budgeting,
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Multinational Working Capital Management, Controhda Performance, Evaluation of
Multinational Companies.

Module V : International TaxationTax Principles, Double Taxation relief, bilateralief,
unilateral relief, Special provisions relating teoalance of tax & Tax haven subsidiaries &
International offshore financial centers.

Suggested Readings

1. Apte, P.G. International Financial ManagementTata McGraw Hill Publishing
Limited.2009.

2. Sharan, Vyuptakesimternational Financial ManagemenPrentice Hall of India, 2010.

3. . Eitman, David K., Stonehill, Arthur, Moffet, Mieel H., Multinational Business
Finance Pearson Education, 2007.

4. Clarle, Ephrain,International Financial ManagementCengage learning, Australia,
2011.

5. Madura, Jeff]nternational Corporate Finange&Cengage (Thomson) Learning, 2007.
6. Madhu Vij, International Financial managemerixcel Books, 2010.
7. David K Eiteman; Arthur I. Stonehill; Michael H Nfett, Multinational Business

Finance 10ed, Pearsons education, 2009.

PERSONAL FINANCIAL PLANNING

Course objectives To provide the competencies required to act asndependent Financial
Advisor and design appropriate finance planningtsgies suitable to individual clients to meet
the client’s wealth creation and wealth protectieeds.

Module I: Introduction to financial planning: meaning-Imparta- Steps or Process - Types of
Investment Risks - Product Profiling in terms ohenent Risk and Tenure -Risk Profiling of
Investors -Asset Allocation- Financial Assets -Typef Asset Allocation Strategies -Fixed
Income Instruments -Equity Market -Mutual Fund Rrad -Derivatives and Commodities -
Foreign Exchange Market -Real Estate and othersinvents .

Module II: Analysis of Return -Nominal Rate of Return- Effgeti Rate of Return -
Compounded Annual Growth Rate (CAGR) - Real RatRefurn - Holding Period Return
(HPR) -Power of Compounding - Time Weighted Retush Rupee Weighted Return -Future
Value- Present Value -Net Present Value - EMI dalten - Loan Repayment Schedules -
Repayment Schedules with Varying Interest Ratesowimation - Home Equity -Refinancing
Cost - Fixed EMI vs. Fixed Tenure -Net Worth argl@omponents - Liquidity Ratios - Debt to
Income Ratio, Debt to Financial Assets, Debt tcal' 8ssets -Savings Ratio.
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Module IlI: Life Insurance- Analysis of Life Cover, Strategasd Products: Identifying clients
life insurance needs - Provision in the life coptcertain financial goals and financial liabildie
-Types of Life Insurance Policies -Term Insurand&hole Life Policy - Endowment Policy -
Investment Linked Insurance -Insurance Linked Atiesi -Life insurance policy riders-
Individual Health Insurance - Family floater polieyCritical illness policy - Group health
insurance policies - Personal and group accidesuramce - Personal Disability Insurance .
Disability- Permanent and Temporary - Disabilityarffal and Total - Taxation aspects of
various life insurance policies

Module IV: Retirement Planning: Purpose and need of Retirefkmning- Role of Financial
Planner in Retirement Planning —Retirement Planfnacess -Pre-retirement Strategies -Post-
retirement Strategies - Analysis of Client’s Lifgdle -Analysis of Client’s Life Cycle -Analysis
of Client's Retirement Needs -Wealth Creation- Bextand Principles -Features of Public
Provident Fund (PPF) scheme - Tax advantage ofseRéme -Features of New Pension System
(NPS) - Tax benefits under NPS - -Functions of RPen$unds managers and NPS Trust -
Pension plans from insurance companies: Unit LinReshsion Plans - Pension plans from
Mutual Funds: Systematic investment/withdrawal -lkediate annuities vs. Deferred annuities

Annuities- Taxation of annuities.

Module V: Tax Planning-Need and Importance - Tax Planningas. Evasion and Avoidance -

Tax Planning vs. Tax Management - Deferral of takility - Residential status of an individual

-Maximizations of exclusions and creditsManaging loss limitations -Taxability of Various

Financial Products -Taxation of Various Financiakfisactions.- Income from salary, HP,
Capital gain, and other sources, Deduction -Clulploh Income - Deductions under Chapter
VIA - Taxable income - Tax liability of Individuassesses - - Tax Compliance Matters

Suggested Readings

Introduction to Financial PlanningTaxmann Publication Pvt. Ltd.

Insurance Products (including Pension Prodjictsaxmann Publication Pvt. Ltd.
Mutual Funds (Products & Serviggg axmann Publication Pvt. Ltd.

Prasanna Chandrmvestment Analysis and Portfolio managem&ata Mc-GraHill.

Alexander, Sharpe, Bailleffundamentals of Investmeitearson, PHI.

o a0k wh e

Reilley & Brown,Investment Analysis & Portfolio Managemehhomson Learning.
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SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

Course Objectives The objective of this course is to give the studemt in-depth knowledge of
the Securities market and to familiarize studernith portfolio management techniques.

Module I: Financial markets — primary and secondary marketsjoer players and instruments
in Secondary market — “Securities” and “SecuritMarket’- Structure of Securities Market-
market participants and their activities-Kinds afrsactions-Dematerialization and Re-
materialization of securities.

Module 1I: Primary market- Types of Issues-IPO-FPO- Book Bngd OFS, Rights Issue,
Bonus Issue & Preferential Issue. Secondary Matkenctioning of stock exchanges, listing of
securities-Trading Procedure, Margin System, Satfg process- Market capitalization and its
classification- Market Indices, Types of indice®I®of Stock Brokers, & SEBI.

Module 1lI: Analysis of risk & return, concept of total riskactors contributing to total risk,
systematic and unsystematic risk, default riskergst rate risk, market risk, management risk,
purchasing power risk. Risk & risk aversion. Equiarket- Debt Market-Types of Bonds-
Valuation of securities — bond and fixed incomerin®ents valuation —bond pricing theorems,
duration of bond and immunization of interest riggm structure of interest rate, determination
of yield curves, valuation of equity and preferesbares (Dividend capitalization & CAPM).

Module IV: Research on businesses/stocks- Fundamental Analyp down approach and
Bottom up approachEconomic Analysis- various macroeconomic variabledustry Analysis
Michael Porter’s five force model -PESTLE AnalyB&G Analysis-SCP Analysis- Key
Industry Drivers-Company Analysis — Qualitative @insionsBusiness and Business Models-
Competitive Advantages —SWOT Analysis-Quality ofmagement/governance-Pricing power
and sustainability-Organization structure- Critibaisiness drivers/success factors- Risks in the
business-Compliance orientationGompany Analysis — History of Business Vs. Futufe o
Business- Basics of Cash Flows- Contingent Liaegit Off-balance sheet items, Accounting
Policies- Basics of Taxation-Financial performaiaer Comparison- Dividend and earnings
history- Corporate actions- Technical Analysis- kédrindicators, Support and resistance level,
Patterns in stock price— Moving Average- Efficiemarket theory, random walk, comparison of
random walk, technical & fundamental

Module V: Portfolio Management- Asset Mix- Risk Return Relaship- Asset allocation
decision. Dominant & Efficient portfolio — Divergifition portfolio- simple diversification,
Markowitz diversification model, selecting an opadilportfolio — Sharpe single index model.
Determination of corner portfolio. Process of poitft management — International
Diversification. Portfolio revision- Portfolio perfmance evaluation — Sharp & Treynor &
Jensen’s measure. & evaluation. Portfolio stratégyive and passive electing best strategy.
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Suggested Readings

1. Prasanna Chandrivestment Analysis and Portfolio managem&ata McGraHill,.
2. Zvi Bodie, & Mohanty nvestmentsTMH.

3. KBhalla ,Investment Managemens.Chand & Co., New Delhi.

4. S.Bhat,Security Analysis & Portfolio Manageme#ixcel Books.

5. Fisher and Jorda&ecurity Analysis & Portfolio ManagemeRearson, PHI.

6. David G.Luenbergetnvestment scienc®xford.

7. Alexander, Sharpe, Bailleffundamentals of Investmemtearson, PHI.

8. S. Kevin,Portfolio ManagementPrentice Hall India, New Delhi.

9. Reilley & Brown,Investment Analysis & Portfolio Managemehhomson Learning.

MODERN BANKING AND FINANCIAL SERVICES

Course Objectives The course is intended to provide a sound fouonan the modern banking
products and financial services.

Module I: DIGITAL BANKING PRODUCTS-Introduction-Need for Dital Banking Products-
Concept of e-Galleries- Branchless Banki@pjectives- Business Correspondents / Business
facilitators-Digital Banking Products for Financiglclusion. ATMs: -Product Features-Instant
Money Transfer Systems-Various Value-Added Serviteprietary, Brown Label and White
Label ATMs--Back End Operations and Technology- CDRtoduct Features- Back End
Operations and TechnologMOBILE BANKING: - Product Features and Diversity-R&--
Back End Operations and Technology. INTERNET BANKIN-Product Features-Corporate
and Individual Internet Banking- Integration withCemmerce Merchant sites- Back End
Operations and Technology.

Module 1I: CARDS: Various types of cards-Product features-Neaehnologies — Approval
Processes for Cards-Profitability of Cards- Backl Bperations-Recovery and Follow up.POS
TERMINALS: Product Features-Approval processes for POS Telsairafitability of POS
business-Back End Operations and Technology. PAYMEBYSTEMS Overview of global
AND domestic Payment systems-RuPay and RuPay Séounediate Payment Service (IMPS)-
National Unified USSD Platform (NUUP)-National Aumated Clearing House (NACH)-
Aadhaar Enabled Payment System (AEPS)-e-KYC-Cheque triorca@ystem (CTS)-National
Financial Switch (NFS)-RTGS-NEFT-Forex settlemdntsevative Banking & Payment
Systems.

Module 1l : Financial Services: Concept, Nature and Scopeirtdncial Services — Growth of

Financial Services in India —Merchant Banking — Meg-Types — Responsibilities of Merchant
Bankers — Role of Merchant Bankers in Issue Managerm Regulation of Merchant Banking in
India. Venture Capital — Growth of Venture Capitalindia — Financing Pattern under Venture
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Capital — Legal Aspects and Guidelines for Vent@apital- Housing finance-Consumer
Finance.

Module IV: Leasing - concept and development of leasingsife Vs hire purchase, types of
leasing - advantages - Legal & Tax aspects leadiegse evaluation, International leasing.
Factoring, Forfeiting and Bill Discounting — TypekFactoring Arrangements — Factoring in the
Indian Context.

Module V: Mutual Funds - Concept and Objectives, Functiomsl dypes/portfolio
classification, Organization and Management, Waykii Public and Private Mutual Funds in
India-SEBI regulation of AMCs — Evaluating mutuaintl performance. ebt Securitisation —
Concept and Application — De-mat Services-need @pérations-role of NSDL and CSDL.
Credit rating - various credit rating agenciesridi& -International credit rating agencies, factors
affecting credit rating & procedural aspects

Suggested Readings

1. Uppal RK,Banking with Technolog\New Century Publications, New Delhi

2. Kaptan SSindian Banking in Electronic ErdNew Century Publications, New Delhi

3. Khan M.Y.,Indian Financial SystepnTata McGraw Hill Publishing Company Ltd., New
Delhi

4. Bhole & MahakudFinancial Institutions and MarkeTMH, New Delhi

5. V.A.Avadhani,Marketing of Financial Services$limalayas Publishers, Mumbai

6. DK Murthy, and Venugopalndian Financial SysteniK Int Pub House

7. Anthony Saunders and MM Corndtinancial Markets & InstitutionsTMH, New Delhi

8. Punithavathy Pandiafjnancial Markets and Servicegikas, New Delhi

9. Vasanth Desakinancial Markets & Financial Serviceslimalaya, Mumbai

10. Meir Khan,Financial Institutions and Market©xford Press.

11.Madura Financial Markets & InstitutionsCengage, New Delhi

STRATEGIC FINANCIAL MANAGEMENT

Course Objectives: The focus of the course is on the core functionsstoditegic financial
management, and to acquire knowledge of the lggacedural and practical aspects of
Corporate Restructuring.

Module I: Introduction to Strategic Financial Managemente@iew of Strategic Financial

Management; Corporate Strategy and Financial Poli8yrategic Investment decisions-
Evaluation of Risky Proposals for Investment decisiinvestment decisions under
uncertainties- Effect of Inflation on Capital Budigg Decisions- Sensitivity Analysis, Certainty
Equivalent Approach, Decision Tree Analysis, Staddaeviation in Capital Budgeting, Risk
Adjusted Discount Rate, Options in Capital Budgegtin
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Module II: Strategic Financing Decisions: Capital Structarel Value in a Perfect World;
Modigliani and Miller Theorem on Capital Structubitrage Mechanism; Imperfections and
Capital Structure; Cost of Financial Distress; AgerCosts; Signaling Theory. Numerical
Problems: Modigliani and Miller Model.

Module III : Meaning of Corporate Restructuring -Need, Scope lslodes of Restructuring-
Historical Background -Emerging Trends-Planningnfiadation and Execution of Various
Corporate Restructuring Strategies - Mergers anguidions: Types of Mergers; Motives for
Mergers; Mergers and Acquisition Process; ValuafmnMergers and Acquisitions; Reverse
Mergers. Takeovers: Methods of Takeovers; Takedwetics for Hostile Takeover; Takeover
Tactics for Friendly Takeover; Defensive StratedmsHostile Takeover. Numerical Problems:
Mergers and Acquisitions.

Module IV: Corporate Restructuring: Reasons for CorporatstrReturing; Major Forms and
Techniques of Corporate Restructuring; Expansiorchiigues: Strategic Alliances; Joint
Ventures; Foreign Franchises; Disinvestment Teclesq Sell-off, De-Merger (Spin-off);
Divestiture; Equity- Carve-outs Management Buydetyeraged Buyout (LBO); Going Private.

Module V: Leasing Decisions- Lease Financing — Evaluatiohesse vs Buy options- Break-
Even Lease rental determination- Cross BoardemgaSale and Lease back.

Suggested Readings

1. Prasanna Chandra.Strategic Financial Management New Delhi: McGraw
Education(India) Private Limited.

2. Prasanna Chandr&orporate Valuation and Value CreatioNew Delhi: Tata McGraw
Hill Education Private Limited.

3. Aswath Damodaranlnvestment Valuation: Tools and Techniqusiew Delhi: Wiley

India Pvt. Ltd.
4. Frank J. FabozzBond Markets, Analysis and Strategidew Delhi: Pearson Education
India.

5. Jakhotiya, G.P.Strategic Financial Managemen2nd Revised Ed, Vikas Publishing
House Private Limited, 2008.
6. Pandey I. M.Financial Managemen¥ikas Publishing House Pvt. Ltd., New Delhi.
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CORPORATE TAXATION

Course Objectives To acquaint the students with the corporate tardtiws in the country, and
gain enough knowledge to manage corporate taxes.

Module I: Introduction: Tax System in India: Direct Tax- Inelit Tax- concepts of Income,
Person, Assessment Year, Previous Year, Gross Tmtame & Total Income, Residential
status, Tax deductions and exemptions, Income &R

Module Il: Tax on business or profession: Computation of @hargeable incomes; Allowable
expenses, disallowed expenses; General deductMasjtenance of Accounts, Tax Audit,
Computation of taxable income as profit and gaamfibusiness or profession.

Module 1lI: Taxation of Companies: Domestic Company and For€gmpany—Deductions
available from Gross Total Income, Assessment @tisp cases, (retail, transport, exploration of
mineral oil)- Deductions and Exemption available @»mpanies- Carry Forward and Set off of
Losses-Tax on undistributed Profits of Domestic @anes- Problems on Computation of
Taxable Income of Corporate Assessees. Paymeuixpfiling of Returns, Advance Tax, Tax
Deduction and Tax Collection at Source, PAN and TAdduirements, tax assessment and
Penalty -Avoidance of Double Taxation Agreementsierrcompany transfer and tax
implications.

Module IV: Tax planning: Concepts relating to tax avoidanae evasion- MAT, Tax
Consideration in Special Areas- Foreign CollaboratAgreements, Mergers, Amalgamation,
Reconstructions, Acquisition, Capital Structure,vibéend Policy-Depreciation and Other
Allowances- Tax benefits for New Industrial Undé&teys and Start-ups.

Module V: Goods and Service Tax: Evolution - Concept of G8Wportant Definitions,
Incidence of tax under GST, Tax Administration en&ST, Goods exempted, Registration,
Rates of GST, Collection of tax, Remittance oftmgovernment, Filing of Returns, penalty and
Prosecution.

Suggested Readings

1. Vinod K. SinghaniaDirect Taxes: Law and Practicdaxmann Publications, New Delhi.

2. Mehrotra, HC and Goyal, SR orporate Tax Planning and ManagemeRdition for the
relevant A .Y, Sahitya Bhawan Punlication, Agra.

3. Singhania V.K.Corporate Tax Planningedition for the relevant A .Y, TMH.

4. Gupta and GuptaCorporate Taxation in IndiaEdition for the relevant A .Y Himalya
Publishing House, New Delhi.

5. Sreenivas, E.A.: Handbook of Corporate Tax Plannigevant A.Y, Tata McGraw Hill,
New Delhi.

6. Lakhotia, R. N., and S. Lakhotia, Corporate TaxnRiag Hand Book, Vision Books, New
Delhi.
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7. Palkivala, N.A., and Palkivala B. A., Kanga andkRa@a’s Law and Practice of Income
Tax, N.M. Tripathi.
8. Bhagwati Prasad, Direct Taxes Law and PracticehWésPrakash, New Delhi.

BEHAVIOURAL FINANCE

Course Objectives To help students appreciate the limitations of ior@l’ models of
investment decision making and identify persistentsystematic behavioural factors that
influence investment behaviour.

Module I: Standard Finance — Modern Portfolio Theory, MM TityedCapital Asset Pricing
Model (CAPM), Random walk hypothesis, Expected itytiiTheory — Efficient Market
Hypothesis —Investor rationality and market effindg — Introduction to Behavioural Finance —
Evolution and History of Behavioural Finance, Maontributors.

Module 1I: Behaviour and its formation, models — Cognitiong@itive dissonance, Cognitive
bias — Emotions — Perception, Errors of perceptioDecision making, Herbert Simon and
bounded rationality —Heuristics and its relevand®asis and the various Theories of Decision
Making, Personality traits and risk attitudes.

Module IlI: Building blocks of Behavioural Finance — The psyoly of investor behaviour —
Theories of Behavioural Finance — Noise-trader;fdasional arbitrage — Biases, Outcomes of
biases, Various Biases — Cognitive, Affective arah&ive biases — Dealing with biases — De-
biasing strategies — Market anomalies — Heard bebav- Bubbles, formation and effects,
Behavioural explanation of Bubbles —Prospect thedkodels of investor behaviour.

Module IV: Behavioural Corporate Finance — Approaches — Mergad Acquisitions — CEO
overconfidence and Biases, Approaches and dealitgbrases — De-biasing, strategies — Value
investing — Behavioural investing — Uses and Apphes of Behavioural Finance in corporate
decision-making.

Module V: Neuro-finance — Neural process and decision maki@gntribution of Neuro-
finance in Behavioural finance — Frauds and thecksipgy behind it — Theories of fraud —
Prevention of fraud — Institutions that deal witlauds — Forensic accounting, need and its
importance in the present situation.

Suggested Readings

1. Ackert L and R Dave®ehavioural finance: Psychology decision making Batkets South
western, Centage learning, Mason, Ohio.

2. Bisen, Pandey:earning Behavioural Financdxcel Books.
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3. Montier, Jame®Behavioural FinanceJohn Wiley & Sons, New York.

4. Sheiter A,Inefficient Markets: An Introduction to behaviourfihance Oxford University
press, Oxford.

MANAGEMENT CONTROL SYSTEM

Course Objectives The main objective of the course is to appraee dtudents the about the
concept of management control system as well asrals in efficient management of
organizations.

Module I: Management Control System: Basic concepts, nancescope of MCS, Control
environment — Concept of goals and strategies. lmmant control process, Behavioural
considerations.

Module 11: Responsibility Centers: Revenue and expense rsgrBeofit centers, Investment

centers. Relevant Cost Analysis : Relevant Costlevant Costs - Sunk or Historical Cost,
Committed Cost, Absorbed Cost, Situations wheredri€osts become relevant for decision —
making and its related implications- Profitabilinalysis — Product wise / Segment Wise /
Customer wise-Transfer Pricing: Objectives and wash

Module IIl : Budgeting and Variance Analysis: Budget prepamti Types of budgets,
Behavioural aspects of budgets, budgetary contfatjance analysis and reporting. Variance
Analysis - Investigation of Variances, Planning d@dperating Variances, Controllable / Non-
controllable Variances, Relevant Cost Approach &idhce Analysis; Variance analysis under
marginal costing and absorption costing; Activitgties; Application of budgetary control and
Standard Costing in Profit planning, Standard @gsks Budgetary Control, Reconciliation of
Actual Profit with Standard Profit and /or Budgetefit.

Module IV: Control Methods: Cost Control and Cost ReductidBasics, Process, Methods and
Techniques of Cost Reduction programme. Activitys&h Cost Management - Concept ,
purpose, benefits, stages, relevance in decisidiaagaand its application in Budgeting,
Responsibility accounting, Traditional Vs. ABC St — comparative analysis- JIT —
introduction, Benefits, Use of JIT in measuring therformance-) ERP and its applications in
strategic cost management- Bench Marking-Life cydsting, Target costing, Kaizen Costing-
Value Analysis and Value Engineering- Throughpusi@m-Business Process Re-engineering-
Back-flush Accounting-Lean Accounting- Socio EcomomCosting-Control in service
organizations, Control in multinational corporason
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Module V: Performance Analysis and Measurement :Performavie@agement- concept,

components -Performance analysis and measuremantigtive and qualitative, divisional

performance- Performance, Productivity and Efficken Financial performance analysis-
Performance Evaluation & Improvement Tools- Balah8eore Card- Du-Pont Analysis- Bench
marking & Bench trending- Six Sigma- Statisticala@ty Control (SQL)- Plan- Do- Check-

Action (PDCA)-Management Information System-Onliaealytical processing tools- Tools to
Improve Productivity and Profitability — MRP |, MRR and ERP-) Total Productivity

Management- Total Quality Management

Suggested Readings

1. Robert N. Anthony & Vijay GovindrajatManagement Control SystenidviH.

2. Kenneth A. MerchantModern Management Control systems: Text & Cafemarson
Education

Drury, Colin,Management Accounting and Contrdhomson Learning.

Kaplan, Atkinson and Youn@/lanagement Accountingearson Education

hw

FINANCIAL ENGINEERING AND MODELING

Course Objectives The main purpose is to make students aware oihtpertant concepts and
issues in the field of financial engineering anddelong. The course is balance as it covers
theoretical and empirical aspects of financial eroics. The basics of data handling tools and
techniques, quantitative modeling in the area ofketamicrostructure, and asset pricing are
incorporated. In addition, the students are expedte gain real experience to work on a
modeling tool using real data.

Module I: Introduction to Financial Engineering and Modelinfleaning, scope and
significance-Decision areas using modeling- portfolio constuttand asset management- risk-
return profile of asset classes , fixed income gges, modeling volatility, spot and forward
rates, fixed income derivatives and credit derixedj  Valuation and corporate financial
decisions, Forecasting cash flows. Tools for madeh Financial Time series

Module II: Simple Market Models- Basic Notions and AssumpioNo-Arbitrage Principle;
One-Step Binomial Model -Risk and Return; Forwardnttacts- Call and Put Options-
Managing Risk with Options; Delta Hedging, Hedgmith Futures

Module Il :Volatility Modeling in Finance: Modeling seasonalatility — seasonal patterns of
volatility and presence of markets, realized vétstidynamics- conditional heteroscedasticity
and heterogeneous market hypothesis; volatilitycgsses — intraday volatility and GARCH
models and their extensions, modeling heterogeneolatilities, The Dynamic Conditional
Correlations (DCC) model, BEKK.
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Module IV: Value at risk (VaR) and Switching Models: ValueRask, Econometric Approach
to VaR calculation, Stochastic Volatility ModelseWN Approach to SV Estimation, Markov
Switching Models

Module V: Practical Case:Understanding Modeling software and packages —Eiabn
databases- A Mini project using real market datdn @imulation, R Software or Spreadsheet
package.

Suggested Readings

1. Brooks, C. (2014): “Introductory Econometrics oh&nce”, 3rd ed., Cambridge University
Press.

2. Campbell, J. Y., A. W. Lo, and A. C. MacKinlay (189 “The Econometrics of Financial

Markets”, Princeton University Press.

Cochrane, J. H. (2005): “Asset Pricing”, revisedied, Princeton University Press.

4. A.J. McNeil, R.Frey, and P.Embrechts (2005): “Quative Risk Management: Concepts,
Techniques, and Tools”, Princeton Press.

5. Marek Capinski and Tomasz Zastawniak (2003), “Mathecs for Finance: An
Introduction to Financial Engineering”, Springer.

6. David Ruppert (2011): “Statistics and Data AnalyeisFinancial Engineering”, Springer.

7. Tsay, R. S. (2010): “Analysis of Financial Time i8er Financial Econometrics™, Wiley,
3rd edition.

8. John C Hull (2010): “Options, Futures and otheidgives”, sixth edit, Pearson Education.

w

SYLLABUS OF ELECTIVES - MARKETING

CONSUMER BEHAVIOUR

Course Objectives: To understand the basics of consumer decisionsigagrocesses and to
understand the information needs for helping thesamer in decision making.

Module | : Consumer Behaviour: Introduction and key foundations- Methods of consum
research, Applications of consumer behaviour kndg#ein marketing; Consumer Decision
Process-Determinants of Buyer Behaviour and Framewsf Buyer Behaviour- Factors
influencing Buyer Behaviour-Joint Decision makinggess, Members involved in the buying
process, -Role of opinion leaders in purchase pssc&ypes of Buying Behaviour -Cultural
Influences on Consumer Behaviour.
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Module II : Information Gathering and Evaluation : Perceptual Mapping & Positioning;
Value perception-Information Search-Defining ciier for choice - Evaluation rules used by
consumer-comparison of brands- positioning opti@aesceived value components- Generating
attribute lists- Mapping methods. Consumer Expemtatand Perceptions- Satisfaction and
Value- Post—purchase Processes- Cognitive Dissenalleasuring satisfaction and value-
Value/Satisfaction delivery process and programsDijffusion of Innovation and Opinion
Leadership.

Module Il : Individual Determinants of Buyer Behaviour and Internal ProcessesSelf
Concept- Needs & Brand Choice-Need recognition ggs€Gaps in self image and ideal image;
FLC.

Module IV: Models of Consumer Behavior Introduction and their need- Howard and Sheth
Model-Engel, Kollat and Blackwell Model- Kerby Mdd&licosia Model.

Module V: Understanding Indian market: Diversity and evolving consumer behavior—
changing Indian consumer- Consumerism-Consumer mene in India- Government Policy
and Consumer Protection

Suggested Readings

1. Schiffman, Leon G., & Kanuk, Leslie Laza&Zpnsumer BehaviouPearson Education; New
Delhi.

2. Leon G Schiffman, Leslie Lazar KanuBpnsumer Behavioui7th Edition, Pearson

3. Blackwell, Roger, Miniard, Paul & Engel, Jamé&jynsumer BehaviouiThomson Learning;
New Delhi.

4. Loudon, David L. & Dellabitta, AlbertConsumer Behavioumata McGraw Hill; New Delhi

5. Schiffman, Leon G., & Kanuk, Leslie Laz&pnsumer BehaviouPearson Education; New
Delhi.

6. Soloman, Michael RConsumer Behaviour — Buying Having and BeiRgarson Education;
New Delhi.

7. Nair, Suja R.Consumer Behaviour in Indian Perspectit#malaya Publishing House, New
Delhi.

8. Henry AssaelConsumer Behaviour and Marketing acti¢tent Publishing Co.

9. Berkman & GilsonConsumer Behaviour: Concepts and Stratedi@nt Publishing Co.
10. Bennet and Kassarjia@onsumer BehaviouPrentice Hall of India .

11. Schiffman and KanuckZonsumer BehaviouPearson Education Asid" Edition,
12.Hawkins, Best & ConeyConsumer Behaviouif,ata McGraw Hill
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MARKETING RESEARCH

Course Objectives:The students will be able to write a managemenisaet problem and a
marketing research problem, Plan, conduct, andgréea small survey, applying a wide range
of survey, scale, and questionnaire techniquesappty basic statistical analysis on the data, and
summarize the results in clear language and subnreport.

Module I: Introduction, Definition, Need, Relevance and Scop#larketing Research, Types
of Market Research, Marketing Research processsidacmaking in marketing and the role of
MR to provide relevant information. Different phasa the development of MR. Contemporary
trends in Marketing Research.

Module II: Research Problem Identification, Translation of k&sing Problem to Statement of
research problem, Review of Literature, Identificatof Research gap, Formulating Research
Objectives, Identification of Variables, and Hypesis Formulation.

Module Ill: Research Design and its classification, Heurisfms Best Research Design
Measurement Scales, Concept of scales and propestales- reliability and validity. Design of
guestionnaires and Schedules. Specific type of woneagent instruments- attitude scales,
measures of emotion, perceptual scales. Qualitatisearch methods. FGDs, Depth interviews,
Content analysis, Projective techniques, Obsematial Physiological measures.

Module 1V: Sampling Sample size determination, sampling pkamé methods; Field work
planning and control; Data analysis- Data Editidgding and tabulation. Use of software. Data
screening and purification. Frequency tables, Ctalgslation, measures of central tendency and
variation. Tests of hypothesis- Uni and multivaziaésts Z test, T test, Chi Square tests and
ANOVA uni-variate and multi-variate. Analysis of perimental designs. Marketing
Applications of Experimentation. Non parametridses

Module V: Measures of association, Correlation and regressidvanced methods of analysis
in MR-Cluster analysis, factor analysis, Multi-dinsgonal scaling, conjoint analysis, Multiple
Discriminant analysis, Analysis to Marketing IndighReport writing.

Suggested Readings:

1. G.C.Beri,Market ResearchPearson Education, New Delhi.

2. Naresh K. MalhotralViarketing Research: An Applied Orientatjd®earson Education

3. Cooper & Schindlenviarketing Research, Concept & Casé&ata McGraw Hill, India

4. Tull & Hawkins, Marketing ResearchMeasurement and Method, PHI.

5. Luck & Rubin: Marketing ResearcHrentice Hall India.

6. Dawn lacobucci, Gilbert A. ChurchilMarketing Research: Methodological Foundations,
Cengage.

7. Dawn lacobucci, Gilbert A. ChurchillMultivariate statistics and Marketing Analytics

Cengage.
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SALES MANAGEMENT

Course Objectives: To enable a student in understanding the salesegs, the relationship
between sales and marketing Sales force struatustomer relationship management (CRM),
use of technology to improve sales force effec@ssn and issues in recruiting, selecting,
training, motivating, compensating and retaininigsaeople

Module I: Objectives of sales management — Sales Functiontla@dSales Organisation.
Concept of Personal selling, Stages in the perssellthg process, Salesmanship Fundamentals
— Nature of selling, Salesmanship, Theories ofssaéship — AIDAS Theory, Right set of
circumstances theory, Buying formula theory and &&ral equation theory, Qualities of
salesmen, —Sales organisations and its purpodéagsgp of sales organisation, Basic types of
sales organisations.

Module II: Sales Planning; Forecasting; Qualitative and Qtaive Methods (Overview of
Linear Regression, Time Series Analysis, Moving rages); Sales Territories — Concept of
Sales territory — Procedures for setting up Sadestdries — Deciding assignment of sales
personnel to territories — Sales Budget and Salesta)— Sales budget — Purpose, form and
content of sales budgets, Sales Quota — ConcepigsTgf quota, Quota setting procedures,
Administering the quota system.

Module lll: Sales Force Management: Estimation of Sales Fokekload, Breakdown and
Incremental Analysis, Selection and Training — Sajeb analysis, Sales job description,
Recruiting Sales persons. Selection — Screeningiviewing/Testing, Induction and placement
— Building Sales training programmes, Deciding firag Contents, Selecting training methods,
Execution and evaluation of training programmes

Module IV: Motivating Salesmen — Concept of motivation, Needrhotivating sales persons,
Motivation and morale of sales persons, Applicatidndifferent motivation theories in sales
management — Compensating Salesmen — Requiremeatgoiod sales compensation plan,
Types of compensation plans, Steps in devisindges sampensation plan.

Module V: Performance Evaluation for Salesmen — Standardpedbrmance, Relation of
performance, standard to personal selling objestifRecording actual performance, Evaluation
— Sales Meetings and Field Sales Control — Saletings - Planning and staging sales meetings,
Sales contests, Sales Control — The sales authts S8aalysis Marketing cost analysis.

Suggested Readings:
1. William L. Cron, Thomas E. Decarlo, Sales Managemeéoncepts and Cases, 10ed,
Wiley.

2. Stanton, Buskirk and Spirdanagement of a Sales Fordayin Publishers.
3. Pradip Mallik,Sales ManagemenDxford University Press.
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4. Charles Futrell ABC’s of Sellinglrwin Publishers.

5. Anderson, Hair and BushProfessional Sales ManagemeMc-Grav Hill International

editions.

Still, R. R. &Cundiff, E. W., Govoni, N. A. P. (200. Sales Managementfearson

Education,New Delhi.

Jobber , David and Lancaster, Geoffery (208&)Jling and Sales ManagemgRearson

N K SharmaSales Managemen B D Publishers 2001

Ingren La Forze Arslé&Gales Management, 5th Editiorhomson Southwest(2004)

O Ruston S Danar, Sohrab R Danar, Nusli R DaBatesman Ship & Publicity, 16th Edition
Vikas Publishers, 1996

o

PRODUCT AND BRAND MANAGEMENT

Course Objectives:The course aims to develop the necessary knowladdeskills needed to
attain and maintain strong brand equity in a coitipet marketplace. The course build the
capability to work with the appropriate theoriexdals and other tools to ensure better branding
decisions, and to make these concepts relevaanfptype of organisation.

Module I: Product Introduction to Product- Meaning & ClassificatidProduct Management —

Definition, Scope and Importance, levels of Produetarchy, Classification of Product, Product
Management, Product Mix and Line Decisions — Mangdiine Extensions. Product portfolio

management.

Module 1I: Product Life cycle, Strategies adopted at eachestaig PLC, New Product
Development —Process and Challenges, New Produenhches; New Product Failure and
Revitalization of New Products. digital product®nSumer Adoption Process.

Module 1lI: Understanding the role of branding: Concept of HraBrand functions, brand
elements, Types of Brand, Objective of Brandingarigk and Life Cycle, Brand Equity, Brand
Equity models.

Module 1V: Brand Identity, Brand Identity models, Brand LoyaBrand Awareness, and Brand
Equity, Brand Evaluation, Inter-brand’'s brand vabramethodology. Perceived Quality, Brand
Associations, Brand Personality and Brand Imagés BbBrand Ambassadors, brand audit.

Module V: Launching New Brands, Developing and Managing Bsarlstaining a Brand,
Handling Name Changes and Brand Transfers, BrartdnBion and Strategies, Globalizing
Brands, Decline, Ageing and Revitalization of Brandtrategic brand management, brand
management in digital world, luxury brand managem@ole and challenges of Product and
Brand Manager.
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Suggested Readings:

1. Aaker, David A: Managing Brand Equity, Free Préésw York.

2. Sen Gupta, Subrat&rand Positioning Tata McGraw Hill, Delhi 2004.

3. Chaturvedi, MNew Product Development/heeler Publications, New Delhi.

4. Kapferer, J.N.Strategic Brand Managemern€ogan Page, New Delhi, 2012.

5. Kuller, K.L.: Strategic Brand ManagememRrentice Hall, New Delhi.

6. Moorthy, Y.L.R.:Brand Management/ikas Publication House, New Delhi. 2012

7. Aaker, David A:Building Strong Brandsree Press, New York 1996

8. Keller, Kevin LaneStrategic Brand ManagemerRearson Education; New Delhi.

9. Kapferer, Jean NoeStrategic Brand Managemernfogan Page; New Delhi.

10. Kumar, S. Rameshylarketing and Branding-The Indian Scenario; Pearson Education;
New Delhi.

11. Kapoor, Jagdee4 Brand MantrasSage Publications; New Delhi.

12.Sengupta Subrotddrand Positioning; Strategies for competitive adeae Tat McGraw
Hill; New Deli

MARKETING ANALYTICS

Course Objectives:This course will familiarise a student to the pisges and technologies that
enable marketers to evaluate the success of thaikating initiatives. The course provides
conceptual skills to focus on developing markestigtegies and resource allocation decisions
driven by quantitative analysis.

Module I: Introduction to Marketing Analytics, marketing daése analytical process, Data
Collection, Coding, Screening and Purification, B Marketing Measurement Metrics.
Market/Product Analysis Methods; Market Entry andtBecisions; Product Portfolio Models.

Module Il: New Product decision Models, Marketing DecisionmdRct Design Ratings Based
Conjoint models, forecasting the sales of New PetgllMeasurement of association ,Covariance
and Correlation , Regression Analysis : Simple Whdtiple Regression, Logistic regression,
Cluster analysis ,Conjoint Design, MultidimensioB8ahling , Multiple Discriminant Analysis

Module 1ll: Data Visualization, Customer Profiling, Data minir§ehavioral predictions &
predictive analytics, Factor analysis and percdptaapping , Customer Lifetime Value
Assessment and Loyalty data and customer Value Inaodetechniques.

Module IV: Text analytics, Search Engine Optimization Campaigdoogle Analytics, Display
Advertising Analytics. Customer Retention, Cros#iigg, Up-selling and optimization. Social
Media Measurement, Social Media Analytics, RetangetContent Marketing. Trust, Privacy,
and Ethics in Marketing Analytics.
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Module V: Resource Allocation Promotional Analysis Plannirmgrpotional budget optimal
level of promotional spending. Price planning measuprice promotion effects. Advertising
budgeting with a linear response function, estingationlinear response models, Profit Models.
Resource Allocation-Sales Force Allocation Mulipliive Models sales force size and
allocation.

Suggested Readings:

1.
2.

o u

Field, Andy (AF) (2012)Discovering Statistics Using,Bst ed., London et al.: Sage

Hair, Joseph F. Jr.; Black, William C.; Babin, Bad. & Anderson, Rolph E. (HBBA)
(2010), Multivariate Data Analysis. A Global Perspectiv&h ed., Upper Saddle River et
al.:Pearson.

Stock, James H, Watson, Mark W (2007qtroduction to Econometrics2nd ed.,
Boston:Pearson.

Banasiewicz, Andrew D.,Marketing Database Analytics: Transforming Data for
Competitive Advantag@013, Routledge, New York, NY and London, UK

Dawn lacobucciMarketing Models: Multivariate Statistics and Matike Analytics

Mike Grigsby,Marketing Analytics: A Practical Guide to Real Matikg ScienceKogan
page

RajkumarVenkatesaiGutting Edge Marketing Analytics: Real World Casesl Data Sets
for Hands On Learning?earson Education

RETAIL MANAGEMENT

Course Objectives To introduce the basic concepts practices ret@hagement and the
latest developments in retailing in the Indian esnt

Module | : Introduction to Retailing — Meaning of retailing- Significance of retail irstoy-
retailing in a changing environment-Indian retaieisario and its future prospects- Retall
management functions- Theories of retail develogm&oncept of retail life cycle- Retail
marketing mix.

Module 1l : Retail Formats and Consumers Classification of retail stores- ownership

based- store and non-store retailing- franchisliigeerstanding the Retail Consumers- The
factors influencing retail shopper- Consumer deasnaking process- changes in the Indian
consumer- the use of marketing research toolstail settings- Role of PoP.

Module Il : Store Location Analysis The importance of store locations- types of
locations- factors affecting location decisiongpstén choosing location- regional analysis-
trade areas and their evaluation- Malls- MeasuFimgincial Performance- measures of retalil
performance

Module IV : Retail Merchandising and Pricing - The concept of merchandising- The
process of merchandising buying- the procedure delecting vendors and building
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partnerships- the concept of private labels andufiaturers’ brand- the concept of category
management- The concept of retail pricing and #utofs affecting price- elements of retail
price- developing a pricing strategy- adjustmernetail price- GMROI. Store audit.

Module V: Store Design and Visual Merchandising The relationship between store image
and store design- components of exterior and ortegonsideration for selecting layout-
visual merchandising in retail- RFID and Bar codssdfety and security measures.

Suggested Readings

1. Chetan bajaj, Rajnish Tuli, Nidhi Srivasthavetd Managemenpxford

2. David Gilbert Retailing Managemen®nd Edition, Pearson

3. KV S Madaan, tndamentals of Retailing@.ata Mc Graw Hill .

4. Newman A.J. and Cullen RRetailing: Environment and Operatiorgikas, .
5. Berman B and Evans J.Retail Management, Pears&uucation,

6. Levy and Weitz- Retailing Management, , 9th &ttGraw Hill-Irwin

SERVICES MARKETING

Course Objectives To enable students to apply marketing concepdspaimciples to the unique
challenges and opportunities of services markdtngeate customer value.

Module I: Fundamentals of Services Marketing Meaning and Nature of Services- Important
features of Services and Marketing Implications ro8ng Importance of Services-Sector;
Classification of Services; Services Marketing Mgagraent Process -The Seven Ps in Services
Marketing.

Module II: Consumer Behavior in Services Consumer Decision Making in Services,
Customer-Expectations and Perceptions; DefiningMadsuring Service Quality and Customer
Satisfaction, GAPs Model- Servqual, Service Recaver

Module Il : Design and Development:Services Design and Development; Service Bluet;prin
Service Process; Service Positioning, Managinglbegrated Services-Communication Mix;
Physical Evidence and Service scape; Demand cgpaaitagement.

Module 1V : Value Delivery of Services: Pricing of services; Services Distribution
Management, New Channel formats- Automated serviceManaging Service Personnel;
Employee and Customer Role in Service Delivery, fional Labor

Module V: Marketing Applications in Select Servicelndustries: Hospitality Services,
Airlines, Tourism Services, Health Care and Wekn&anking and Financial Services; Current
Developments in service sector.

Suggested Readings

1. Zeithaml, Valarie A. & Bitner, Mary JoServices Marketing — Integrating Customer Focus
Across the FirmTata McGraw Hill; New Delhi 8 Ed .
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2. Rao, K., Rama Mohan&ervices marketind®earson Education; New Delhi Ist edition.
Hoffman & BatesonEssentials of Service Marketinghomson Asia Ptc. Ltd., New Delhi.
Lovelock, Christopher, Wirtz, Jocken and Chatterjgsyanta,Services Marketing-People,
Technology, Strategyearson Education; New Delhi 5th Ed.)

Rampal, M.K. & Gupta, S.LServices marketingsalgotia Publications; New Delhi.
Shanker RaviServices Marketing The Indian Perspective; Excel Books, New Delhi.
Baron S and HarriskServices Marketinglext and Cases ,Palgrave, 2nd Ed.

Woodruff Helen Service MarketingMacmillian, 1st Ed.

Payne Adrian The Essence of Service MarketjRgentice Hall of India

10 Govind Apte -Services Marketin@xford University Press

how
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STRATEGIC MARKETING

Course Objectives:The basic objective of this course is to develafissfor analyzing market
competition and design appropriate competitive reiank strategies for higher market share.

Module I Strategic Environment. Nature and scope of market oriented strateginntey;
Corporate and division planning- SBUS, Businesatagiic planning, the marketing process-
Portfolio Models.

Module II: Market Situation Analysis: Analysis of Competitors Strategies and Estimating
their Reaction-Pattern and Competitive PositionyhdaLeader Strategies. Expanding the Total
market-Protecting market Share, Expanding markete&HRole of Marketing Intelligence

Module lll: Developing and Implementing Strateges: Generic Strategies-Market
Challenger Strategies. Choosing and Attack Stratielgyket Follower Strategies; Market Nicher
Strategies; Competitive Market Strategy for Emeggindustries, Declining Industries and
Fragmented Industries; Balancing Customer and Cotap®rientations, Industry Segmentation
and competitive Advantage.

Module IV: Marketing Strategy Evaluation — Marketing Audits and their scope —
Measurement of Marketing Performance- StrategidrobnTools and Techniques of strategic
evaluation and control.

Module V: Formulating strategies for sustainable competitisdvantage- Cases and
Discussions- Recent Developments

Suggested Readings

1. J. Timmons, S. SpinellNew Venture Creatigryth Edition. McGraw Hill;

2. Kaplan, Robert S. and David P. Norton (20@tyategy Maps: Converting Intangible
Assets into Tangible Outcomésarvard Business School Press.

3. O.C. FerrelStrategic MarketingCengage Learning, 2008.
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4. Porter M E,Competitive Strategy: Techniques for Analysing stides CompetitorsNew
York, Free Press

5. M.J. Xavier,Strategic MarketingResponse Books. A division of Sage Publications.

6. Richard M.S and Colin GStrategic Marketing Management- Planning , Impletagon
and Contro) Viva Books

ADVERTISING AND SALES PROMOTION MANAGEMENT

Course Objectives To provide an understanding of the basic prirgpf advertising and sales
promotion management and to develop an understanofipprocess involved in creating an
effective promotion strategy.

Module | : Advertising: Definition- Nature and Scope- Objectives and Typleadvertising and
sales promotion; Social and Economic Aspect of Alisiag, Legal and ethical aspects;
relationship with product life cycle. Advertisings & communication process; Concept of
Integrated Marketing communication; other promotiools.

Module Il : Promotional objectives - Advertising and Consumer Behavior; Setting Adigarg
Objectives- DAGMAR- problems in setting objectiveBgtermining Advertising Budgets-
establishment and allocation; Advertising Stratagg Planning- Creative Strategy Development
and Implementation.

Module Il : Media Planning - Setting Media Objectives- Developing Media Stysts-
Evaluation of Different Media and Media Selectidiedia strategies, Media mix, Reach Vs.
Frequency, Creative aspects, budget consideratitwadyation of Broadcast media, Print media,
Support media, Internet and interactive mediaAdicappeals.

Module IV : Advertising Organization and Effectiveness- Types of advertising organization-
Various roles of individuals in an advertising angation- Ad copy and layout- Advertising
Research, Market testing, Pre testing, Post testiralporatory Tests, Field tests, PACT
(Positioning Advertising Copy Testing); Measurirgqamunication effect and sales effect.

Module V : Designing Promotional Mix- Appropriateness of different tools- samples paoint
purchase, displays and demonstrations, exhilitod fashion shows, sales contests and games
of chance and skill, lotteries gifts offers, premiand free goods, price packs, rebates patronage
rewards budgets, timing and frequency- measuring thegaiveness.

Suggested Readings

1. S.A. Chunawallaloundation of Advertisement Theory and Practitéisalaya
Publishing House, Mumbai.
2. Aaker, David A. etc.Advertising ManagemenHl.
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3. Belch, George E. and Belch, Michael Agvertising and promotiqiTata McGraw Hill,

New Delhi

Ogilvy David, Ogilvy on AdvertisingLondon, Longman.

Kruti and D’Souza, Alan, Advertising and Promotighis IMC Perspective: Shah

Batra Myers and AkerAdvertising ManagemenPearson/ Prentice Hall"5Ed.

Don S,Sales Promotion EssentialglcGraw-Hill

Belch MA and Belch GE, Advertisingand Promotion- An Integrated Marketing

Communication Perspectiv&ata Mc Graw Hill, & Ed.

9. Clow and Baack, Integrateddvertising, Promotion and Marketing Communication
Pearson Education'®Ed.

10. Semenik Richard JPromotion & Integrated Marketing Communicatioiifiomson

©oNO O A

RURAL MARKETING

Course Objectives:The objective of the course is to provide concdptmaerstanding on the
Rural Marketing and to understand the opportungied challenges in rural marketing. It should
develop skills required for planning and impleménotaof marketing of rural products.

Module I: OVERVIEW OF RURAL MARKETING: Introduction of Ruralmarketing —
Evolution of Rural Marketing in Indian and Globab@ext- Definition- Nature — Importance of
Rural Marketing -Characteristics and potential olr& Marketing -Rural marketing
environment: Socio-cultural factors, populationcugeation, literacy level, land distribution &
use, development programmes, infrastructure, conwation media, credit availability, local
requirements. -A comparative analysis of Rural \fbdt Marketing. Role of Government and
NGOs in Rural Marketing.

Module II: RURAL MARKETS & DECISION: Rural Marketing ResearcR+ofile of Rural
Consumer - behavior of rural consumers, Rural Mark@apping- Rural Market Index:
Thompson index.- Classification of Rural MarketingRegulated- Non Regulated- Marketing
Mix-Segmentation- Targeting- Positioning- Rural Meting Strategies- Integrated Marketing
Communication in Rural Marketing.

Module 1ll: PRODUCT & DISTRIBUTION: Product Planning- New Prad Development in
Rural Marketing- Brand Management in Rural MarkgtirRural Distribution in channel
management- Managing Physical distribution in Riatketing- - Sales force Management in
Rural Marketing.
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Module 1IV: RURAL MARKETING STRATEGIES & TACTICS: Marketing Stitegies &
Tactics with reference to rural markets: FMCGs, €loner Durables, Services, Agricultural
Inputs, Rural Artisans’ Products, Rural Industryarieting of rural industry, cottage industry,
artisan products. Cases of successful rural madgenitiatives. Source of financing and credit
agencies-Co- operative rural marketing & processimgieties - Micro Credit Marketing- Public
Private Partnership Model in Rural Marketing. Methoin promoting rural products-
Advertisement & Media role in rural marketing praima methods.

Module V: TRENDS IN RURAL MARKETING: Advancement of Technolpgn Rural
Marketing, e- Rural Marketing-CRM &e-CRM in Ruraldvketing- Advanced Practices in Rural
Marketing- Social Marketing-Network Marketing- GreeMarketing in Indian and Global
Context - The Future of Rural Marketing, Concepd avorking of contract farming in India.
CSR and marketing ethics in rural marketing.

Suggested Readings:

1. Awadhesh Kumar Singh Satyaprakashpand@ysal Marketing: Indian PerspectiyédNew
age publishers.

2. C G Krishnamacharyulu, LalithaRamakrishnRuoyal Marketing Pearson Education.

3. Rajagopallndian Rural Marketing,Rawat Publishers

4. PradeepKashyapé& Siddhartha Rdiral Marketing Biztantra

5. P. Gopal SwamyRural Marketing Vikas Publishing House, 2/e.

6. Balaram Dogra and Karminder Ghum&ural Marketing TMH, 1/e.

7. Sanal Kumar VelayudhaRural Marketing2/e, Response, SAGE Publication.

8. Krishnamacharyulu and Lalitha Ramakrishnaaral Marketing,Pearson Education India.

9. C. Mathur,Rural Marketing Excel Books.

10. Ruchika Ramakrishna®ural Marketing New Century.

DIGITAL MARKETING

Course Objectives: The objective of the course is to provide the stadeith the basics of
digital marketing and develop the capability tonfiodigital marketing strategy and be able to use
new media such as search engine and social netvgorki

Module I: Introduction -Introduction to marketing in the dai environment, Types of web
presence, website development and management igsumsion e-commerce business models,
pure play, hybrid and multi-channel options. Medigtions online, Fulfilment options and
strategies, Introduction to payment gateways aryP&la

Module II: Website Analytics- Audience profiling and segmebptat Internet usage patterns,
Post Internet consumer behaviour and understaripgr behaviour online, pillars of direct
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marketing, Online research and behaviour trackingthods, Introduction to behavioural
targeting. Online surveys, blog mining, data miniBgilding customer profiles using navigation
and sales data, Competitor analysis online, Integy@nline and offline strategies

Module lll: Search Engine Marketing- Email campaign creatiath management, Google Ad-

words, search and display on search engines, griciodels online, Introduction to page

rankings, google Adwords analytics, Search Engimpdin@zation, Process and methodology,
Long tail in SEO, Link building, Key word analysigrocess and optimization. Search Engine
Marketing — Paid versus natural Search, SEM lanmsdaanding pages and their importance in
conversion analysis, Google vs. Bing vs. Yahoor@eklethodology.

Module IV: Social Media and e-PR- Social Media Platforms -ebBaok, Linkedin, twitter,
Youtube, Content guidelines for online communiaagioSocial Media measuring, monitoring &
reporting, Tracking & Monitoring platforms. Contes¢eding, How to use blogs, forums and
discussion boards, Blogs, forums and communiti@s| ¥ampaigns and the social graph. Online
PR and Reputation Management.

Module V: Digital B2B Marketing- Developing B2B online prosgdntegrated Retailing, B2B
websites, Online auctions and tendering

Suggested Readings:

1. Ted Schadler, Josh Bernoff, and Julie ABke Mobile Mind Shift: Engineer Your Business
to Win in the Mobile MomeritSBN 978-0991361007)

2. Jeff Hasen,The Art of Mobile Persuasion: How the World's Mésfluential Brands are
Transforming the Customer Relationship Through @gaous Mobile Marketing

3. Deepak Bansal A Complete Guide To Search Engine OptimizatjoB.R Publishing
Corporation, Ist Edition, 2009

4. Grienstein and FeinmaikE-commerce —Security, Risk Management and Co(ifidH,The
Consumer Decision Journey, McKinsey Quarterly, N2f&)9

5. Strauss.J and Frost. RE- Marketing’, Pearson Education, 5th Edition, 2009

6. Ramsey Seven Guidelines for Achieving ROI from Social MgeMarketer , 2010

7. Godfrey Parkin Digital Marketing: Strategies for Online Succedew Holland Publishers
Ltd, 2009

8. Damian Ryan Understanding Digital Marketing : Marketing Straieg for Engaging the
Digital Generation Kogan Page, 3rd Edition, 2014

9. Jonah BergerContagious Why Things Catch Q8imon & Schuster, 2013

10.Dave Chaffey and PR Smith marketing excellence planning and optimizing ydigital
marketing: Butterworth-Heinemann , Elsevier

11.Damian Ryan and Calvin Jonddnderstanding digital marketing: marketing strategjifor
engaging the digital generatioKOGAN PAGE, London.

12. Damian Ryan and Calvin Jones, Thest digital marketing campaigns in the world:
mastering the art of customer engagem@GAN PAGE London.

13.Alan Charles Worth ]nternet Marketing a practical approacButterworth- Heinemann
Elsevier
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GLOBAL MARKETING

Course Objectives:This course exposes students to the global mack#teory and concepts It
provides an understanding of the Global MarketimyiEbnment and its application in an in
depth industry specific analysis for evaluating aatkcting markets in other parts of the globe.

Module I: Introduction to Global business; why corporationgand to markets in other
countries? Special problems/features of global etarl vis-a-vis domestic marketing; Basis of
international trade, Theories of international &adProtectionism, Different Methods and
Mechanisms used to Protect Interests of nativenless| Managing Protectionist threats

Module 1I: Global Marketing Environment: economic, Politichlegal, Socio-cultural and
Demographic environment. Trade Groups, internatioregulations, Global trade bodies
&organizations like IMF, World Bank & Conferenceg.eGATT, UNCTAD, their impact on
global trade Euro-dollar & Petro Dollar Market. Erange rate fluctuations

Module 1lI: Global marketing research; market profiling’ an&yand selection; International

market segmentation and market coverage stratedjiésrentiated marketing; undifferentiated

marketing; concentrated marketing; niche market®frgduct strategies; international marketing
and PLC,; pricing strategies; promotion strategiestribution strategies.

Module IV: Global market entry and operating strategies ; gipgy licensing; contract
manufacturing; foreign assembly, foreign productigmint ventures; production in free areas;
third country location; counter trade; strategi@ake. Dumping and it's legal implications

Module V: Export Planning: export finance, Letter of credikport licensing, Export houses,
Export risk and insurance, Export promotion and dkjpocumentation. Trends, problems and
prospects of globalisation of Indian business.

Suggested Readings

Keegan, WarrenGlobal Marketing Pearson Education

Onkvsit, Sak and Shaimternational Marketing-Analysis and strategyl MH

Philip Cateora and John Graham and Mary Glhyernational Marketing;TMH
Albaum, Duer & Strandskolnternational Marketing and Export Managememearson
Johansson, J. KGlobal Marketing: Foreign Entry, Local Marketing,nd Global
ManagementMcGraw-Hill, 5th Edition, 2008.

Rakesh Mohan JosHhnternational Marketing Oxford University Press.
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SYLLABUS OF ELECTIVES — HRM

HUMAN RESOURCE PLANNING

Course Objective: To provide basic understanding about how plannihguman resource is
done in an organisation.

Unit-l: Human Resource Planning Concept and Objectives, Human Resource
Planning Process; Demand forecasting and Suppdgésting techniques; Labor wastage:
Absenteeism- causes and effects, Labor turn ovepl&yee retention.

Unit-1l :Job Analysis: Job Analysis: Process, sources of job analysia, ddethods of data
collection, Uses of job analysis, Job Descriptidizdy Specification - Human Resource Inventory
- Career Management; Career Planning, Career Raéinser Anchors, Career Development.

Unit-1ll : Recruitment and Selection Sources of Recruitment, e-Recruitment, Selection:
Concept and Process of Selection; Application blaMeighted Application Blank, Resume,
Resume Scanning, Different Types of Tests — Psygicdl Tests — definition, Purpose,
Characteristics and Developing Psychological Tests.

Unit-1V: Interviewing: Purpose; Types of Interviews; Interview Techniqueterviewing skills

; Advantages and Limitations of Interviews; Do’dlaon’ts of selection Interviewing, Medical
Checkups, Reference and back ground check, Chbmelection methods, Assessment Centers,
Reliability and validity of selection tools.

Unit-V: Employment offers Service conditions, contract of employment, Psjagical
contract - Induction: Importance, Socializing thewnemployee, Different types of Socialization
- Placement, Probation and Confirmation, Promotiowl Transfer; Policies and Procedures,
Retraining, HR outsourcing.

Suggested Readings

1. Gary Dessler, Biju Varkkeysundamentals of Human Resource Managentfegarson
Education, 2010.

K. AshwathappalHuman Resource Management - Text & Casasa McGraw Hill, 2010.
John Bramhantiuman Resource Planningniversities Press, 2000

M.Sudhir ReddyHuman Resource Plannin®iscovery Publishing House, 2005.
Robert. L. Mathis, John.H. Jacksdtyman Resource Managemehfiomson South-
Western, 2003.

Angelo. S. DeNisi, Ricki.W. GriffinHuman Resource Managemeiiztantra, 2009
Mizra S. SaiyadainHuman Resources Managemehata McGraw Hill, 2009
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INDUSTRIAL RELATIONS

Course Objective The purpose of this course is to sensitise thaestts to the tasks of industrial
relations and to familiarize them with the currRpractices.

Unit I: Evolution of Industrial Relations: Introduction-definition-nature-evolution of indust
relations-Actors and their roles in IR: ApproachesIR-HR Relations approach-Gandhian
approach-Marxian approach and Dunlop’s Systemsoagpt

Unit-1l: Trade Unions; concept and objectives- functions, Union leadgrsindian Trade
Unions Act 1926- Industrial democracy, Participatimanagement-forms and levels of
participation-Process of negotiation- Employee engronent.

Unit-lll : Collective Bargaining : Concept and development ; Pre- requisites foectife
collective bargaining, Process of collective bamgad, Collective Bargaining Approaches and
Techniques , Trends and practice of Collective Baigg in India.

Unit — IV: Discipline: Nature and concept, Approaches to Discipline;tutay and non
statutory measures for discipline, .Service Rulésde of discipline; Grievance - concept,
significance, methods of redressal, Remedial cdlimge

Unit V: Industrial Disputes: Causes and effects, Trends in Industrial Disputesndia,
Instruments of Economic coercion: Strike, Lockday-off; Retrenchment and closure; Unfair
Labour practices, Dispute settlement machinery:uustidbl Disputes Act, 1947; Collective
Bargaining, conciliation, Voluntary Arbitration, Adlication

Suggested Readings

1. C B Marmoria,Dynamics of Industrial Relations in Indiddimalaya Publishing House,
2010

B.D.Singh,Industrial Relations and Labour Law&xcel Books, 2010
PR.N.Sinha]ndustrial Relationslrade Unions and Labour LegislatipRearson, 2011
P.L.Rao, PRK Rajundustrial Relations in IndiaExcel Books, 2010

Paul. R. Sparrow, Larry L.CoopeFhe Employment Relationship — Key challenges for
HR, Elsevier, 2008.

K. Ashwatappa, HumaResource Management - Text & Casesta McGraw Hill, 2010.
V.S.P. RaoHuman Resource Management - Text & CaBesel Books, 2010
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MANAGING OF INTERPERSONAL AND GROUP PROCESS

Course Objective: This course aims groviding an understanding on theportance of group
process in an organisational set up.

Unit-1: Intrapersonal process Understanding human behavior: Self concept, Péiaeg
Attention, Distraction, Attitude, Occupational sse¢ Spill over and coping, Impression
management.

Unit-1l: Nature of Groups at work: Definition, Types of groups, Dynamics of group
formation, structure and dynamics of work groupsug cohesiveness.

Unit —lll: Group Vs Teams: Concept of Teams, Distinguishing Team from grouppes of
teams — Dysfunctions of groups and Teams, Dynadaiitsformal groups

Unit-1V: Organizational process- An overview of major concepts on emerging trepdeer,
politics, authority, Integration and control, Orgaational climate and culture, Organizational
effectiveness.

Unit-V: Intervention Techniques: Counselling Techniques, Transactional Analysisadioh
window, Conflict, collaboration and competition,riSéivity Training, Process Consultancy

Suggested Readings

R.K.SahuGroup Dynamics & Team Buildingxcel Books, 2010.

Stephen. P. Robbin§rganisational BehavioyrPearson, 2010.

VSP Raovlanagement an@rganizational BehavioyrExcel Books, 2010

P. Subba Rgdvlanagement and Organizational Behaviodimalaya Publishing House,
2011.

Clifford T Morgan, Richard A King, John R Weiz, JolSchopler,Introduction to
PsychologyTata MC Graw Hill, 2010.

K. AswathappaQrganizational BehavioyHimalaya Publishing House, 2016
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PERFORMANCE MANAGEMENT

Course Objectives The objective of the course is to provide an ustading of the
performance management process as well as theéyabilimanage performance in real world
business scenario.

Unit-l: Foundations of Performance Management Definition concerns and scope,
Significance, Objectives, Pre-Requisites, and Gitarstics of Effective Performance
Management; Performance Management Process-Coaté&pnael, Performance Management
Cycle, Performance-Potential Matrix

Unit-Il : Planning and Implementation of Performance Management Overview of
Performance Planning, Defining Performance and cHelg a Measurement Approach,
Developing Job Descriptions, Defining Performantan8ards, Key Result Areas, Competencies
and Skills.

Unit-1ll: Performance Appraisal and Monitoring : Characteristics of effective Appraisals;
Methods of Performance Appraisal; Designing Appraisal Formrmplementing Performance
Appraisal Process, Performance Review Discussiomgyroving Quality of Performance
Ratings; Performance Monitoring.

Unit-IV : Performance Management Tools Competency Mapping and Management, Core
Competencies, Work place competencies, Competeanefvork, People Competency Maturity
Model (PCMM), Talent management, Balanced Score ca

Unit-V: Other Performance Management and Developmehissues Coaching, Counselling
and Mentoring; Potential Appraisal; Performance aRe Pay; Implementing Performance
Management System- Strategies and Challenges; &oldR Professionals in Performance
Management; Ethical and Legal Issues.

Suggested Readings

1. Suri G. K. C., Venkataraman S., Gupta N. Rerformance measurement and management
Excel Books Pvt Ltd, 2009.

Sahu R .KPerformance Management Systdfrcel Books Pvt Ltd, 2009.

Udai Pereekh and Rao T. \Designing and managing Human Resource Syst@xisrd
Publications, 2007.

Rao T. V.,HRD Score cardSage Publications, 2009.

HermanAguinisPerformance measureme®garson education, 2013.
SeemaSanghviZompetency Mappinggesponse books, 2010.

wn

o abk

69



PARTICIPATIVE MANAGEMENT

Course Objectives: Employee participation is getting more relevanceorganisations. The
purpose of this course is to provide students aterstanding about the basics of participative
management, types and structural arrangements.

Unit-l1: Participative Management Concept and Need Different Schools of Thought,
Economical, Psychological, Social, political; ongand growth of Participative Management;
Need for Participative Management, the objective®Participative Management, Participative
Management styles

Unit-Il: Types of Participation Management: Informative  Participation, consultative
Participation, Associative Participation, Adminatve Participation and Decisive Participation;
Bipartite forums in PSUs and Private sectors tormte WPM, WCS,JMC, Shop Councils, joint
Councils, Workers representatives on the Boardicédiors and other forums like QCS, TQM,
Employee Stock option

Unit- 1ll: Structural arrangements for Participativ e Management National, corporate, plant,
zonal and shop level, Role of external and intefactiors in influencing the levels of WPM

Unit-IlV: WPM in India and abroad : Experiences of PSUS and private sectors, the
participation of workers in management bill 199@ggestions for improving the WPM in Indian
Companies, WPM in abroad, Evaluation of WPM in alragComparison of WPM in India and
abroad, Selected studies on working of Particigaifanagement in Indian Companies.

Unit-V: Issues and future of Participative Managemat: Training and Development methods
for Participative Management, current trends in Bgeament, Issues and future of participative
Management

Suggested Readings

1. Stephen. P. Robbin§rganisational BehavioyrPearson, 2017.

2. John Newstrom, Keith DavisQrganizational Behavior: Human Behavior at Wpork
McGraw Hill, 2015

3. VSP RaoQrganizational BehavioyrExcel Books, 2012

4. Neil Anderson, Deniz S Ones, Handan Kepir Sinan@ihockalingam Viswesvaran,
Handbook of Industrial, Work & Organizational Pspbbgy, Volumes 1 & 2, SAGE
Publications Ltd, 2001

5. A.K. Kedia, Workers Ownership and Participative Managemebeep and Deep
Publications, 1992.

6. P Venkata RamanaWorkers Participation In ManagementAPH Publishing
Corporation, 2015
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MANAGERIAL COUNSELING

Course Objectives To aid the students in having a clear understen@bout the concepts,
methods, techniques and issues involved in courgselnd comprehensive learning of using
various strategies and skills in counseling to dé#i employees

MODULE - [: Introduction: Meaning, Functions and Type of Counseling, Goals o
Counseling, Emergence and Growth of Counseling i8=sy Approaches to
counseling;Counseling  Skills, Verbal & Non- Verbatommunication, Listening
Barriers,Counselor Qualities.

MODULE-II: Counseling Process Beginning, Developing and terminating a coungglin
relationship and follow up; Counseling Proceduréke Counseling Environment, Referral
procedures; Guidelines for effective counselingriBes in Counseling

MODULE-IIl: Counselor's Attitude and Skills : Counselors Skills; social, learning,
communication, empathy, probing exploration , peoblClient Relationship, Understanding
Client’'s Behavior, Assessing Clients problems, Galing Therapies; Insight Oriented Therapy,
Behavior Therapy.

MODULE-IV: Selecting Counseling Strategies and Inteventions: Adaptive Strategies;
Changing Behaviour through Counseling; Cognitiyiecive, behavioural

MODULE-V: Counseling Applications: Special problems in colinge Application of
Counseling Performance, career, stress, Counsfimijarcotics and Alcohol abusers; Special
Areas in Counseling, Handling Situations of Strikesputes through Counseling.

Suggested Readings:

1.Kavita SinghCounseling skill for managerBears Education,2007.
2.Robert S Feldmajnderstanding psychologiicGrew Hill, 2007.

3.Narayan Rao SCounseling & GuidancgeTata McGrew Hill, 1997.

4 JeffreyKotter A.Counseling theories and practicg3engage Learning, 2011.

5.Robert Carson CAbnormal psychologylata McGrew Hill, 2007..
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TRAINING AND DEVELOPMENT

Course Objective: To understand the concept and practice of traiaimd development in the
modern organizational setting.

Module I: Introduction: Rationale and Concepts of Training and Developm@rgrview of
Training and Development systems; Principles ofiniing; Organizing Training Department;
Training and Development Policies; Linking Trainiagd Development to Company’s Strategy;
Requisites of Effective Training ; A Systematic Apach to Training & Development-
Assessment phase, Training and Development phaseludiion Phase, Training
administrations; Role of External agencies in Tiragrand Development.

Module 1l : ldentification of Training Needs: Concepts of Training Needs Assessment;
Determination of Training Needs, Meaning, Approactend Methods to Training Needs
Assessment; Training Needs Assessment at diffdesels; Organizational Support for need
assessment; Learning theories, stages of leart@agning principles, challenges to become
learning organization; Trainee Readiness; Traine&dtion to Learn, Motivational Theories.

Module 11l : Designing Training and Methodologies d Training and Development:
Designing Training Programs- Concepts and Procégpes of Training and Development
Programs- Competence Based and Role Based Traidneptation and Socialization; Diversity
Training; Team Training; Trainer Identification; dparation of trainers; Skills of an Effective
Trainer; Budgeting of Training; Internal Trainings\External Training; Training Methods- On
the job- Apprenticeship, counseling, mentoring; @# job- Case studies, lectures, vestibule,
sensitivity, in-basket, role plays, audiovisual &er contemporary methods; Development
Techniques for enhancing interpersonal skills aetision—making - Coaching; Self Diagnostic
Skills, Experience Learning, Discovery Learning,afr Storming, Counseling, Position
Rotation, Team Building, and Sensitivity Training .

Module 1V: Training and Development Evaluation: Introduction to Evaluation Process;
Introduction to Criteria Development; Choosing dbdaluation Criteria Measures; Different
Evaluation Frameworks, Problems of Measurement Brdluation; Costing of Training,
Measuring Costs and Benefits of Training Prograimaiding Feedback of Trainees; Methods of
evaluating effectiveness of Training Efforts; Kigtgck Model of Training Effectiveness;
Training and its relationship with Organizationarf®rmance.

Module V: Recent Trends in Training and Development Training Trends Worldwide; Team
Training and Six Sigma Training; Electronic Enabladining Systems — Types and Concepts,
Benefits and Challenges in using Electronic EnablBgining Systems; Concerns in
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Implementation of Electronic Training; Training aBdnpowerment for Customer Satisfaction;
Service Failure and Customer Recovery — the Rol€ahmunication and Training; Training
and Development Initiatives of selected MNCs.

Suggested Readings:

1. Noe, Raymond A., and Amitabh Deo KodwaBmployee Training and Development
Tata McGrawHill.

2. Rolf, P., and Udai PareeKraining for Developmen&age Publications Pvt. Ltd.

3. Jack J. PhillipstHand book of Training Evaluation and MeasurementHdds
Routledge

4. Dayal, IshwarManagement Training in Organisatiorgrentice Hall.

5. Goldstein Irwin L, Training In Organizations - Needs Assessment, Deweént &
Evaluation,Wordsworth Publication

6. P. Nick Blanchard, James W. Thackeffective Training;: Systems, Strategies &

Practices Second Edition; Pearson Education

ORGNISATIONAL CHANGE AND TRANSFORMATION

Course Objectives:This course is aimed at providing the students witiname work of what
change and organisation Transformation is, howatks, its change techniques and what the
future of Organization Transformation might be.

Module I: Nature of Change: Necessity for Change, factors affecting changgamisational
factors affected by change, impact of change aicttre, communicative patterns and human
relations; Human Resources Development (HRD).

Module Il: Change perspectives Different perspectives related to change; changesa
strategic management tool; change for internalrgesaisation; impact of change on Human
Resources Planning; Global perspectives relatetldoge; quality consciousness as an emerging
catalyst for change; Determinants of Change, Tygbetange

Module 1ll: Team intervention strategies: Team and groups; Team building interventions;
leadership skills for team building; sensitivityaitting (T - groups); Transactional analysis;
communicating skills and group dynamics; developaleactivities based on simulations, role-
plays and games

Module 1V: Organisational Development for planned dange: Introduction, definition,
historical Development and nature of OD; OD and MDagnosis, Diagnosis Models; OD
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intervention strategies; - Grid O.D, Liker's Systéfnaining, T-Group/Sensitivity Training,
Survey Feedback, Process Consultation

Module V: Organisational transformation: Transaction and transformation; First Degree and
second Degree Changes; Transformation LeadersylgssChange cycles; leadership patterns
and transformational strategies; resistance toggiaRorces for change-overcoming resistance-,
Model of Organizational Change; Kurt Lewin ModeldalRorce Field Analysis,7 Stage models,
Burke-Litwin model, Porras and Robbortson, Kubleos, Growth model, Kotter Model;
Managing Change, Role of Consultants in Change Nrmant;Strategic Change Management;
Structural Interventions and Restructuring Orgaiosa BPR Vs TQM, Competitive and
collaborative strategies, Organization transforoval strategies

Suggested Readings:

1. Wendell L. French, Cecil H. Bell, Jr., Robert Avizacki; (2012);0rganization Development
& Transformation — Managing Effective Chandtir Edition; Tata McGraw —Hill Publishing
Company Ltd, New Delhi.

2. Cummings & Worley: (2011)Drganization Development & Changéh Edition; Thomson;
South Western Publication.

3. Gareth R.JonesQOrganisational Theory’, Design & ChangBearson Education.

4. Adrian ThornHill, Phil Lewis, Mike Millmore and MéarSaunders;Managing Change: A
Human Resource Strategy Approadhiley.

5. Robert A Paton, James McCalmarChange Management; A guide to effective
implementatioh Response books
Kavita SinghOrganisational Change and Developméstcel Books, 2006

7. Cummings, Thomas G. and Christopher G. Wor@sganisation Development and Change
Cenage Learning, 2007

8. W Warner BrukeQrganizational Change: Theory and Practi@age Publications, 2008
Ramnarayan S., T.V. Rao and Kuldeep Sirf@@tganisation Development Interventions and
Strategiesresponse Books, New Delhi, 1998
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TALENT MANAGEMENT

Course Objectives: To determine talent management strategies to sugpoiorganization’s
objectives and goals, identify how to build a talpipeline to meet an organization’s human
capital needs and understand the critical issugadarganizations in creating a diverse talent
pool.

MODULE 1: Introduction: Introduction, Talent Management — Overview, Talgiainagement

— History, the Scope of Talent Management, Needalént Management, Key Processes of
Talent Management, Talent vs knowledge people, cgoof Talent Management, Tools for
Managing Talent

MODULE II: Talent Management - Definition, Define talent, Identify types of tale Define
skills and knowledge, Differentiate between talsktll, and knowledge.

MODULE IlI: Understanding Talent Management: Key phases for implementing a talent
management program, Guidelines for managing talEm, importance of talent management,
Benefits of talent management, Compare talent nmanegt with replacement planning,
Challenges in managing talent, Key elements in ldpugg a winning talent strategy.

MODULE IV: Talent Planning: Talent Planning, Objectives of Talent Planning,pStén
Strategic Talent Planning, Succession Planning r@mgInnovative talent planning, Current
Industry Practices for Strategic Talent Planningsiing Leadership.

MODULE V: Talent Acquisition : Recruiting Process, Strategic Trends in Talenjuigtion,
Talent Engagement and Retention: Concept of TalEemgjagement, Retention, Employee
Engagement and Retention, the Race for Talent: ifitetg and Engaging Workers, Best
Practices for Talent Engagement, Improving EmployRetention. Role of Information
Technology in effective Talent Management SysteRele of HR in Talent Management,
Compensation and reward strategies for Effectiieftavlanagement, Talent Management and
Corporate Restructuring, Contemporary Talent Mameage Issues, Challenges, Best Practices

Suggested Readings:

1. Lance A. Berger and Dorothy Berg@he Talent Management HandbookcGraw Hill
Professional, 2003

2. Marc Effron, Miriam Ort,One Page Talent Management: Eliminating Complexity,
Adding Value Harvard Business Review Press, 2010

3. Masood Hasan, Anil Kumar Singh, Somesh Dhamljalent Management in India:
Challenges and Opportunitiedtlantic; Edition, 2009

4. Ravinder Shukla, TALENT MANAGEMENT: Process of Déwging and Integrating
Skilled Workers, Global India Publications, 2009
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MENTORING, COACHING AND MANAGEMENT CONSULTING

Course Objectives The objective of this course is to provide thedsnts an idea about the
concept of mentoring, coaching and consultancy asho equip them with the strategies to
handle the organizational changes.

Module I: Mentoring -Definition of Mentoring; Formal mentoring; Inforrhdventoring;
Historical perspective of Mentoring; Mentor; Praéé@ haracteristics of mentor; Characteristics
of Mentee; Functions of Mentoring- Career functi®sychosocial function and Role modeling
function

Module II: Types of Mentoring - One-to-one mentoring, Mentoring hubs, On-siteniddeng ,
Off-site mentoring, Group mentoring , Peer memigrj Tele-mentoring , Network mentoring,
Reverse Mentoring ; Phases of Mentoring : InitiatiGultivation, Separation, Redefinition;

Module 1lI: Potential benefits of Mentoring — for mentors, mentees and Organizations;
Potential problems in a mentoring relationship; keing models - Cyclical mentoring model,
Double Matrix mentoring model; The Flow Model; JgnRogers’s model; Egan’s Skilled
Helper model; Hay’s Mentoring model

Module IV: Coaching - External Coaching, Internal Coaching ; Benefifs Gpaching ;
Coaching Models- The Grow Model, ERR Model, TheatohVindow; Coaching ToolSDOC
Tool, Employing Psychometric tools ; Co - Coachargl Team Coaching; Difference between
mentoring and coaching

Module V: Consultancy - What is management consulting? Consulting Indu€xerview and
changes ahead, Tools and Frameworks, Consultinge®soContracting, Data gathering/analysis
and Synthesis/presentations, Life in consulting, thidal issues

Suggested Readings:

1. Shirley PeddyThe Art of Mentoring: Lead, Follow and Get Out lo¢ #/Vay Bullion Books.

2. Belle Rose Ragins, David Clutterbuck, Lisa MatthempyMentoring and Diversity Taylor
& Francis Group, 2016

3. David Megginson, David Clutterbuckizurther Techniques for Coaching and Mentoting
Routledge, 2010

4. Nadine Klasen, David Clutterbucknplementing Mentoring Schem&woutledge, 2016

5. Tatiana Bachkirova, Peter Jackson, David Cluttdtpu€oaching and Mentoring
Supervision: Theory and Practic®pen University Press, 2011

6. Belle Rose Ragins, Kathy E. Krafhe Handbook of Mentoring at Work: Theory, Research
and Practice SAGE Publications, 2007

7. Peter Block, PfeifferFlawless Consulting: A Guide to Getting Your ExjsertUsed(3"
Edition, ISBN # 978-0-470-62074-8)
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ORGANIZATIONAL EFFECTIVENESS AND DEVELOPMENT

Course Objectives To develop competencies in managing organizatittnmsugh various
organizational development strategies therebyifatifig organizational effectiveness.

Module | : Organization Development Concept and Process; Assumptions and Values
underlying Organization Development; Major Orgatiza Development Interventions &
strategies and their expected outcome; Foundatib@sganization Development, Contemporary
issues and applications — Organizational DevelopmenGlobal Context, Organizational
Development in Service Sector, OD Practioners e, robmpetencies requirement, professional
ethics and value and experiences; Trends in OD.

Module II: Organizational Effectiveness Critical issues of organizational effectiveness;
Various approaches to measuring effectiveness;nrgtonal Diagnosis—Concept; Techniques
of Organizational Diagnosis- Questionnaires, inems, workshops, task -forces and other
methods; Collecting and Analyzing Diagnostic Infation; Feeding Back Diagnostic
Information.

Module 111 : Organizational Culture — Concept and Definition; Meaning and Charactessf
Organizational Culture; Creating OrganizationaltGud; Culture Versus Climate; Cross-cultural
Dynamics; Organizational Values; Types of Valueagtbrs Affecting Organizational Value
Creation.

Module IV : Organizational Commitment — Meaning and Definition; Antecedents of
Organizational Commitment; Evolution and History @fganizational Commitment; Various
Dimensions of Organizational Commitment; Three Congmt Model of Organizational
Commitment by Allen & Meyer; Human Resource Pragi@nd Developing Organizational
Commitment; Organizational Citizenship BehavioutMeaning and Significance in today’s
workplace. Creating and Enhancing Organizationaz€iship Behaviour.

Module V: Organizational Politics — Concept and Meaning; Types of Power in Orgaiumaf
Issues of power at the individual, interpersonehnt, intergroup, and organizational levels
within an Organization; Power Motives; Designingg@mizations for Innovations.

Suggested Readings:

1. Cummings and WorleY¥heory of Organization Development and Char@engage
Learning, New Delhi, 2009
2. French, W.L. and Bell, C.HQrganisation developmer®rentice-Hall, New Delhi.
3. Hackman, J.R. and Senttle, J.Improving life at work: Behavioural science apprbao
organizational changeGoodyear, California.
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4. Harvey, D.F. and Brown, D.RAn experimental approach to organization develogmen
Prentice-Hall,Englewood Cliffs, N.J.

5. Hersey P., and Blanchard, H.Blanagement of organisational behaviour: Utilising
human resource$rentice Hall, New Delhi.

LEADERSHIP FOR MANAGERIAL PERFORMANCE

Course Objective To examine and analyse the various leadershigrigeeand to explore how
leadership enhances managerial performance.

Unit I: Definition of Leadership - Different views of Leadership —ways of concetiting
Leadership, Trait versus Process Leadership- Asdigersus Emergent Leadership- Leadership
and Power- Leadership and Coercion- Leadershipgvaarthgement

Unit II: Various approaches to Leadership Trait approach — Five Factor Personality Model
and Leadership- Emotional Intelligence - Skills m@eh- Style approach- The Ohio State
Studies-The University of Michigan Studies-Blakel &iouton’s Managerial (Leadership) Grid-
Paternalism/Materialism/ Opportunism — Situaticeggbroach —Psycho Dynamic approach.

Unit Ill: Various Theories of Leadership- Contingency Theory— Path Goal Theory— Leader-
Member Exchange Theory- Leadership Styles —Tramsedt leadership-Transformational
leadership -Servant leadership-Authentic leadership

Unit IV: Women and Leadership-Gender, Leadership Styles and Leadership Effeutise-
The Glass Ceiling Effect; empowerment; women leader

Unit V: Culture and Leadership — Leadership Behaviour and Dimensions of Culture-
Universally Desirable and Undesirable Leadershipilfites- Leadership Ethics- Principles of
Ethical Leadership- Heifetz's perspective on Ethiezsadership-Burn’s perspective on Ethical
Leadership.

Suggested Readings

1. Peter .G. Northouségeadership: Theory and PractiG&SAGE Publications India Pvt.
Ltd.,2016

2. J.C.RostLeadership for the Twenty First CentuBraeger Publishers, New York 1991.

3. J.P.Kotter A Force for Change: How Leadership Differs frorarMgement Free Press,
New York,1990

4. Burns J.M, Harper & Row,eadershipNew York.,2012
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SYLLABUS OF ELECTIVES — OPERATIONS MANAGEMENT

TOTAL QUALITY MANAGEMENT
Course objectives

» To understand the philosophy of total quality igamisations and learn the latest tools of
guality management

* To develop skills and competence to evaluate armtawe quality by using the modern
tools.

Unit | : Total Quality Management, Definition, Quality Megement in retrospect, Evolution of
quality approaches, Leading thinkers, Quality PlagnCost of Quality, Quality Philosophy of
Deming, Joseph Juran, Philip Crosby, Genich Tagugihiding Blocks of TQM

Unit Il : Strategic quality planning, quality objectivesdaguality policy, organizing for TQM,
Training for TQM, implementing TQM, TQM in serviggganizations

Unit Il : Quality Standards: BIS, AGMARK, ISO 9000; ISO 900ISO 14000, ISO
Certification process, Quality awards, Maccolm Bigijel Award, Deming’s Prize, Other awards

Unit IV : Seven Tools of Q.C., Quality circles, 5-S Progr&woka-Yoke, Kaizen, Benchmarking,
Quality Function Deployment, Value Stream Mapping.

Unit V: Statistical Quality Control, basic concepts, pcdcontrol; process control, Six sigma,
DMAIC and DFSS

Suggested Readings

1. PN. MukherjeeTotal Quality ManagementPHI learning PVT Ltd.

2. Janakiraman and RK. Gopdlptal Quality Management, Text and cas@$]l learning PVT
Ltd.

3. SK. MandalTotal Quality ManagemenVikas Publish House PVT Ltd.

4. James. R. Evan3ptal Quality Management India Edition, Cengage learning.

5. Kanishka BediQuality ManagementOxford University Press, New Delhi, 2006

6. JM Juran & Frank K. Gryan&uality Planning and Analysigata McGraw Hill, MuSMBI,
1970.

7. Dennis Lock et al. Ed.Handbook of Quality Managemengdaico Publishing House,

MuSMBiI, 1993.
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8. Subburaj Ramaswamyptal Quality ManagemenTata McGraw Hill, New Delhi, 2005.

9. Amitava Mithra,Quality Control and Improvemernearson Education, New Delhi, 2005

10.Joel E RossTotal Quality ManagemenVanity Books International, New Delhi, 1996.

11.L. Suganthi and Anand, A.Samvelgtal Quality Management PHI learning

12.Dale H. Besterfiled, et al,otal Quality Management Pearson Education Asia, 1999.

13.James R.Evans & William M.Lidsayhe Management and Control of Qualifgth Edition),
South-Western (Thomson Learning), 2002 (ISBN 0-82880-5).

SUPPLY CHAIN MANAGEMENT

Course objectives

* To understand the concepts, practices and impa@tarclogistics management and
supply chain management and

» To develop skills and competence to design andabpdogistics facilities.

Unit I: Supply chain Management and Logistics, Introductioibjectives of a supply chain,
importance of supply chain decision, strategictitatand operational decisions in supply chain,
competitive and supply chain strategies, achievatigategic fit, drivers of supply chain
performance

Unit 1l : Supply Chain Coordination and integration: buligvleffect and its impact on supply
chain performance, basic inventory concepts, saietgntory in a supply chain, product
availability, materials handling, Lean Supply Chatanagement, Supply chain Operations
Reference (SCOR)

Unit 1ll : Distribution networks in supply chain, networksag, locations, transportation,
developments, role, modes of transportation, Coliative Planning Forecasting Replenishment
(CPFR), Advanced Planning and Scheduling (APS)deeselection

Unit IV : The Role of IT in a Supply Chain, Supply Chainfidmework, Customer Relationship
Management, Supplier Relationship Management, dateBupply Chain Management, Supply
Chain Technologies: Bar Code, RFID, ERP

Module V: Definition of logistics, objectives of logisticfynctions of logistics, interface with
production and marketing, warehousing, packagingitization, containerization, global
logistics, 3PL, 4PL, Reverse Logistics

Suggested Readings

1. Sunil Chopra and Peter MeindI8upply Chain Managemerearson Education, New
Delhi 2005.
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2. Ballou, Ronald H:Business Logistics / Supply Chain ManagemBegirson Education,
New Delhi 2004.

3. Martin Christopherl.ogistics and Supply Chain Managemed¢arson, New Delhi, 1998
4. Vinod V Sople Logistics ManagemenPearson, New Delhi, 2012

5. Bowersox, D.J. and Closs, D.logistics Management: A System Integration of Riaysi
Distribution, Tata McGraw Hill, New Delhi 1996.

6. Beal K.,A Management Guide to Logistics Engineeringstitute of Production
Engineering, USA 1990.

7. Shapiro, RLogistics Strategy: Cases and Conceptest, St. Paul, 1995.

8. Mentzer, John T., et el: EdSupply Chain ManagemenResponse Books, New Delhi
2001.

9. Reji Ismall,Logistics ManagemenExcel Books, New Delhi, 2008

10.John T. Ment Z FRSupply chain managenterResponse Books, a division of Sage
Publications, wwwsagepublications.com

11.Rahul V. Altekar, Supply chain management, PHIresy PVT Ltd.
12.John J. Coyle and otheSupply chain managemeindia Edition. Cengage learning.

13.Narayan Rangaraj and otherSupply chain managementata mcgraw Hill. Co.,
www.tatamcgrahill.com

14.Burt — Dobler,World class supply chain managemdntia Edition, By — Starling Tata
Mcgraw Hill Co.

ADVANCED OPERATION RESEARCH
Course objectives

» To provide a formal quantitative approach to problsolving and an intuition about
situations where such an approach is appropriate

* To learn the advanced tools to solve such managgmellems.

UNIT |: Review of Basic Operations Research technig8asplex Directions and Matrix
method of solving Linear Programming Problems (LPBYunded Variables Techniques in
Solving LPP, Revised Simplex Method, Interior Pdit¢thods of solving LPP (Karmarkar’'s
Method), Chance Constrained Linear Programming
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Unit I: Non linear programming problems of general natwee variable unconstrained
optimization Multi variable unconstrained optimipat, Karush Kuhn Tuker (KKT) conditions
for constrained optimization and its ApplicatiomsManagement, Separable programming and
its Applications in Management, Quadratic Prograngniconvex programming, geometric
programming, Fractional programming and its Apglamain Management.

Unit Il : Markov chains, Formulation, Kolmogorov Equatiateady state conditions, Markov
chain modelling through Graphs, communication nektwoweighted diagraphs, Empherical
Queueing models

Unit Il : Integer Programming, Branch and Bound Technique igs applications to Binary
Integer Programming and Mixed Integer ProgrammiBtanch and Cut Approach to solve
Binary Integer Programming (BIP), Applications ofFBin the Areas of Investment Analysis,
site selection, Designing a production and Distitounetwork

Unit IV: Dynamic Programming (DP), Applications in capitb@udgeting, Reliability
Improvements, stage-coach, cargo loading, singlehina scheduling, solving LPP using
Dynamic programming Technique, Stochastic Process#soduction, Markov Processes,
Martingales, Random Walk, Brownian Motion, Queudirgcesses

Unit V: Network Models, Terminologies, shortest path nioohenimum spanning tree problem,
Maximal flow problem, Minimum cost flow problem, Racement and maintenance Analysis,
Types of Replacement problem and decisions — Datetian and problems of Economic life of
an Asset, Fuzzy Logic and Systems, Fuzzy Multi éCigt Decision Making, Multi-objective
Fuzzy Linear Programming

Suggested Readings

1. Frederick S. Hillier and Gerald J. Liebermaniroduction to Operations Research
(Concepts and casekighth Edition) Tata Mc-Graw Hill Education Prieat_imited
(Special Indian Edition).

2. R. Paneerselvan@peration ResearcfSecond edition), PHI Learning Private Ltd., New
Delhi.

3. Rathindra P. SenQperations Research (Algorithms and ApplicatjpriHI Learning
Private Ltd., New Delhi.
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SERVICE OPERATIONS MANAGEMENT
Course objectives

 To understand the concepts and tools necessaryfdctieely design and manage a
service operation.

* To learn the best practices of World-Class Service.

UNIT I: Introduction to service operations: nature ofvems and differences with goods,
service concept, challenges, 7 P’s of servicegsy services

UNIT Il : Customer and supplier relationships: Segmentatitention, customer expectations,
service supply chains, supply relationships

UNIT [II : Service delivery: Nature of service process, gsscdesign, control, service people,
resource utilisation, bottlenecks, networks, uséeohnology and information, location, layout,
managing capacity and demand

UNIT IV : Performance management: Performance measuretaegdtis, benchmarking, linking
operations with business performance, improvemepédormance, recovery

UNIT V: Strategic change: Service strategy, formulatiod aevelopment, service culture,
operational complexity, service positioning

Suggested Readings

1. Robert Johnson and Graham Clark (20@#vice Operations management - Improving
Service DeliveryPearson Education Ltd., Noidd® Zd.

2. Metter, King Metters, Pullman, WaltorGervice Operations Managemer@engage
Learning India Pvt. Ltd., New Delhi.

3. Bassett, Glenn; (1992Dperations Management for Service Industri@siorum Books,
Westport, Conetica.

4. Colley, John L. Jr.; (1996Case Studies in Service Operatiodgadsworth Publishing
Company, California.

5. Hope, Christine Ann; Muhlemann, Alan P.; (199%grvice Operations Management:
Strategy Design and Delivery, Prentice Hall, Englewoodf€)iNew Jersey.

6. Lovelock, Christopher H.; (1992)Managing Services: Marketing, Operations and
Human Resource®rentice Hall, Englewood Cliffs, New Jersey.

7. Schmenner, Roger W.; (1995)%Service Operations ManagemgnPrentice Hall,
Englewood Cliffs, New Jersey.
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8. Voss, Christopher A.; Armistead, Colin G.; JohnstBobert; Morris, Barbara; (1985):
Operations Management in Service Industries andPiligic SectorJohn Wiley & Sons,
Chichester.

MAINTENANCE MANAGEMENT
Course objectives

* To understand the concepts and tools in maintenapesations.
» To learn the latest practices in maintenance maneage

UNIT I: Maintenance Management and Terotechnology: An GserMaintenance Objectives
And Strategies, Preparation Of Maintenance Plan@ing Scheduling, Planned Maintenance
Management System And Control

UNIT II: Maintenance Organisation, Maintenance Costing amthBting, Spare Parts Inventory
Management, IT enabled Maintenance Management

UNIT 1ll: Reliability, Availability and Maintainability Conges, Safety and Environmental
Aspects in Maintenance Management, Human Resouregel@pment in Maintenance
Management, TQM and Maintenance Management

UNIT IV: Failure Statistics, Data Analysis and Methods o&lative Analysis, Economics of
Repair and Replacement of Equipment, Planning atftediling of Plant and Overhauling
Shutdown

UNIT V: Condition Based Maintenance (CBM), Reliability Gaed Maintenance (RCM),
Total Productive Maintenance (TPM), Maintenance idud

Suggested Readings

1. Kelly, A, Maintenance System and Documentgti®utterworth-Heinemann Imprint,
Elsevier, http://store.elsevier.com/

2. B. S. Dhillon,Engineering Maintenance — A Modern ApproaChR C Press, New York

3. John Moubray, The Aladon Network, Reliability Centered MaintergnElsevier,
http://store.elsevier.com/
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TECHNOLOGY MANAGEMENT
Course objectives

* To understand the procurement, adoption, issuesramagement of technology

 To have insights in to the technology related fesctior better decision making in
organisations

UNIT I: Definition of Technology, Nature of Technologfcope of technology management,
Importance of Technology Management , Technolbgyelopment frame work, technology
management scenario in India

UNIT Il : Technology Lifecycle, Stages in Technology Lifgcle - plan phase, design phase,
build phase, deploy phase, support phase and pbietikphase. Technology forecasting — Need
for technology forecasting, Technology forecastiagproaches, Technological forecasting
methods

UNIT Ill:  Technological changes and their impact on orgaoizat- Nature of technological
change, Technology and structure, Technology armbymtion process, Technology and
competitive advantage, Technology Strategy- DefinjtTechnology Strategy types, Framework
for formulating technology strategy

UNIT IV: Technology Transfer, Technology Transfer Procegshmology Transfer Modes,
Dimensions of Technology Transfer, Routes of Te&tmo Transfer, Technology Evaluation,
Parameters used in Technology Evaluation, Techyaldgrmation- sources

UNIT V: Technology Absorption, Benefits of Technology sabption, Management of
Technology Absorption, Constraints in Technology séiption, Technology Diffusion,
Importance, Process, Technology support systermlia.

Suggested Readings

1. V. K. NarayananManaging Technology and Innovation for Competifhdvantage
Pearson Education, New Delhi

2. U Ravi Kiran,A Textbook of Technology Managemé&iP, http://www.usp.org/

3. V. K. Narayanan, Gina Colarelli O'Conn@mcyclopedia of Technology and Innovation
ManagementWiley, New Jersey
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INNOVATION MANAGEMENT AND R&D
Course objectives

» To acquaint the students with the R&D in organ@adi

* To learn the process and formalities in R&D
UNIT I: Nature, process and importance of technologicabvation, economic development,
product design, marketing and consumer, innovatimhcreativity

UNIT Il : R&D as a corporate function, R&D resources, padhigss in innovation

UNIT Il : HRM issues in innovation and R&D, leadership andDR&anagement, organisation
design and structure for R&D, R&D project managetnaneasurement, evaluation and
assessment of R&D

UNIT IV : National R&D infrastructure and institutional framerk, fiscal and other incentives
and promotional/support measures, industry, irgtitg and government cooperation

UNIT V: Commercialisation of R&D, management of intellettoiperty rights, financing of
R&D projects, role of consultants in R&D

Suggested Readings

1. Ravi Jain, Harry C. Triandis, Cynthia W. Weiddanaging Research, Development
and Innovation: Managing the Unmanageal8ed Edition, Wiley, http://as.wiley.com

2. Al Endres,Improving R&D Performance: The Juran Wa¥iley, http://as.wiley.com

3. Carayannis, Elias Glnnovation, Technology, and Knowledge Managen@ptinger,
http://www.springer.com

WORK STUDY & ERGONOMICS
Course objectives

* To understand the procurement, adoption, issuesramagement of technology

 To have insights in to the technology related fecttor better decision making in
organisations

UNIT 1|: Introduction to industrial engineering, evolutiafi industrial engineering, scope,
objectives, productivity, measurement of produtyivi
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UNIT 1l : Introduction to work-study, procedure of work &y establishing the standard time,
method study, procedure for method study, prinsige motion economy, filming techniques
and micro motion analysis, recording technique,stmction of process chart, Gantt chart,
SIMO chart, string chart, travel chart, multipletigity chart, sampling process, critical
examination analysis, steps involved in evaluatibalternatives

UNIT Il : Introduction to work measurement, objectives airkvmeasurement, techniques of
work measurement, basic procedure in time studywaAthges and limitations of time study,
time recording techniques in time study, perforngamating standard allowances, personal
allowance, fatigue allowance, production delayva#lace, factors affecting the rating, synthetic
rating method

UNIT IV : Work sampling, process of work sampling, predeieed motion time systems,

standard data system, job evaluation and merihgatwork factor method, method time
measurement system, basic, motion time study syS¥¥ages and incentive plans, relationship
between wages productivity and cost

UNIT V: Introduction to ergonomics concept and scope momomics, contribution of
ergonomics in system design and management, aotimetpic principles in work space and
equipment design, work space design for standirty ssated workers, assessment of human
capabilities and limitations, human physiologicabriw capacity, control and displays psycho
physiological aspects of design

Suggested Readings
* |ILO International labor organizatiomtroduction to work studyTata McGraw Hill
* M. E. Mundel,Motion and Time study
* R. M. BarynesMotion and Time study
» E. S. Buffa, Modern production managemeifata McGraw Hill, New Delhi
* Dr. A. K. Singh, Time and motion stugyaico publishing house, New Delhi
» Dalela,Work study & Ergonomi¢sTATA Mcgraw Hill, New Delhi

* Mc. Wick, Human factors in Engineering
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WORLD CLASS MANUFACTURING
Course objectives

* To acquaint the students about the internationaleldpments in the area of
manufacturing

 To learn the systems, tools and techniques requwedachieving competitive edge
through world class manufacturing

UNIT | : Manufacturing technology: developments in worddss manufacturing, information
age competition, strategic decisions in manufasturmanagement, choice of technology,
capacity, layout, automation in material handlsygtems, emerging trends, productivity &
incremental innovation, coping with continuous al@nthe structure of the Japanese innovation
system

UNIT Il : Aggregate planning and Master Production ScheduliMaterials Requirement
Planning (MRP), Manufacturing Resources PlannindRBVI- II), implementation problems,
Indian experience, Just-in-Time system, pull systelanban, JIT purchase, source
development, buyer — seller relations, Indian expee

UNIT 1l : Review of operations scheduling process, job sbdpeduling, batch production,
scheduling, flow production line balancing, teclogital innovation in manufacturing —
computer integrated manufacturing, flexible manufang systems, cellular manufacturing,
factory of the future automated systems, humanofactn automated systems, optimized
production technology, modelling, optimizing, simtibn of manufacturing systems, integration
of design & manufacturing

UNIT IV : Total quality strategies for manufacturing suscesid WCM model, productive
maintenance, Total Productive Maintenance, objestiimaintenance prevention, total system
effectiveness

UNIT V: World-Class manufacturing, international scenamna Indian scenario, manufacturing
innovations, quick response manufacturing, agileufecturing, rapid prototyping, concurrent
engineering, core competencies in technology andoitnmercialization

Suggested Readings

1. R. PanneerselvanRroduction and operations managemern®l learning India Ltd.,
www.phiindia.com

2. William J. StevensgnOperations Management Special Indian Edition, Tata Mcgraw
Hill

3. B.S. Sahay and others MacmillaWprld Class Manufacturingndia Ltd., Chennai.
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OP. Khannalndustrial Engineering and Managemeithanpatrai publications Pvt. Ltd.,
New Delhi.

James R. Evans. David A. CollieQperations Management India Edition Cengage
learning, Chennai.Email : narasimhan.r@cengage.com

Norman Gaither Greg FrzieQperations Managemenindia Edition, Cengage learning,
Chennai.

Scott.T. Young, Essentials of operations managemestge South Asia Edition,
www.sagepublications.com

Soli.J Engineer Progressive manufacturingndia Edition,, Cengage learning.

BUSINESS FORECASTING

Course Obijectives

To identify the factors that affects demand andosgpo the data types and identification
problem

To equip with qualitative and quantitative forecagttechniques and illustrate the
forecasting techniques

To enable the interpretation of results

UNIT |: Demand analysis: an overview, significance of deinanalysis and forecasting,
determinants of demand, elasticity of demand, regeand profit of a firm

UNIT Il : Estimation of demand, marketing research technjgc@ssumer surveys, consumer
clinics and focus groups, market experiments i steres, statistical estimation, variable
identification, time series and cross sectionaladetllection, specification of the model,
estimation of the parameters, interpretation ofesgjon statistics

UNIT Il : Forecasting demand, selecting a forecasting teaknigurpose of forecast, type of
users, patterns in the data series, lead time pmimi data requirement, desired accuracy, cost of
forecasting, qualitative forecasting techniquesyay and opinion polling techniques, time series
analysis, trend analysis, cyclical variations, seateffects, random fluctuations

UNIT IV : Smoothing techniques, moving averages, exponestiiabthing and other advanced
techniques, barometric techniques, leading, laggamgl coincident economic indicators,
diffusion and composite indexes

UNIT V: Accuracy of forecast, short run forecast, long téonecast, use of software packages
for forecasting
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Suggested Readings

» John E. Hanke and Dean WicheBuysiness Forecastindg’earson Education Ltd., New
Delhi

» Keith Ord and Robert Filde®rinciples of Business Forecastingouth-Western College
Publications, London

* John Silvia, Azhar Igbal, Kaylyn Swankoski, Sarafatty Sam BullardEconomic and
Business Forecasting: Analyzing and Interpreting ofimetric Results Wiley,
http://as.wiley.com

» George E. P. Box, Gwilym M. Jenkins, Gregory C.fRel, Greta M. LjungTime Series
Analysis: Forecasting and Contrdlyiley, http://as.wiley.com

PRODUCTION PLANNING AND CONTROL
Course objectives

» To acquaint the students with the advanced tecksifpr managing operations.

UNIT |: Applications of production planning techniques, repiens research applied to
production planning, computer aided facilities latyocoptimised production technology, group
technology, computer aided process planning, engerpesource planning, simulation technique

UNIT II : FMS and industrial robotics, computer integratednufacturing, human aspects in
production, PPC in supply chain management, fotexps

UNIT Il : Aggregate planning, scheduling: Gantt charts seguencing, project management
with PERT/CPM, Just-in-Time, advanced inventory eled Material Requirements Planning
(MRP), Manufacturing Resources Planning (MRP IhtéEprise Resource Planning (ERP)

UNIT IV : Total Quality Management, ISO 9000 and ISO 1400@lity systems, Statistical
Process Control (SPC)

UNIT V: Maintenance management, reliability and mainteagmeplacement techniques, job
evaluation, wage incentive schemes
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Suggested Readings

1. S. K. MukhupadhyayRroduction Planning and Control — Text and Cad&®ntice Hall
India Pvt. Ltd., New Delhi

2. William Bolton, Production Planning and ControLongman Scientific & Technical,
New York

3. Stephen N. Chapmarhe Fundamentals of Production Planning and ContBad
Hearted Books, New York

MATERIALS AND PURCHASE MANAGEMENT
Course objectives

* To understand the complex issues involved in deassrelating to purchasing
* To have a professional understanding of materialsagement

UNIT |: Importance of materials management, Materialsagament at micro-macro levels,
Integrated Materials Management, Profit Centre @phd-orecasting methods, factors affecting
forecasts, Materials planning

UNIT Il : Purchasing, Purchasing organization, duties ofhmasing department, centralised and
localised purchasing, purchasing policies, methaidaurchasing, make or buy decision, Vendor
Rating, Vendor-Vendee relations, Vendor development

UNIT Ill : Source location, Negotiations in Purchasing, BRBurchasing and Related issues,
Technical, Legal Aspects, Domestic vs Internatidhaichase

UNIT IV : Stores and Stores organization, layout of stdies;tions of stores keeping; stores
records and procedure; salvage and surplus disgssdarp disposal. Standardization and
variety reduction, Merits and demerits of codifioat P and Q system, Spare Parts Management

UNIT V: Materials handling systems, basic principles,&ypequipment, movement and storage
cost. Evaluation of value, value analysis and esgyimg, Organisation for value analysis,
Materials Information System, Kanban system, JIT
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Suggested Readings

1. A.K. Datta, Materials Management procedures Text and caBgs PHI Learning India,
www.phindia.com

2. H. KaushalMaterials Management case study and solutidviecmillan India Ltd.
3. NK Nair, Purchasing and materials managemevikas Publishing House PVT Ltd.

4. Dr. Pawan Arora,Material Management An Integrated approackelobal India
Publications Pvt Ltd., New Delhi.

5. Monczka,Purchasing Trent and Hand field — By cengage learning, Iritiiion

6. J.R. Tony Arnold, Stephen Chapmantroduction to Materials ManagemenPearson
Education

7. Baily, Procurement-Principles and Managemghfith Edition, Pearson
8. GopalakrishnarRurchasing and Materials ManagemenMcGraw-Hill

9. Anand Kumar Mishra,Purchasing and Materials Managemer? K Publishers and
Distributers

10.Bedi, Productions and Operations Managemedfanishka Oxford Higher Education

SYLLABUS OF ELECTIVES — SYSTEM MANAGEMENT

IT CONSULTING

Objectives: This course introduces framework for IT consultexgoss the entire spectrum of
services from Blueprint to Building Blocks, Entagar Architecture Definition, Application

Design, Program Management for Implementation &/Heot, Product & Partner Evaluations,
Outsourcing Options, Benchmarking Processes & @QuaMetrics & Measurement and IT
Governance Models.

Unit | : Introduction to IT Consulting, Scope and DefinisorCurrent state and Future trends,
Consulting frameworks, How to Choose a Consultdn€onsulting Methodology
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Unit Il: Engagement Model: Engagement Methodology, Engagermieam, Engagement
Pricing, Enterprise Business Plans, Understandrigssi drivers, Identification of Technology
drivers, Mapping of Business & Technology drivers

Unit Il : 1T Blueprint / Road map, Study of AS IS State, Raotendations on TO BE State,
GAP Analysis & Strategies for bridging, Evaluatiasf Technology Stack, Features of
Technology Stack, Future proofing of Technologyc&ta

Unit IV: Governance Models: Identification of Stakeholdéhsgerstanding Interfaces, Defining
Governance Models. Product / Partner Selection|uatian Methodology, Evaluation Criteria,
Outsourcing Options, In-sourcing, Co-sourcing, ©utsing.

Unit V: Benchmarking Process / Quality,Benchmarking curergls, Industry Accreditations —
CMM approaches. Metrics & Measurements, ldentifyiNgetrics, Defining Measurement
Frameworks, Assimilation of Baseline data

Suggested Readings

1. Freedman , RickThe IT Consultant — A Commonsense Framework foragiag the
Client Relationsip; John Wiley; New York, 2000.

2. Cope, Mick;Seven Cs of Consulting — The Definitive Guide ® @onsulting Process
2nd Edition; Pearson Education; London, 2003.

3. Purba, Sanjiv and Bob Delanel; Consulting; OsborneMcGraw — Hill; New York,
2003.

PLANNING AND IMPLEMENTING IT STRATEGIES

Course Objectives To familiarize the important strategies to be eembered while going IT
based implementation which requires a holistic glean the organization.

Unit | : Organizational Transformation with IT Impl ementation: Why IT Strategy is

required? What are the various dimensions of Fat8gy - Value propositions — Managerial
decisions — Transforming organization — How IT sfanms Organizations, Aligning Business
Objectives with IT Strategy — Six important trendsValue chains — Five forces model —
Dynamic model — New business models — analyzingnleas models — Transformation with IT —
IT variables for designing organizations — T-Fongamization — New management challenges.

Unit Il : IT in International Business: International business strategies — Key issuesrtudi
firms and IT — Business models and IT managemdiit irnvestment opportunities matrix — IT
and investment equation — Investment decision -dejimes for IT investment — Choosing
technology — Outsourcing — Pros and Cons, Objestive

Unit [l : Implementing IT : Research implementation — Implementation strategy

Implementing IT based transformations — Disasteovery and Business continuity — managing
IT function — Management control of IT — Controéthy — Failure control — information control

93



— Technology, Process and People dimension of fategfy - group decision making, Making
the IT investment Decision.

Unit IV : Impact of the Components. First component Computer systems — Second conmpone
Database — Third component Powerful networks — &laugtworks — Cloud — grid computing -
Future technology — IT Strategy focus points fot 2@nd 2012 and beyond.

Unit V : Decision and Intelligent Systems Expert systems and Al — (SCM) Supply chain
management — (CRM) Customer Relationship Managem&mowledge management — Ethical
issues in corporate governance and IT— Virtual megion — monitoring SLAS’ (Service level
agreements).

Suggested Readings

1. Henry C. Lucas — Wiley Information Technology — Strategic Decision Makifog
Managers—- India Edition, 2010.

2. Efraim Turban, Linda Volonindnformation Technology for Management Transforming
Organizations in the Digitial EconomWiley-India Edition, 2011.

3. IT Systems Management — Rich Schiesser — PHI.

INTERNET PROGRAMMING FOR E-BUSINESS

Course Objectives: Student will acquire necessary knowledge in Econemestrategy,
Technology and Implementation that provides conepséetvantage to modern business. Also the
course will give on-line experience in the desigievelopment and maintenance of an
organization web site as web based business tt@msacbecomes a necessity for all
organizations.

Unit —I: E-Business Overview:Traditional Commerce Vs E-Commerce- E-commercek&nd
Business-Categories of E-Commerce— DevelopmenGaadith of E-Commerce-Advantages
and Disadvantages of e-commerce; Business ModeRamdnue Model — International Nature
of e-commerce, Legal Environment of Electronic Caemee- Legal, Ethical and Tax Issues.

Unit — Il : Marketing and Selling on the Web: Revenue Models and Building a web presence,
Web site utility, connecting with customers, Webrkéding strategies and segmentation, Web
advertising, CRM activities, maintaining brandsa®@ Engine Positioning and domain names.
On-line auctions, Virtual Communities and Web Plorta

Unit — Ill: Web Server Hardware & Electronic Commer ce Software:Web Server Hardware
& Softwares, Web Hosting Alternatives, Functions BEommerce software, Ecommerce
software for different type of business.
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Unit —IV : E-Commerce Security & Payment SystemsOnline Security, Security for Client,
Network and Server, Online Payments — cards, Eletrcash, Wallets, stored value cards, Case
study on Banking Industry. Planning and Implemeaitatf Electronic Commerce.

Unit — V: Internet Programming using .NET Technolodes :HTML Basics, Introduction to
.NET framework, .NET framework architecture, Intwation to ASP.NET, Getting started with
Visualstudio 2008, declaration of variables, contsta operators and data types, string
operations, Creating a simple websi@ontrols - Standard controls, Navigation controls,
valuation controls, login controls webport contyalatabase controls- connecting to SQL Server
and interactions, Language Integrated query, Maptges and themes, web hosting and
Maintenance.

Case Study:Develop a Dynamic Web site for a typical On-linesBiess Application with
provision for on-line transaction and payment opens.

Suggested Readings

1. Gary P. SchneiderEcommerce-Strategy, Technology and Implementafiengage
Learning, India Edition

2. Kenneth C. Laudon, Carol Guercio Travércommerce—Business, Technology, Saciety
Pearson, Low Price Edition.

3. Stephen Perry, Stephen Walther, Atul Kahate , Jobg/o ,Essentials of .Net Related
Technologies: With a focus on C# , XML, ASP .NETADO.NET, First Edition,
Pearson Education.

4. Deitel & Deitel,Internet & World Wide Web How to Prografearson Education India,
Third Edition , 2004.

SOFTWARE PROJECT MANAGEMENT

Course Objectives: To acquire necessary knowledge in the study, aisalydesign,
development, implementation and maintenance oivsoft projects.

Unit I: Software engineering and managementFunctions of management, Need for software
management, Conventional software management, twolaf software Economics. Improving
software Economics, conventional and modern soéwagineering.

Unit Il: Software development as a processBuilding the software development team - Team
building as a process, The Apollo syndrome, ManagerStyles, A maturity model for software
project management, Process of team building, Dy and maintaining project plan —
Software development plan, using the work breakrdstvucture, optimizing the project plan
using the design structure matrix, risk management.
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Unit Il : Management Methods and Technology: Selecting a software development life

cycle model — the software quality life cycle, miug process, life cycle models, selecting a
software development life cycle , Modeling the &rgystem — requirements modeling methods,
requirements analysis using self interaction magiceal-time systems. Estimating project size,
cost and schedule — costing and sizing softwargeqix) software lifecycle management, 3D
function point method, cost variance method ,Tnagkihe software project plan — tracking

schemes, earned value management (EVM), preceddiageamming for cost and schedule

control, tracking remedial action, Scheduling &kt estimation using Project Management
Software.

Unit 1V: Managing software professionals: Improving team performance — basics, relative
importance of workplace, models of motivation, nging high performance teams-Evaluating
software development team — classic techniquesvéduating individuals, strategy based
evaluation methods (SEM), the SEM process, tratiligperformance evaluation methods,
evaluating the software development team.

Unit V : Future of software management:Modern project profiles, Next generation software
economics, Modern process transitions Agile, SCRapidroaches of project management.

Suggested Readings

1. Walker Royce Software project Managememddison-Wesley, 1998.
2. Lawrence J Peters Getting results from software development tearwcrosoft
Press,2008.

SOFTWARE QUALITY ASSURENCE

Course Objectives: The software quality assurance goal is to confine ¢onfidentiality and
integrity of private user data is protected as dhta is handled, stored, and transmitted. This
implies that the acceptable risk levels and threatleling scenarios are established up front, so
the developers and QA Managers know what to exgrettvhat to work towards.

Unit-lI: Introduction to Quality Assurance: Software Process assessment overview -—
Assessment phases — Assessment principles —Assdssoomduct — Implementation
consideration — Quality management — Quality asm@alan — Considerations — Verification
and Validation.

Unit-11: Configuration Management: Need for configuration Management — Software produc
nomenclature — Configuration management functiolBaselines — Responsibilities — Need for
automated tools —Plan — SCM support functions —rElgeirement phase Design control — The
implementation phase — Test phase — SCM Tools figioation accounting and audit.
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Unit —Il : Software Standards and Inspection :Definitions — Reason for software standards —
Benefits — Establishing standards —Guidelines —e$ypf reviews — Inspection of objectives —
Basic inspection principles— The conduct of insjpect Inspection training.

Unit —IlI: Testing and Managing Software Quality: Testing: principles — Types — Planning —
Development — Execution and reporting — Tools aethods — Real Time testing — Quality
management paradigm — Quality motivation — Measergrariteria — Establishing a software
guality program —Estimating software quality.

Unit —V: Defect Prevention: Principles of software defect prevention — Proagssnges for
defect prevention — Defect prevention consideratienManagements role — Framework for
software process change — Managing resistancdtigase process change — Case studies.

Suggested Readings

1. Daniel Galin, Software quality assurance — from theory to impletagon, Pearson
education, 2009.

2. S.Watts HumphreyManaging the software proceséddison Wesley, 1999

3. S.Tsum Chow, Software Quality Assurance a Prac#ggiroach, Sixth Edition, IEEE
Computer Society press, 1985.

4. E.Richard Fairley Software Engineering A Practitioner’s approachata McGraw Hill,
1985.

5. Nina S GodboleSoftware Quality AssurencBarosa Publishing House Pvt Ltd.

CLOUD COMPUTING APPLICATIONS IN BUSINESS

Course Objectives: The main purpose of this course is to present ac desmework for
estimating value and determine benefits from Cl@adhputing as an alternative to conventional
IT infrastructure, such as privately owned and ngadal T hard-ware. Our effort is motivated by
the rise of Cloud Computing providers and the qaasvhen it is profitable for a business to use
hardware resources in the Cloud.

Unit | : Fundamentals of Grid Computing: The Grid — Past, Present and Future — Applications
of Grid Computing Organizations and their Roles.

Unit 1l: Grid Computing Architecture : Grid Computing Anatomy — Next Generation of Grid
Computing Initiatives — Merging the Grid Servicesciitecture with Web Services Architecture.

Unit [Il: Grid Computing Technologies : OGSA — Sample Use Cases that drive OGSA
Platform Components — OGSI and WSRF — OGSA Basiei@s — Security Standards for Grid
Computing — High Level Grid Services.
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Unit IV : Fundamentals of Cloud Computing: Fundamentals — Shot history of cloud
computing — Cloud Architecture — Cloud Storage -eudl Service — Pros and Cons of cloud
computing — Benefits from cloud computing.

.Unit V: Cloud Services: Need for Web-Based Application — The cloud Serbexelopment —
Cloud Service Development Types — Cloud Servicelibg@ment tools.

Suggested Readings

Joshy Joseph & Craig Fellenste@rjd Computing Pearson Education, 2004.

Michael Miller, Cloud Computing: Web-Based Applications That ChahgéVay You
Work and Collaborate Onlin&Que, 2008.

Fran Berman, Geoffrey Fox, J.G. Anthony H&fid Computing : Making the Global
Infrastructure a reality John Wiley & Sons, 2003.

Hmar AbbasGrid Computing: A Practical Guide to technology afsgplication Charles
River media, 2003.

PoNE

o

E-CRM

Course Objectives: The objective of this course is to make the sttlemderstand e-CRM
concept, its elements and benefits and to make #weane of modern e-CRM tools. Awareness
of the impact of convergence of technology in e-CRi\llbe created using case studies

Unit I: Definitions - customer, CRM. CRM technology compaise customer life style,
customer interaction. Difference between CRM ar@dRM, CRM- Need for SFA, barriers to
SFA, technological aspect of SFA, data synchromnafflexibility and performance, reporting
tools.Types of CRM, Strategies for building relasbip marketing, CRM Vs Customer
retention, CRM Process-Benefits, brand switchingavéour-Importance of e-CRM,

Unit II: Architecture and Components of Enterprise Markefingpmation - promotions, events
loyalty and retention programs, response managemarketing campaign, campaign planning
and management, use of business analytic toolsafketing- tools, techniques and future
directions.

Unit Ill: Call centre - customer interaction, the functidgalautomation, technological
implementation, Automatic Call Distribution, Intetave Voice Response, Computer Telephony
Integration, web based call center, automatedligésit call routing, logging & monitoring.

Unit IV: e-CRM implementation - Pre implementation phasek kiff meeting, requirements
gathering, prototyping and detailed proposal gam@radevelopment of customization, Power
use beta test and data import, training, rollod agstem hand off, ongoing support, system
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optimization, Post implementation phase monitoriRgle and function of Application Service
Provider- its advantages and disadvantages.

Unit V: e-CRM impact on marketing channels - traditionaratels compared with emerging
channel trends that impact CRM.- Convergence Margefonvergence on social networks and
communities (Web 2.0)- case studies

Suggested Readings

1. Greenberg, Paul. (204 CRM at the Speed of Light, (3rd Edition): Esssnt
CustomerStrategies for the 21st CentiigGraw Hill.

2. Greenberg, Paul. (2010FRM at the Speed of Light, (4th Edition): SocialNCRtrategies,
Tools, and Technologies for Engaging Your Custondcsraw Hill

3. Kumar V, WernerJ ReinartCustomer Relationship ManagemeniViley India edition. 4.
Kristin Anderson andCarol Kerr, Customer Relatiopdianagement,Tata McGraw Hill.

E-GOVERNANCE

Course Objectives:The objective of e-governance is to allow citizémgommunicate with the
government as well as with each other and to ppatie in the governments policy-making to
improve own welfare by using e-governance as a tool

Unit I: Introduction - Need for e-governance, Issues in dvé€enance applications and the
Digital Divide; Evolution of E-Governance, Its sepnd content; Global trends of growth in E-
Governance, Benefits in cost time speed and quabtiger issues. Enablers of e-government

Unit Il: E-Governance models - Evolution in E-Governance lsiadurity Models- Levels of
Maturity, Characteristics of Maturity Levels, TowlarGood Governance through E-Governance
Models- Digital Governance: Broadcasting/ Widerd@isination Model, Critical Flow Model,
Comparative Analysis Model, Mobilization and Lobbgi Model, Interactive-service
Model/Government-to-Citizen-to-Government Model ((Z&);

Unit Ill: E-Governance Infrastructure readiness - Infrasirecreadiness in terms of Digital
System, Legal, Institutional, Human, TechnologiEablutionary Stages in E-Governance.

Unit IV: Data Warehousing and Data Mining in Government chiectures for data
warehouses- data mining techniques-National Datareldaises: Census Data, Prices of
Essential Commodities; -dashboards for online datisnaking-Other areas are Agriculture,
Rural Development, Health, Planning, Education, &ratle and Other Sectors.
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Unit V: Case Studies - Cases on e-literacy project in KeBhloomi in Karnataka, , FRIENDS
in Kerala, E-Khazana, DGFT, PRAJA, E-Seva, E-Paathiandals in Andra, Gyandoot,
Computerised interstate check post in Gujarat-Genérformation Services of National
Informatics Centre; Comparative study on E-Goveceanitiative in developing and developed
countries like USA; E- China; Brazil and Sri Lanka.

Suggested Readings

1. Bhatnagar SubhashSubhash, E-Government. From visonimplementation, Sage
Publication, New Delhi

2. ,C.S.R. Prabhu, Bovernance: Concepts and Case Studirentice-Hall of India Private
Limited, 2004.

3. Backus, Michiel, €5overnance in Developing CountriékCD Research Brief, No. 1,
March 2001.

SOCIAL MEDIA ANALYTICS

Course Objectives The purpose of this course is to provide a sokmalvledge about social
media among management students and also supgosgtident community to identify and
apply appropriate social media tools for busingssgss improvement.

Unit I:  Social Media - definition — scope — distinctiororfr other media — benefits -
classification — growth and importance of socialdraein economy- Global usage -Web-2.0
foundation — social media mining- criticisms of sbanedia- positive impact —problems of
social media- Honey comb framework for social me@li&dentity, Conversations, Sharing,
Presence, Relationships, Reputation and Groups)

Unit Il:  Social Media Tools and Platforms - internet foruftogs and blogging platforms -
Wiki- photo sharing- Podcast (Audio create)-Vlogsi@b create)- Microblogging- Live casting
—RSS feeds- search engine optimization-discussiands- Facebook- Google+ -LinkedInBing-
Twitter- Flicker- Instagram- youtube- scribed — @ue WhatsApp

Unit Ill: Social Media Development and Integration - creatiagial company- social media vs

social communications, social media and businessigning social media to business goal

establishing vision, purpose and execution- Perfmce measurement: tools, methodology and
purpose-selecting adequate social media measuresoéimtare - KPI- Social media and sales

measurement. Organization and creating structurappmg- four phase of social media

adoption- social media integration models — ceiziedl vs decentralized social media

management models- people integration —hiringnitngi and certifying — need for social media

guidelines, policies and training —establishingalamedia guidelines
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Unit IV: Social Media Programme Management and Measuremsotial media and digital
band management-real-time digital support-measurepractice for social media-monitoring ,
measurement, analysis and reporting- ROl and sooglia outcomes- FRY(Frequency, reach
and yield) and social media-social media progarmanalysis and reporting —social media
strategy — five step approach

Unit V: Social Media and Functional Management - Role ofasdonedia in Marketing, Human

resource management, Project management, stocketmanki investment- social media and
CRM - Social media as a tool for business rese&ahmification: definition, techniques and
applications — Crowd sourcing — definition and &ailons

Suggested Readings

1. Lon safko,The social media bible- tactics, tools & strategies business succesdohn
Wiley & Sons

2. Olivier Blanchard,Social Media ROI: Managing and Measuring Social MeBfforts in
Your OrganizationPearson Education Inc.

3. Liana Li EvansSocial Media Marketing: Strategies for Engagind-acebook, Twitter &
Other Social MediaRearson Education Inc.

4. Ray PoynterThe Handbook of Online and Social Media ReseardoisTand Techniques
for Market, ,John Wiley & Sons

DATABASE MANAGEMENT SYSTEM

Course Objectives To understand the importance of database systéansbusiness
management, and to gain a practical orientatiatatabase development and maintenance.

Unit — I: Concepts of Database Data structures; File Processing and Access MesthData
independence; Schema; Database languages; Datasse Classification of database systems;
Evolution of DBMS.

Unit — 1I: E-R modelling ; Features of data model; Entities and Entity s&tibutes and Keys;
ER Diagrams; Weak entities; generalization andigpeation; Extended E-R model.

Unit-1ll: Relational model : Domains, Attributes, keys, Tuples, Relations;dfehal database
schemas; Concept of Normalization, Conversion ofNEilel to Data Base Tables, Operations
using SQL queries: DDL, DML and DCL queries- CREAAETER,SELECT,ORDER BY
OPTION, Adding Business rules as Constraints, Histabhg Relationship via Foreign Key,
UPDATE, Managing multiple tables, DROP, GRANT, Gnmeg and managing VIEWS, JOIN
operations, Nested Query, Self Join OperationsreftoProcedure and Simple PL/SQL
procedures.

101



Unit- IV: Database system architecture overviewCatalogs, Data dictionary, Query translator,
Query Optimizer, Access planner; Transaction preiogs Concurrency control and Recovery,
buffer management, Security and Privacy Controls.

Unit-V: Business Project Development using RDBMS R&kage : Features of ORACLE; Use
of ORACLE for database applications; SQL CommanB&/SQL blocks, Triggers and
procedures, Open Data Base Connectivity (ODBC),n€oting data base from different front
end packages like Visual Basic, .NET Environmegt &amiliarization of SQL-SERVER and
MY-SQL and comparison of distinguishing features.

Case StudyDesign, Development and Implementation of a deabProject for a selected
Business Application.

Suggested Readings

1. Novathe and Elmasri, Addison Wesléyyndamentals of Database Systefrsta McGraw
Hill, New Delhi.

2. Loney, Kevin and George KochiQracle 9i, The Complete Referenc€ata McGraw Hill,
New Delhi 2000.

3. Silberschatz, Korth and SudarshBatabase System and Concefitata McGraw Hill New
Delhi 2004.

4. Ullmann, Jeffry D,GalgotiaRrinciples of Database SystemNew Delhi 1990.

5. Alexis Leon and Mathews LeorDatabase Management Systemikas Publishing House
PVT Ltd.

6. Pranabkumar DasguptedDatabase Management System Oracle SQL and PL /,S%l
Learning India PVT Ltd.

MOBILE COMMERCE

Course Objectives: The objective of this course is to make the sttglemderstand mobile
commerce concept, and benefits; and to make theaneasd modern mobile applications tools in
the area of trade and commerce.

Unit —I : Electronic Commerce: Traditional commerce and E-commerce — Internet\&fidW

— Role of WWW —Value Chains — Strategic Businessl Ardustry Value Chains — Role of E-
commerce. Packet Switched Networks — TCP/IP Prot®copt — Internet Utility Programmes —
SGML, HTML And XML — Web Client And Servers — Webli€ht/Server Architecture —
Intranet And Extranets — Web Based Tools For E-cenee— Security.

Unit-1l : Mobile Commerce: Introduction — Infrastructure of M—Commerce — Ty@fsMobile
Commerce Services — Technologies Of Wireless BasireBenefits And Limitations, Support,
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Mobile Marketing & Advertisement, Non- Internet Amations In M-Commerce -
Wireless/Wired Commerce Comparisons.

Unit-1ll: Mobile Commerce Technology: A Framework For The Study Of Mobile Commerce
— NTT Docomo’s I-Mode — Wireless Devices for Moblemmerce — Towards A Classification
Framework For Mobile Location Based Services — Wae Personal And Local Area Networks
—The Impact Of Technology Advances On Strategy Edation In Mobile Communications
Networks.

Unit-IV: Mobile Commerce : Theory and Applications : The Ecology Of Mobile Commerce

— The Wireless Application Protocol — Mobile BuseeServices — Mobile Portal — Factors
Influencing The Adoption of Mobile Gaming ServicesMobile Data Technologies And Small
Business Adoption And Diffusion — E—commerce in TAetomotive Industry — Location—

Based Services: Criteria For Adoption And Solutibeployment — The Role of Mobile

Advertising In Building A Brand — M—commerce BussseModels

Unit-V : Business-To- Business Mobile and E-Commeec Enterprise Enablement — Emall
and Messaging — Field Force Automation (Insurafesgl Estate, Maintenance, Healthcare) —
Field Sales Support (Content Access, Inventory) -—sseA Tracking and
Maintenance/Management — Remote IT Support —Cust&atention (B2C Services, Financial,
Special Deals) — Warehouse Automation — Security.

Suggested Readings

1. E.Brian Mennecke, J.Troy StradeMobile Commerce: Technology, Theory and
Applicationsldea Group Inc., IRM press, 2003.

2. Ravi Kalakota, B.Andrew WhinstonFrontiers of Electronic CommercePearson
Education, 2003.

3. P. J. LouisM-Commerce Crash CoursklcGraw- Hill Companies February 2001.

4. Paul May,Mobile Commerce: Opportunities, Applicatiorad Technologies Of Wireless
BusinessCambridge University Press March 2001

KNOWLEDGE MANAGEMENT

Course Objectives This course seeks to familiarize the studenttherrole and applications of
knowledge management in the information era

Unit I: Definition - knowledge Management - intellectualpital - knowledge types -
components of knowledge - tacit and explicit knalge organizational learning &
organizational memory - objectives of knowledge agmment - drivers of knowledge
management - aligning knowledge management anddéasstrategy.
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Unit Il: Knowledge Management activities - cyclic model ohdvledge Management -
Knowledge repository - reasons for adopting knogéednanagement - responsibilities of
Knowledge Management — Officer - Steps in Knowledganagement implementation -
Knowledge Management team constitution - role ofscdtants.

Unit 1ll: Knowledge Management Strategy development Knowleligmagement tools -
methods and technologies - cost consideration ekldping KMS - key success factors -
measurement of success factors - bench markingalashced scorecard technique - common
causes of failure of KM projects.

Unit IV: Knowledge Management and its relationship with fAuitil Intelligence -Al methods
used in Knowledge Management Systems - Study akseptive products with embeded Al
technology used in KM - experts systems, fuzzyd@ipert system, intelligent agents.

Unit V: Data mining — warehousing - knowledge discovergcibnic document management
concepts - knowledge Management system developmebtotype - software tools - Case
studies.

Suggested Readings

1. AmritTiwana, Knowledge Management tool Kiearson Education., India

2. Jeffrey L WhittenPractical techniques for building a knowledge masmagnt system
Pearson Education Asia Ltd., India

3. Todd Groff and Thomas Jonelytroduction to knowledge managemg@ista MaGraw
Hill.

4. KimizDalkari, Knowledge Management in Theory and Practigringer
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